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New Ways to Sell a Changing Market 
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HOOD-FAN IS FOLDED BACK WHEN NOT IN USE 


at 


COLOR UNLIMITED! At last — a range hood with the 
exact color of walls or cabinets which surround it. And 
it's so Simple just slip in a panel of Wood, Metal or 
Formica, and you have it! Kitchen Planners call it “the 
most spectacular ventilation idea in the Hood Industry!” 


X The unusual features in this NuTone Hood-Fan are covered by pending U.S 
and foreign applications and will be aggressively protected by our company 


... A Fold-Away. Hood-Fan! 


OPEN IT — AND IT'S A FULL SIZE, POWERFUL HOOD-FAN 


OPENS THE HOOD 


0200. . 


HOOD and FAN ARE READY 
TO VENTILATE KITCHEN 


NOW YOU SEE IT . . NOW YOU DON'T . . Just fold it 
out and it becomes a full size range hood-fan complete with 
a powerful twin blower exhaust fan and a recessed light. 
When the hood folds away — it's flush with wall cabinets! 


NuTone's #6000 Series Hoods are available in ЗО”, 36' and 42" sizes 
with Clear or Copper Anodized trim . . plus choice of 11 color insert panels 


—— SEE NEXT PAGE —» 
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THE WORLD'S MOST FLEXIBLE HOOD-FAN LINE 


Nulone Selecta-Matic. 
3000 Series Hood-Fan 


NOW! .. THREE 
INTERCHANGEABLE 
POWER UNITS 


| DE LUXE 2 
STANDARD » d 
TWIN-BLOWER Emmm 


X. SELECT THE SELECT THE SELECT THE 
POWER UNIT HOOD SIZE HOOD FINISH 
Side Write for Special Hood-Fan Literature 
NUTONE, Inc. Dept. HF-1, Cincinnati 27, Ohio 


VISIT OUR EXHIBIT 
BOOTH 734 


AT NEW 
LOW PRICES 


F ROM $] „95 Sq. Yd. 
Including built-in foam cushion 


Luxor's recent expansion and new direct mill shipments from 
Georgia, the heart of the carpet industry, make possible the lowest 
prices available anywhere... terrific savings passed right on to yov. 

Now, every builder can offer today's most wanted feature... 
CARPETING ... high quality, foam cushioned carpeting that catches 
the eye and the prospect 

For the first time, too. Luxor is available in 12 ft. and 15 ft. Broad- 
loom... easy to order for one room or a hundred — simply send floor 
plan. Easy installation by your own crew saves additional time and 
labor. There's more. A new wide range of colors, fabrics and weaves 
offers a style and type for everyone... every budget. 


It's too big a story for one page... fill in coupon and mail today 
for a complete-line sample file and price list. 


LUXOR CARPET COMPANY 


Main Office: 1507 Copley Road, Akron, Ohio 
Mill: Cartersville, Ga. 


Luxor Carpet Co., 1507 Copley Rd., Akron, Ohio. 


BUILDER 


Please rush complete samples and prices to: 


Only Luxor ships direct to builder from 
the mill...no middlemen. This meons 
savings oll olong the line... lower 
initial costs, faster delivery, greater 


і 

| 

і 

{ 

і 

| 

l 

| МАМЕ 

| COMPANY. 
selection | 

| 

| 

| 

| 

| 

| 

і 

| 

[9 


ADDRESS. ......... 


SEND TODAY FOR 


ZONE STATE 


PRICES AND SAMPLES 
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AMERICA’S MOST WIDELY USED, WIDELY DISTRIBUTED MASONRY WALL REINFORCEMENT 


Wherever you build with block 
Dur-o-wal is available 


Fancy claims aside, this is the sig 
nificant fact about Dur-o-wal: It is 
more widely wanted than any other 
type of masonry wall reinforcement 

Consequently, Dur-o-wal is more 
widely distributed — the only nation- 
ally distributed brand. Eight stra 
tegically located Dur-o-wal factories 
serve more than 8000 dealers who in 
turn serve every part of the United 
States. Wherever you build a ma 


sonry wall, you can get Dur-o-wal! 

All this, of course, because 
Dur-o-wal — with its trussed design, 
butt-welded construction, scientifi 
cally deformed rods — obviously does 
the job. Standard Dur-o-wal used 
every second course adds 71 per cent 
flexural strength to a masonry wall 
Get test facts from any of the 
Dur-o-wal locations below. See us 


in Sweet's Catalog. 


Joint 
n th 


uiRing problem 


DuR-O-waL 
Masonry Wall Reinforcement and Rapid Control Joint 


RIGID BACKBONE OF STEEL FOR EVERY MASONRY WALL 
WAL MANUFA RING PLAN 
© Dur-O-wal Div., Cedar R Block Co, CEDAR RAPIDS, ІА e wal Highland Ave., AURORA, ILL 
© Dur-O-wal i B SYRACUSE, N. Y id wal F í inc., Box 5446, BIRMINGHAM., ALA. 
B PHOENIX ARIZ. e & 
BALTIMORE MD e ж 
Мас Nab St. № f { 


ө Dut -0-wal „ FE 
© Dus-O-wal Pr 
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PUEBLO, COLO, 
i i ve.. 701700, OHIO 
B. HAMILTON, ONTARIO, CANADA 
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OPPORTUNITY 


How to profit by the 


record-breaking surge 


in new-producr production 


OTH THE NUMBER and quality of new for sales. We believe the new products and 

building products are at all-time highs equipment our editors have been preview- 
as the 1961 building year gets under way. ing should help break down consumer resist- 
More than 400 products are previewed in ance. For example, look for 
this issue alone—and hundreds of others had : 
to b ft out for lack of space. NAHB's big e. Products that give the house a unique 
Chicago Exposition will open January 29th ог striking character or look such as the new 
with a 50 increase over last vear. Мапу roofing and siding materials, and colors. 
new firms ат in the market und older ones 
have been working overtime to restyl n 
prove and expand their lines 

This revolutionary surge can only mean 
opportunity for builders, because new prod- 
ucts are the breath of life to home sales. It 
also means increased competition—in effect 
a faster race to produce a better house for 


lc 5 money 


€ Products that add to quality, strength 
and durabilitw- hidden values" such as in- 
sulation, vapor barriers, preservatives 


e Products that reduce cost, but not qual- 
itv. Fhese include larger parts, assemblies, 
or components that permit great savings in 
on-site labor 


ө Products that cut maintenance. and up- 
| : keep, such as a host of plastic wall and floor 
New ideas can't be ignored or safely resisted materials. Also тапу conventional materials 


as last year's recession proved. It forced with striking new finishes and textures 
both manufacturers and builders to step up 


their acceptance of new products, methods e Products that increase comfort, conven- 
and materials. On job after job, AMERICAN. ience or better living. Air conditioning takes 
JUILDER editors found that the “one firm in important place here, with giant strides 
in an area that had moved ahead in sales And a dazzling array of new kitchen and 
was the one that was pushing a fresh ap- bathroom built-ins must also be seen. 
proach, a new idea, a better product, or a 

better value. And builders who were doing It's not too early to start making a selec- 
things "the same old way" were not selling. tion now for early spring model homes. In 
other words, to start putting this record 
breaking production of products and ideas 
We believe 1961 will be an equally tough, to work for you. 

competitive year. It will be an uphill fight Joseph B. Mason, Editor 


Recession forced a change 


Break consumer resistance 
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_ Steps out front 


in new finishes Oooooola! So many 


new things I'm saving to show you at NAHB! New 
wood-grain finishes, so rich and warm and wonderful! 
And so decorator-smart—with matching moldings! 
Styled to flatter home designs, intrigue home buyers. 


in new fashions interior ensembles! 


Now we take the Plywall flair to unexpected new places— 
doors and kitchen cabinets! The first time ever! Now you 
can appeal to the feminine influence with matching walls, 
moldings, doors and cabinets—even matching rooms! 
So smart. And so very, very salable. 


in new ideas And more surprises! New 


ways to add flair to your homes. To add accent to the 
smart look. Imaginative! Exciting! And available only 
from Plywall. 


Atthe NAHB show, see how you now can add more—and 
new —decorator styling to your homes, at less cost 
Booth 911-912 is the place. Plywall is the name. Flair is the 
idea. See you there. 


wood 


PANELING PLYWALL PRODUCTS COMPANY, INC. 


Fort Wayne, Indiana * Corona, California 
A subsidiary of Evans Products Company, Plymouth, Michigan 


Nobody covers American Building like American Builder 


< — PLANNING — «0—— BUYING —— qd BUILDING —— р «4—— ———— SELLING —————» 


January 1961 


Competition from Mobile Homes—one of the biggest changes in American 


housing is the rapid new growth of the Mobile Home builders. Here’s a quick factual analysis 


ber of growth builders to determine their main new product needs. Here is a sampling of opin- 
ions. See if you agree with them 


2 7 
How to Sell in Tough 61 —Nationally known marketing consultant Stan Edge of 
Washington outlines the main problem and offers some sound advice to builders on how they 
should approach the coming year if they want to sell effectively 


Low-Pressure Sales Will Work-—uere s a sharp analysis of how master merchan- 
diser Levitt continues to set sales records despite general softness of the metropolitan Wash- 
ington, D. C. market. It will work for any builder, big or small 


The Importance of Post-Sale Selling roy flight advice is offered by sales 


expert Jim Mills, along with a case history of a Tacoma builder’s successful policies 94 


Blueprint House—this is the house that took AB's Hidden Values Award for 1960. Its 
builder, Richard Prows, offers some of the sharpest details the editors have seen ..........96 


Ways to Sell Hidden Values—a roundup of some of the smartest—and most 


effective—ways builders have found to promote quality materials and construction 


Convention Preview—A last-minute report of what you will find in Chicago at 
the biggest meeting of residential builders ever held 


Product Preview—Your 1961 product planning can start right here. Four hundred of 
the newest products that will affect your design and sales are reviewed 


Opportunity 5 Tech Guide 24 Building With Brains 
What’s New Management Land Planning 
Change Ask the Experts 4 New Products 
Impact Regional News Advertiser’s Index 


Tomorrow’s House Selected Regional House 5 Month Ahead 


Managing Editor: Richard Bullock 
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Which Skil belt sander is right for you? 


Standard duty? Heavy duty? Dust-less? 24%”, 3", 4", 415"? 


No matter what your job or budget 


requirements, one of these 7 Skil Belt 


Sandera will fit your needs 
Skil models clockwise from top 
25" heavy-duty (Model 505) — Fas! 
powerful, yet weighs only 10!4 lbs. for 
easy handling. List $90.00 

3" heavy-duty (Model 448) —-A real 
powerhouse for extremely fast stock 
removal. Very cool running. List 
$130.00 


3” heavy-duty (Model 449) —Sam« 


as Model 448, but with integral dust 
pick-up system. List $160.00 

4" two-speed, standard duty 
(Model 805) — Has high speed for fast 
stock removal; low speed for finishing 
work, removing paint. List $94.50 
4" standard duty (Model 445)— 
Rugged, low cost, complete with vac 
uum dust pick-up attachment. List 
$94.50 

14” heavy-duty (Model 323) — Big 
gest capacity Skil sander, for maxi 


mum 8tock removal, constant heavy- 
duty service. List $175.00 


4м” heavy-duty (Model 324) — Наз 
all the features of Model 323 plus in- 
tegral dust pick up system. List 
$210.00 


Your Skil distributor is anxious to 
demonstrate, right now. Look under 
""Tools-Electric" іп the Yellow Pages, 
or write: Skil Corporation, 5033 Els 
ton Avenue, Chicago 30, Illinois, Dept 
106A 


. and SKILSAW POWER TOOLS 
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W H AT S N b W and what to do about it 


Housing outlook for '61: slow start, strong second half 

Most experts in housing field still hold to earlier prediction that starts will run 
ahead of 1960. Authoritative Commerce Department estimates public and private 
tarts at 1,350,000; up 4%. But AMERICAN BUR found in checking 863 builders 


whe ounted for 15,737 single units in '60—that they were expecting to build 
21,700 units this year. An increase of 38°, 


Big demand for low-cost shell houses 

Success of shell-house builders in South and soaring sales of below-$10,000 houses 
in Texas points up major unsatished market. Texas builders are capitalizing on 
ЕНА 2051] program in which the buyer is qualified as a subcontractor, does the 
painting in Пеи of making a down-payment 


Obviously it’s a big but still-growing market with plenty of opportunity for builders 
ready to adapt new cost-saving techniques. Re-evaluate your own operation. Stream- 
line it, cut out waste. See if you can offer a house for less than $10,000. 


Urban renewal: the boom is on 

Late word from Urban Renewal Administration states 457 communities are ac- 
tively engaged in renewal projects and another 1466 are planning them. They 
include cities of all sizes—for instance, federal approval was recently given to pro- 


grams in Houston, Texas and Chester, Pa.—and construction expenditures will 
run it billion 


Check with your local government. Find out what it is planning. See if you can fit 
in. Or, explore the possibilities of capitalizing on a government program with your 
own small-scale program nearby. Best bet: Speculative buying, remodeling and sale 
of property near major project. 

Also, contact Superintendent of Documents, U. S. Govt. Printing Office, Washing- 
ton, D. C. for list of informative publications available on the subject. One of the 
best: (B-2) Home Improvement—Lessons from Experience. How one man developed 
a successful improvement business with advice on possible pitfalls. 


How Kennedy will boost building 
Expect fairly fast action to get the building industry—especially housing—into high 
gear. Kennedy specifically promised, if elected, to “place great emphasis on meas- 
ures to insure a high volume of housing construction.” In this policy he will be 
reflecting the thinking of Harvard Professors Archibald Cox, Arthur Schlesinger, 
and John K. Galbraith who claim that the U.S. "affluent society" must now give 
priority in spending to such needs as housing, schools and resources. Expected 
move 

e Reversal of the Eisenhower tight money policy. Lower discounts and interest 
rates could do much to revive private home starts 

eCongressional action to establish a cabinet-level Department of Urban Affairs. 
It would absorb HHFA (including FHA) Home Loan Bank board, Bureau of 
Public Roads and other departments concerned with building, urban develop- 
ment, transit and city planning 

eLegislation to force FHA to expand building in the low and middle income 
markets. In this area, of course, much can be done by executive order alone. Under 
strong executive leadership, it is believed housing legislation will move rapidly 

Extra emphasis on housing can be expected because the new administration will 


in effect be racing to see whether early action can be generated to head off possible 
depression 


New horizons seen in retirement housing 

Retirement housing is a large and growing market that many builders are over- 
looking. Car! Mitnick, past president of NAHB, estimates it at a 250,000 unit a 
ycar potential. Others rate it higher. A recent conference on housing the present 
17.000,000 people over-65, called by the Douglas Fir Plywood Association, brought 
out much useful data on the market, the kind of houses "senior citizens" want, 


Continued > 


Western Pine 
Region Woods... 
Sheathing to meet 
your requirements 


for quality 


construction 


The kind of sheathing put into a 
home—or any light construction 
bears heavily upon the ultimate 
quality of the structure. For sheath- 
ing must do many things if it is to 
accomplish its purpose fully 


Nature supplies Western Pine 
Region sheathing lumber with its 
surprising insulation, high nailabil 
ity, and ease of working, shaping 
and handling. Its excellent rigidity, 
plus racking strength (superior in 
diagonal sheathing installation) 
give you part of the quality required 


But the extra quality you need 
comes from the skilled men who 
have given the Western Pine lumber 
industry a national reputation. They 
manufacture lumber to ALS sizes, 
and approved optional sizes, too 
They adhere to a fine grade line 
based on uniform, region-wide 
standards. They are proud to apply 
their grade stamp—their mark of 
quality - on their sheathing or any 
other lumber items, when requested 


Specify the quality of Western 
Pine Region lumber for residential 
and light commercial sheathing. It 
will pay dividends 


Western Pine Association 
Yeon Bids Portiand 4 )regon 
PONDEROSA PINE IDAHO WHITE PINE $UGAR PINE 
DOUGLAS FIR / LARCH WHITE FIR 
ENGELMANN SPRUCE LODGEPOLE PINE 
INCENSE CEDAR / RED CEDAR WESTERN HEMLOCK 
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and the problems builders face in this field. Conferees pointed out that most post- 
war housing has been “child centered for young families.” Needed now are more 
houses specifically designed for oldsters. Booklets and design data on Retirement 
housing are being assembled by Douglas Fir Plywood Association, 1119 A Street, 
Tacoma, Washington 


Take a hard look at your own market area for possible retirement housing oppor- 
tunities. It's not a regional market. For instance, many northern builders have found 
retirees don't want to move to warmer climates. Instead they prefer to retain their 
lifelong associations. 


Will the white house disappear? 

A survey of exterior color preferences by Asbestos-Cement Association revealed the 
popularity of white is declining. Ten years ago 75-80%, of buyers rated it first 
‘Today only 49% prefer white. Other preferences: gray—22°%, green—11^; coral— 
6%, followed by yellow and light brown 


FHA's Home Improvement Loans gaining 

Lending institutions made an average of 5000 FHA-insured home improvement 
loans each banking day of 1960 according to Roy Cooke, Assistant Commissioner 
for FHA Property Improvement Program. For the first half of the year, he said 
that 500,000 families took out FHA Title I loans to repair and remodel their 
homes—and claims fell to a low of 78% or about | out of each 120 made 


These facts are only further evidence of the growing interest in residential remodel- 


ing—and the opportunity it offers builders who want to diversify into a booming 
market 


Easier money in sight 

Aside from President Kennedy's easier money policies, favorable reports have 
come from other quarters. The Federal National Mortgage Association says its 
resale of FHA and VA mortgages in the secondary market were five times greater 
than in 1959—a past sign that money was casing. U. S. Savings & Loan League 
Director Norm Strunk estimates lending volume in 1961 will increase to $15 
billion—up from 1960's $14.4 billion. And, most industry observers agree that the 
new Real Estate Trust Law (Public Law 86-779), which exempts investment trusts 
from corporate taxes if they distribute 90% of their income in dividends, will 
swell supply of available mortgage funds 


Start now to look for new sources of mortgage money. Shop around. Try to get a 
better deal than you had in 1960. Another idea: contact а tax lawyer—explore possi- 


bility for forming your own real estate investment trust—attract money from small 
and middle-size investors 


More basement houses planned for 1961 

Latest studies of design trends indicate 70.74% of this year’s houses will have 
basements. Two reasons were cited for this trend: 1) Increasing buyer demand 
and 2) Need for builders to offer more space for less money. Further proof of 


this trend was found in a survey of 2000 owners of slab houses on Long Island. 
Over 90 tid their next houses would have basements 


Don't ignore demand for basements. Start planning them for your next houses. 
Make them a part ol the living area. Put in more windows, offer direct entry to the 
vard. Arrange the space for future partitions and indicate them on the floors. 


How many builders would pass the tape test? 

Couples carrying concealed tape recorders recently visited 48 model homes in the 
Chicago area to record sales approaches. Mohr & Eicott, PR firm which sponsored 
the project, reported these findings: "In no instance did a salesman introduce him 
self: in only three instances was an attempt made to get the prospect's name and 
address; only two attempted to qualify the couple." Typical experiences included 
one salesman who refused a proferred $3,000 check by insisting the downpayment 
was only $1,950—that was all he could accept. Another tape recorded a flat, final 
"yes" to the question: "Do you have schools, churches and shopping?’ 


Don't let your own salesman be guilty of this type of selling. Reappraise their efforts 
immediately. Get friends or outsiders to give you reports. The year ahead will be 
competitively tough. 
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“et-in-the-sun’ 
-window 
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“Town and Country” oriels (fixed 
upper sash with operating lower 
sash) create the feeling of spa 
ciousnes let in the sun... 
save you $50 to $60 per multiple 
installatio 


E 

Mait-A-Glide «ood 
units combine 
ideally to form large 
glass areas and dis- 
tinctive groupings 
jor light nd airy 
1 ving. 


Malta“ Ton and Country" units 
with two fully operating awning- 
tye 5 ё mor 


Т, 


permit natio- 


моор 
WINDOWS 


lower your building costs... 
improve buyer appeal 


Malta “let-in-the-sun” window designs instantly and unforgettably 
convey to the prospective buyer an impression of genuine quality, 
beauty, modern styling...and a promise of cheerful living. 

The new Malta “Town and Country" oriel unit, for example, 
gives your new homes all the warmth and utility of wood 
windows — plus slim, trim lines. The spacious fixed upper sash 
and awning-type lower sash let in more sun and light. And, 
there is no clumsy center partition rail to spoil the thin-line 
design or obstruct visibility. 

Malta “Town and Country" units give you all the features 
of stacked vents... yet they cost about one-third less. An Erie, 
Pennsylvania builder stated flatly: “1 save enough with ‘Town 
and Country' windows to include screens and storm sash at no 
cost to the buyer." 

Talk to a Malta dealer today. He's your direct line to faster 
sales and higher profits on every new home you build. 


Supreme Quality Since 1901 


THE MALTA MANUFACTURING CO. 
Malta, Ohio 
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CHANGE 


JANUARY 1961 


133.750 


145.000 (est) 


Mobile homes: another challenge 


1960, MOBILE HOME sales amounted to 

Iv 10% of the total market for singh 
dwellis units. Between them, mo 
home manufacturers and prefabbers 
ginning to dominate the market for 
priced housing—a fact that is creat- 
rowing concern among conventional 
uilder 


The mobile home market.—A recent ma 
keting analysis for the Mobile Home Manu 
facturers Association stresses these facts 
„ Some 4.2 million Americans now live 
wobile homes. One hundred thousand 
joined the ranks last year aloni 
hese 70% are skilled workers, 20° 
personnel, 10 retirees, 18 pro 
tudent, 16% semi-skilled 
income of mobile home fami 
00—slightl wer the national 
ge. Some 40° M tf 
7.000 a vear 


familie iverag 
Abou ми of 10 mobile home famili 
ish. for their hom The remaining 
finance their purchase—normally on a 

ır payment plan. Trade-ins are used in 
и the purchase 


What do mobile homes offer the buyer? 

ГодӢау'ѕ typical mobile home is 10 wide 
50 long, has two bedrooms, bath, kitchen 
dinette, and living room omes fully 
equipped, decorated and furnished. At an 
average price of $5,000, mobile homes eco 
nomically meet consumer trends toward 
compact, non-complicated living. Like De 
trois smaller cars, the mobile units cater 
to buyer desires for economy, efficiency, and 
minimum upkeep. At their low initial cost 
they free their buyers from expensive en 
tanglements with long term mortgages and 
high interest rates 

Though mobility is currently being de 
emphasized by manufacturers, it is ranked 
as highly desirable by mobile home owners 
The average family moves only once in 2.2 
years, and often as not, has its home hauled 
bv a commercial mover. About 20% of the 


MOBILE HOMES ANO TRAVEL TRAILERS 
(SHIPMENTS TO DEALERS AND SALES) 


to the homebuilder? 


buyers stay put for more than 4 years. 
Mobile home owners pay no land or school 
tax nd can rent trailer space in mobile 
home parks for $30 per month and up 


Who buys mobile homes?— The market 
for mobile homes is broad and varied, and 
in terms of potential buyers, it is the housing 
industry's fastest growing. It contains both 
р ing marrieds, whose income has not yet 
reached its maximum: and oldsters, whose 
ne ( steady if not substantial. Both 
the groups hesitate to make long term 
commitments to fixed housing—the young- 
st cause they are unsettled in terms of 
mplovment, the oldsters because of lack 
rning power. But by far the most im- 
»rtant compone nts of this market are mili- 
)ersonnel and skilled workers whose 

jobs require the mobilitv that only mobile 

Чет 


Can homebuilders compete with mobile 
homes ?— Many industry experts don't 
think they can. Their consensus is that fac 
tory production is the logical and economi- 
cal wav to providing low cost housing. 
In addition, mobile home manufacturers 
operate without the usual restrictions en- 
countered in on-site construction. Their 
product is completely factory produced, 
they operate outside the jurisdictions of 
local building codes, produce a mobile prod- 
uct which can move to mect its market, and, 
much greater extent, are freer than 
conventional builders 
In a can't-beat-em, join-'em vein how- 
ever, builders with excess land on their 
hands can capitalize on the mobile home 
boom by building trailer parks (which yield 
14% to 18%, before taxes and depreciation.) 
The current deficit between mobile home 
units produced and spaces constructed is 
600,000, and easing construction money 
should provide impetus for park develop- 
ment loans. For more on this possibility, 
write Mobile Home Manufacturers Asso 
ciation, 20 North Wacker Drive, Chicago 6. 


13 


BUILD IN MORE VALUE WITH THESE 


® 


CRANE SUNNYDAY 3 Here’s a low-cost, economical-to-operate 
gas-fired boiler, complete with automatic controls, designed specifi 
cally for nonferrous baseboard heating in small modern homes 
Highly efficient cast-iron boiler uses only a small amount of 
water to give quick delivery of heated water to all radiation units 
A midget in size . . . fits most anywhere there's a little space. You 
can install it fast—to slash your costs on a single installation or 
sharpen your bid on multiple home projects. It's completely factory 
assembled and wired —just position, hook up radiation, connect 


gas and electric supply lines and the Sunnyday 3 is ready to operate 
three sizes: AGA-c ve SS 
SUNNYDAY 3-three approved gross A Crane unit throughout — with features you'd expect only in 
outputs of 60,000, 80,000 and 100,000 Btuh 


higher priced units. It will pay you to get the facts NOW call 
Needs only 20" x 24" to 32" of floor space * 2 , T 
س‎ your Crane heating contractor for details 


CRANE SUNNYDAY 8 GAS-FIRED BOILER 
This modern packaged boiler for gravity or 
forced hot water or steam systems is ideal 
for new construction or boiler replacement. 
A deluxe unit in every way, topped with 
Crane quality and yet priced to be competi- 
tive with ordinary heating units. The Sunny 
day 8 is built of cast iron, the lifetime metal, 
to high standards of design and engineering 
excellence to provide long-life, dependable 
performance. The Sunnyday 8 helps round 
out the line to let you specify Crane in homes 
of all sizes and to provide quality at a price 
that’s right in line with competition 


To make your homes more attractive ... 
for visible proof of quality use Crane 
heating, plumbing and air conditioning 
throughout. Crane costs no more... adds 
extra salability. See your Crane plumbing 
and heating contractor for detailed speci- 
fications on quality products at competi- 
tive prices 


SUNNYDAY $—nine sizes from 36,000 to 180,000 Btuh net I-B-R water ratings. 


See these two new, outstanding heating units and other 
NAHB quality Crane heating, plumbing and air conditioning 
products at the NAHB Convention, Booths 256-259 


McCormick Place, Chicago, Illinois, January 29-February 2, 1961 


© 


CRANE 


Plumbing - Heating - Air Conditioning Group 
P.O. Box 780, Johnstown, Pa 
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IMPACT 


Peter Turchon answers 
builders’ remodeling queries 


December's “Buy em, Fix em, Sell 
em emodeling articl Ре 45 
has t rovoked a lmely respon se from 
AB reader We asked Peter Tur 
chon to answer some of the que 


lions o ead cor ster 


How much profit does Homes Inc 
make? 


Average over the vears been 
39%. However, \ u TET ind 
properties whicl sometimes in 
clude large apartment buildings 
and commercial ucture and 
keep the larger properties for long 
term profit. In fact. we now have 
over 1,500 tenan vho are paving 
for these properties 


What about financing? 


Sell the banks on th act that the 
prudent, the nd tl frugal 
are buvin hes well-!» »ut 
neglected, old. propertie vou 
turn them over to the n ners 
rebuilt ind that tl extra 
rent is a cushion against bad 
or ven th loss o 


hedge 


inside 
тех 
i job ГІ best 
(gainst. inflation is soundly 
located rental property; and in this 
period of rising real esta ta xc 
the owner can pass on the 
to the tenant 

Financing is one of the most im 
portant ingredients in a successful 
modernization business Bankers 
like what Homes, Inc. doe They 
like the type of buyers attracted by 
the low monthly cost (due to the 
extra rent from extra apartments). 
They like the ‘act that these mod 
ernized houses can be supplied at 
about $1,000 a room in market 
where new homes cost $3,000 per 
room 

Both FHA and VA have done a 
wonderful job of helping these 
frugal buyers. Any family willing 
to exchange the comfort of single 
family exclusiveness for the finan 
cial advancement of a second or 
third income is on the road to 
financial independence As you 
work vour busine in vour own 
neighborhood, vou will find it 
easier to enjoy a line of bank credit 
to buy and remodel. Another happy 
by-product is neighborhood. im 
provement. А good example of 
home modernization is often fol- 
lowed by others, and results in a 
whole area face lifting. 


ncrcases 
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Should we wait til the job is com 
plete before borrowing money? 


Yes. Transformation by new baths, 


new kitchens, new electric fixture: 
and fresh paint make a big dil 
ference in the bank's receptiveness 


Try to sell while modernizing? 


No. You run the danger of custom- 
izing 

Peter Turchon 

Homes, Inc 

Newton, Mass 


Beginning builder sees AB 
as a useful cost cutter 


1 would like to take this oppor 
tunity to tell you that I know for 
sure that American Builder has 
been of more aid to me as a begin 
ner builder than you would ever 
imagine. We are continuously, witl 
good results тапу of the 
cost saving techniques that you 
afford us with. We are not onh 
getting satisfaction, better design 
and saving mone but are lse 
making a favorable impression on 
the public, and other builders who 
are accustomed only to the past 
conventional methods of 
building 


using 


home 


Walter H. Bailey, Jr 
Laurel, Mass. 


Low cost housing seen 
as ‘natural’ builder market 


You are dealing with one of the 
most important housing matters 
the lack of production in the so 
called low priced ranges. I concur 
with your thesis that there should 
and can be much more work in 
this area, and it seems that this will 
come as more and more entrepre 
neurs recognize the basic economic 
opportunities offered by develop 
ment of low-cost housing 

The great incentive is, in a 
phrase, that such housing сап be 
profitable. Let us hope that it will 
increase the realization that there is 
a huge, relatively untouched hous 
ing market awaiting both builders 
and investors. 

Lester P. Condon 

Office of the Commissioner 

Federal Housing Administration 


Norman P. Mason on equal 
housing opportunities 


It is commendable that AMERICAN 
Вот рев is supplying factual infor 
mation which is so necessary to 
meeting realistically the rapidly 


expanding housing requirements of 
thousands of minority families 

The evidences of success in this 
area all over the nation today are 
such that we no longer need statis- 
tical tabulation to prove either 
what the homebuilding industry is 
doing or that minorities are eager 
and enthusiastic in their quest for 
good housing in standard, decent 
neighborhoods . 

In this connection, 1 feel certain 
that nothing opens the door more 
fully than the great urban renewal 
and redevelopment plans made ef- 
fective by President Eisenhower in 
the Housing Act of 1954. 

My own observations and those 
of others which have come to my 
attention attest the remarkable re- 
sponse of many lenders, builders 
ind communities in America to- 
ward attaining the democratic ob- 
jective of equality of! opportunity 
in housing irrespective of race, 
color or creed. The broad relation- 
ships involved in carrying out the 
varied programs and operations in 
the Housing and Home Finance 
Agency give the Federal Agency a 
fine opportunity to lead. There are 
many ways to lead—by co-operating, 
by encouraging, by stimulating. It 
is somewhat necessary to prod but, 
whatever the method, it is my view 
that we must take positive steps 
toward the goal that every Ameri- 
can family has an opportunity for a 
decent home, in a good neighbor- 
hood, among good citizens. 

Norman Р. Mason 
Commissioner, HHFA 


Builder cites products 
needed in Florida market 


We find maintenance an everpres- 
ent problem. The roof, which here 
is a cement tile. becomes loaded 
with a fungus that turns the roof 
black over a 6 to 12-month period. 
We would like to see a Hroduct 
developed for a finish which would 
require no more than a hosing with 
water to maintain a clean and at- 
tractive surface. 
Another product which would be 

a welcome addition in the south- 
eastern portion of Florida would be 
a floor surfacing lor outside use 
which would be easily cleanable, 
nonslip, inexpensive, and attractive 
—one which could be installed for 
156 to 256 a square foot. 

Marvin Wolff 

New Orleans Homes, Inc. 

Fort Lauderdale, Fla. 
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TOMORROW'S HOUSE 
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FUTURISTIC octagonal house has large glass areas that give a view of sur 
Se he uid nt if 1 


nding area. Catwalk is for window washing. Cable car will give ac« 
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new 
Kwikset 
Sok-it 
Strike 
installs 
as easy 
as 


on 
your 
mark 


| 


no mortising!| 


no chisel ng! 
no scréws! 
і 


| | 
Exclusive new Kwikset Sok-It 


Strike installs in seconds with f 


Kwikset's patented staki pliers 
which expands the sides of the 


metal strike box into the jamb. | 
Just drill a hole, position 


strike, and squeeze pliers closed. 


For the first time, a neater, 


more permanent installation with 
no screws to come loose. f 


Kwikset's new staking pliers { 
(No. 1-156) install$ the 


Sok-It Strike three times faster 


than present strike installation B 


methods. It is packaged individually 
with a handy Strike Locator 


and retails at $10.00. No éxtra | 
charge for Sok-It Strikes | 


when ordered with locksets. 


| 
Жї 
* 
erica's largest | g 
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OPINION 


What are builders’ biggest product needs? 


AMERICAN BUILDER asked a group of growth builders to comment on what they thought of 
existing building products, what they would like to see in the way of new products over 
the next few years. Their free-wheeling answers (below) show how seriously builders аг 
concerned with product development 


ang ove dishwasher and disposal a price that 
the individual n the field: and › 1 neer ma 


101 blant appl 1 1 mina 


ilabl odu that the fn such to maf 

olum housi? Q I think the need le 1 manufac 
i uch house for the as pos e so as | nliven th 
ing hen th ould і ell sit back ] ' le 


Julius Cohen, Jewel Homes, Columbus, Ohio 


/ 


There is on › that would be of gre istance nd that is the andardiza 
tion of product | as sinks, tubs, ete among the manufacturers. For instance, if one 
of our model hom features a kitchen sink b ı particular manufacture ind. the 


u 
tomer desir | color not in their line, then s must 


© to another. It doe present a 
problem if the cabinets һал lready been ordered and the cutout for the sink made, be 
cause vet lew products are interchangeable n 17 be thev bathroom fixture 
units or appliance Built-in ovens also preset 1 problem, as do riat 
mention til hich 


heating 
unit not to 


Ruth Challand, Richmond Construction Co., Sarasota, Fla. 


e .. Quality control seems to be a thing of the past. Even though the cost may be a lit 
tle higher to produce a better product, the home buyer would be willing to pay the dif 
ference if he was properly educated. I think that if manufacturers could educate the 
public more on quality, people would become more aware of the need to spend just a 
little more to get a lot more use out of a product. Here are some areas in which I'd 
like to see increased manufacturer effort: improvements in paints to stop fading and mil 
dew; hardware that will not rust, pit or tarnish; plumbing fixtures that do not chip and 
scratch; lighting fixtures that will hold their finish; quiet heating and air conditioning 
systems; a dishwasher that does not sound like a piledriver; sliding glass doors that are 
leakproof and air tight 


Sy Milgrom, Milgrom Construction Co., Clearwater, Fla 


cule val 
was nailed up 1а! ould Vive i 
ng of join spotting of nail hole T al til 
that »uld be ippli d ver "сг u 
illboard t n th »uld be more economical to install than th 
10 me tl іа be used in $10-$15.000 price rang 
Harry S. Roberts, Jr., Williams Lumber Company, Columbus, Ga. 


‚ Our market is characterized by a relatively high income group who presumably can 
afford some of the more deluxe items of equipment in plumbing fixtures, floor ma 
terial, kitchen equipment, etc. To offer such equipment would certainly increase the sales 
appeal of the houses. But, our exberience has convinced me that few buyers in this mar 
ket would be willing to pay for these items at the prevailing prices, even though these 
items have considerable appeal 

My major criticism of existing products does not focus on function or design, but on 
the price the manufacturers have placed on the items they feature in their advertising. 
It abpears that they are stimulating a demand and then pricing themselves out of the 
market. This is perhaps intentional, since they promote their higher-profit lines, but I 
am at odds with it. Manufacturers should be able to sell to the building industry more in- 
dustrial engineering and production management skill in the form of prices reflecting ef 
ficiencies which should result from these skills. 


Edmund J. Bennett, Bennett Const. Co., Inc., Bethesda, Maryland 
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KitchenAid. 
dishwashers 
with “more 
for you” 


a KitchenAid for every kitchen . . every budget 


KitchenAid 


CREATE- YOUR -OWN-CYCLE — True 
VariCycle action! With Kitchen- 
Aid dishwasher push buttons and 
manual Timer Control, every 
homemaker can select or create 
dishwashing cycles to fit her 
needs ... even change it to best 
fit each dishwashing situation 
She can advance, skip, repeat or 
interrupt the wash, rinse or dry 
action any time... even “Plate 
Warm." Power Reset Drive ad- 
vances timer to "OFF" position 
immediately after short cycles 
KitchenAid is always ready for 
the next desired cycle 


new convenience 


VariCycle PUSH-BUTTON CONTROLS- Just push the "RINSE 
and HOLD” button to give partial loads a short power 
rinse that removes food particles without hand-rinsing 
— real economy. KitchenAid holds and stores the dishes 
until racks are full — no worry about foods “drying on." 


Press the "FULL CYCLE" button to give tableware 
KitchenAid's new and exclusive complete wash-dry action 


Touch the "UTILITY and UTENSIL" button and pots, pans 
and utility items get their own individual treatment that 
helps soak away burned and baked-on foods... ease 
those hand-harming scraping chores 


KitchenAid’ Su] 


new capacity 


KING-SIZE CAPACITY - The whole 
day's tableware for an average- 
size family can be handled in 
one washing. Convenient, front 
loading racks accommodate 12 
complete place settings (NEMA 
standards). Heavy Plastisol coat 
ing "cushions" china. Adjustable 
dividers in the 2-position adjust- 
able upper rack enable variable 
arrangements for big pots, pans 
and odd-shaped pieces 


erba Vari 


by Hobart 


(available in built-in and free-standing models) 


new washability 


DOUBLE WASH, TRIPLE RINSE - KitchenAid's 


famous power-wash system, long considered 
the most efficient, now scrubs twice—there 
are two separate washes (or a power pre 
rinse and single wash, if you choose) fol 
lowed by three rinses then Flo-Thru sar 
tized hot-air drying. The Dual Detergent Cup 
in the door can be filled for two washes 
just one side of the cup for power pre-rinse 
and single power wash). The desired amount 
of detergent is released automatically fo 
eac ded Action,” power wash 


Here is truly the finest dishwasher ever de 
sig st compare it, feature for fea 
ture. New nomy built into KitchenAid 
too—it will wash tableware for only pennie 
a day. Behind all the new features and « 
venience f this superb KitchenAid dist 
washe the unexcelled reputation of 
Hobart, the dishwasher pioneer. KitchenA 
is the dishwasher of "proven" quality 


H 
ask any use 


NEW BEAUTY—Modern styling all 
around creates a new luxurious look. 
The attractive chrome-trimmed con- 
venient control panel, with “in action’ 
indicator light, across the top of the 
front lends an added note of distinc- 
tion. Push button starting. 


WIDE CHOICE OF FINISHES —now in- 
cludes natural WOODS, satiny stainless 
steel, glowing copper tone, rich an- 
tique copper, gleaming white. You can 
even use plastic laminates to match 
counter tops. Special woods and colors 
can usually be matched locally. And 
Vari-Front panels are easily changed. 


PERFECT DRYING —A Rinsing Agent 
Dispenser automatically releases г 
wetting agent in the last rinse to help 
dry dishes spot-free — regardless of 
local water conditions. Dispenser need 
only be filled periodically. Exclusive 
Flo-Thru drying assures perfection. 


other new 
KitchenAid 


є, 


dishwasher series 


available in many models 


KitchenAid Imperial — 


for 12; pre-rinse and wash or ^ 
double wash. with triple rins 


dishwasher the Imperial 


s has king-size capacity 


-B 


id 


adjustable rack dividers; wide 
choir ot t she V ith * il 
Front I inels Ri! ng A gent 


Dispenser optional. Built-ir 


standing lishwasher 


sink; convertible-portable 


models available 


KitchenAid Custom — Real value 
for the economy-minded. This beautiful unit 


Every inch feature-packed b =) ГА! i 
— ` ЎЫ / 
e 
<A $5 : " 


— 9 


the same Hobart wash arm. Dual Filter Guards and Flo-Thru 


t-in and free-standing models. Rinsin 


very new KitchenAid dishwasher has 


v 


"Guided Action" wash arm that 
scrubs, while others just spray or 
shower. Exclusive big, blue, lifetime 
wash arm extends full width of the 
wash chamber... has newly designed 
jet openings that scientifically con- 
trol and balance both volume and 
velocity of the water for complete, 
effective coverage of every square 
inch of the wash chamber. While lit- 
erally scrubbing dishes clean, it's 
safe for even delicate china. 


Exclusive Flo-Thru drying—A 
constant current of sanitized hot air 
flows over, under and around cach 
item. The electrical drying element 
is outside the wash chamber, with the 
hot air fan-circulated—insuring even 
heat and uniform drying, with no 
*hot spots" to craze china, or warp 
or scorch good plastic-ware. Dishes 
don't dry from the bottom up, a fre- 


irying system as the Superba and Imperial, w ith traditional KitchenAid quality 
hroughout. Come п a variety of fin 


Capacity for ten. Available in 


agent dispenser optional 


quent cause of spotting. The evapo- 
rated moisture in a KitchenAid can’t 
be redeposited ou the dishes— posi- 
tive drying and brighter dishes every 
time. Money-saving feature: the 
KitchenAid drying element operates 
only during the drying cycle. 


Exclusive Dual Filter Guards — 
Precision-engineered filters have 
hundreds of self-cleaning openings 
that trap food soil and prevent spray- 
back over dishes. The recirculated 
wash-and-rinse water is always filter- 
clean. Stainless steel filters are self- 
seating—simply lift out for cleaning, 
if ever needed. 


Still more KitchenAid features: 
Timer Control Indicator tells what 
operation is being performed . . . also 
permits Manual Control and Plate 
Warming. Porcelain interior is self- 
cleaning, chosen for long life. In- 
dependent cushion coated racks. 
Designed for a service-free, cool op- 
eration. New, quiet, hushed-per- 
formance. Solid-unit construction 
principle with rigid frame and rust- 
proof design — assures long life. 


a KitchenAid for every kitchen .. . every budget 


Portable 


The same famous power wash, Dual Filter Guards and Flo-Thru 
hot-air dry system found.in built-in KitchenAid dishwashers 
are incorporated in this KitchenAid portable model. It washes 


tableware for ten or more dishes come out clean and bright 


Only KitchenAid has Porcelain Inside and Out. Other 
features include wide guide bar for easy movability 
rate Start Control 


.. Sepa- 
. double-wall con 
struction for cool, quiet operation. Even when random: loaded. 
the efficient power-wash pattern covers thoroughly. This 
KitchenAid portable is put to work the day it's delivered 
nects to faucet in seconds 


. . toe space all around 


con- 
And, no installation expenses! 


Kitchenaid portable dishwashers 


portable today > 


The KitchenAid convertible-portable is a front-loading 
portable that can be installed as a built-in later simply 
and conveniently. Maple cutting top, 4 square feet and 
11 thick. adds a luxury touch. Available 
the new Imperial series, it has king-size capacity; mul- 
she ind Flo-Thru hot-air dryin 

adjustable dividers in the 2-position upper rack; push 
self Fill-Drain Hos 
A cent Dispenser option al 


int he in 


tiple w ind rinses, 


button control pane | toring ind 


powel cord Rinsin 


^ KitchenAid for every kitchen...every budget! 


S Р 


E C IF I 


MODEL SERIES K0-2P PORTABLE 


CAPACITY 
(N.E.M.A. Standard Place Settings). . 


ELECTRICAL 
Volts 
Watts (Maximum) 


PLUMBING SPECIFICATIONS 
Hot water Inlet.. 
Drain (Gravity) 
Drain (Pump). . 


WATER CONSUMPTION—Gallons per Full Cycle.. 
FINISH 


SPECIFICATIONS 60 cycle standard 
. T 115 
1000 


Hose Connection 


914 


Porcelain 
inside and 
out 


Colors and special woods 
can be matched locally 


DIMENSIONS—{inches) D W н 
Built-in SESE Ramee 
Free Standing 


Dishwasher - Sink 


‚| 28% 


23% 34%, | 


C A O N 


* 


CUSTOM 


10 


115 
1000 


с 


builtin tomorro 


) 


$ 


CONVERTIBLE 
PORTABLE 
(Imperial) 


IMPERIAL SUPERBA VARICYCLE 


12 12 12 


115 
1000 


115 
1000 


115 
1000 


All Built-in models available fer gravity er pump drain installation 


Yo" 
12 


tube is includ 
9 


White, Stainless, 

wood hue Copper 

Tone, Antique 
Copper 


? standing mode 


D W H 
24½ 24 34% 
25 24 36 


6 with all underceunte 


2442 24 3442 | 
25 
25 


у Yo Hose Connectio 
142’ 1V2' 


pump drain models 


1125 


White, Stainless, 
wood hue Copper Tone, 
Antique Copper Plate, 

Unfinished Birch 


built-in 


11% 11% 
Solid maple 
cutting top 


n all series available with maple top, percelain tep 

er porcelain top with air gap " 
м H D W H D W N 
24% 24 34% 
24 36 25 24 36 
48 36 | | 


| 26% 24 3614 


KitchenAid Home Dishwasher Div., The Hobart Manufacturing Company, Troy, Ohie In Canada: 175 George St., Toronto 


SEE YOUR DEALER 


LITHO IN U.S.A. 


“Ervin homes are quality 
homes, and concealed 
telephone wiring is part 
of our quality story" 


SAYS CHARLES C. ERVIN 
OF ERVIN CONSTRUCTION CO., CHARLOTTE, N.C. 


)ncealed telephone wiring is part of the good plan- 
ning you get from Ervin ays builder Charles C. Ervin 
"It makes a more livable home cer roon and' adds 


to resale value of the house ا‎ " 5 
i Ervin Construction Co., one of the larg- 


est home-building firms in the Southeast, is 
building close to 1000 homes this year —all 
of them with concealed telephone wiring. 


H 
| 
| 
| 
| 


"We've learned that concealed telephone 
wiring is a definite plus factor," says Mr. 
Ervin. "It's a competitive feature that 
homebuyers look for and appreciate. Ervin 
homes are quality homes, built with first- 
class materials, and éoncealed wiring is part 
of our quality story." 

Ervin Construction Co. furnishes its 
building schedule to the telephone com- 
pany. “They put in the wiring when the 
walls are open," says Mr. Ervin, “either by 
consulting with the homebuyer if the house 
is already sold, or by putting the outlets 
where their good judgment tells them." 


Ervin homes are designed for families to grow in 
Each home has several planned telephone outlets 


Your Telephone Business Office will gladly help you 
telephone-plan your homes. For details on home tele- 


| — 
. BELL TELEPHONE SYSTEM (А) 
bow 


File, 11c Be. For commercial installations, Sweet's Visit Booth 95 at the NAHB Convention in Chicago [ 
-f al 2 king t i 4 
Architectural File, 440 Ве br veni mensy-msking telephone Uya Tu ЗА 
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TECHNICAL GUIDE 


Glue-lam lumber offers 


Commercial building requires a knowledge of many materials sel- 
dom used in house construction. Here’s what the homebuilder should 
know about one such material—glued-laminated lumber 


YLUED-LAMINATED (or gluc-lam) 
(зе is made by gluing to 
gether under high pressure a num 
ber of pieces of lumber eneralh 
one or two incl thick u "mi 
of arche columns « other struc 
tural member 


Advantages of glue-lams 


Outstanding among the ad: 
of glued-laminated 
followings 
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Typical details for the 
anchoring and joining of 
laminated wood members 


MASONRY PIER č BEAM TO COLUMN STEEL SHOE 
CONNECTION-"u STRAP“ CONNECTION ANCHORED TO GIRDER 
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beauty, strength, economy 


PEAKED AND CAMBERED BEAMS s 
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PEAK CONNECTION- 
COUNTERBOREO MOLES, 
BOLT AND SHEAR PLATES 
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HE HARMONY HOMES STORY 


From sales training— To contests— 


Harmony Homes instructor stresses to new salesmen the Happy Harmony Homes salesman and his wife board plane 
importance of bringing prospect: ut to tour Harmon for Hawaii. Trip is one of many prizes HMS offers sale 
model inder construction as well as completed опе people who do outstanding jobs selling houses 


Builders look for prospects 


- = -e " • ^ house prices sell direct contract 
But it’s people the salespeople—plus a hard-hit- bowe р 


ting, well thought out sales program that spell con- unique Soles Method 
tinuous success for Harmony Homes builder members Canvassing is done in carefully se- 


lected area here zoning permits 
additional home The objec f th 
first call is to persuade a family to 
WWarMoxny Hours Management $5,000. This alone holds down di mak« tour with the Harmon) 
He ts sales efforts to people rect. contract. sales. So Harmony salesman. This involves à visit t 
who alread м lots suitable for directs its major sales efforts toward several Harmony Homes in various 
building finding prospects who already own tages of construction. The tour 
This is not difficult to understand properties on which a house can be gives the salesman an opportunity 
Harmon doe sell directly t« built. How аге these prospect to show the homes and to explain 
people who want new homes built found? Mainly, by the method of how such high quality can be sold 
on contr But in the Lo l door-to-door canvassing at Harmony's low prices ($5.70 psf 
area there are practically no indi Leads are also secured from real- iverage 
vidual lots left, in acceptable neigh tors who have acant lots to sell Harmony Management Service 
borhoods, that sell for ke than Newspaper advertising, along with records prove that if a sale 
direct mail and handbills, are sales makes 40 calls a day he will 
tools used at the discretion of each following results. He will find 
company manager. Attractive bro- only 20 people at home; (2) find 
Here’s the fifth in a series of chures printed by HMS are avail оту L to be prospect ni mh 
articles on Harmony Manage- able to all companies 2 willing to take the tour ) sell 
ment Service. HMS is a group Generally, promotion апа sales one house 
that guides the business desti efforts are geared to the market in a Generally, the 40 calls can be 
nies of 19 different, yet highly specific area. The newer companies made in 214 to 3 hrs. A more or 
successful homebuilders in smaller towns, where lot prices less “canned” approach quickly de 
are not excessive in relation to termines whether the family is a 
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To promotions— 


Harmony Management 
а t pr: timulate sale 
! 


vice th tri to improve 


Service provides salesmen with a Tied to these 
plus a that tell thi 


methods 


sales aid 
Harmon, 
ing model homes to 


are a variety of marketing efforts 
House story. These range from show- 
xlucing top-notch ads 


TESE сі 


who already own land 


prospect So, rarely 


min ive 


more than 2 or 3 
required for the first in 
interest i M 
takes 

A «all-back before oi 


а i 15 mi 


етут 
tery * ni 


averave tour 


System reflects success 
AM salesmen must turn in reports 
on ills mad This dat , posted 
on Time Point Reports as f 
(1) one call at home earns on« point 
(2) one ontact of prospec m 
three. points (3) one call-back on in- 
terview earns three points; (4) tak 
ing prospect on tour earn 4 
points; (5) selling the house earn 
12 points 

A working salesman 
«an earn up to 100 points daily 
The Time Point Report quickh 
tells a sales manager what the 
trouble is if a man is not 


llows 


HMS knows 


selling 


Sales aided by research 


Research among previous buyers 
of Harmony Homes provides sales 
men with valuable information re- 
garding their prospects. Most pros 


JANUARY 1961 


pects are wage carners. According to 
Harmony Management Service these 
people crave the experience which 
the buving of ulfills. They 
want security and feel a need to 
cumulate resource In 
they want communit 
These desires can be 
home 

Other traits are deterrents to 
ales. HMS finds that wag irners 
have a tendency to procrastinate 
Also, they fear the futw loss of a 
job, sickness, and the like This 
gives them a tendency to follow the 
line of least resistance 

Ralph Burns, who heads the HMS 
staff responsible for sales training 
stresses these traits to both new and 
seasoned salesmen. However, he 
places particular emphasis on the 
new" salesman 

The first day a new salesman 
comes to work, he goes out with a 
trainer on house-to-house canvassing 
calls. At first the trainer handles in- 
terviews. After a few days, the new 
man takes over 

The new man then goes out alone 


home 


iddition 
recognition 
met by a ne 


for a week. On the third week he 
returns to his trainer for review of 
his techniques 

The people Ralph Burns seeks as 
Harmony salesmen must: (1) be ca- 
pable of developing enthusiasm; (2) 
talk well and like people; (3) make 
1 good impression; (4) be willing to 
work nights and Sundays; (5) already 
е making, or shooting for, a mini- 
mum of $8,000 a year 

Senior salesmen receive flat com- 
missions of $200 per house. Junior 
salesmen receive $130 for the first 
ale closed within month, up to 
$200 for the eighth sale and over. 


Contests spur sales 


HMS stages periodic sales contests 
with prizes like a world cruise, to 
create incentive. A typical Harmony 
member company has five to seven 
salesmen. Most companies head- 
quarter in model homes that double 
as Offices. To create more "tour" 
homes, Harmony often rents a home 
from a buyer for 30 days after com- 
pletion, to use it as a showcase for 
prospective home buyers 
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mare General Electric Kitchens are installed 


BUDGET 


The Mark 27 **drop-top" Range 
sets the pace for this small but 
sparkling kitchen. Refrigerator 
Freezer (BG15T) fits flush in 
thecorner, Washer-Dryer Com 
bination (WD560T) and Auto- 
matic Dishwasher (SU 60T 
complete the kitchen 


CUSTOM 


could haveasingle Deluxe Oven 
built in one wall, matching 
Cooktop with exhaust hood 

the built-in look every woman 
loves. Refrigerator-Freezer in 
Mix-or-Match fashion color 
Automatic Dishwasher and 
Washer-Dryer Combination 


DELUXE 


might have the double Custom 
Oven with a matching Cooktop 
Refrigerator, Bookshelf Freez- 
er, Dishwasher, Washer, Dryer 
and cabinets—all planned in 
Mix-or-Match fashion colors 
'This would be the kitchen of a 
woman's dreams. 


"MARK OF QUALITY 
YOUR BUYERS RECOGNIZE" 
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by builders than any other kind because... 


women love 'em! 


Here's the best salesman for your homes 
the most-preferred kitchen-laundry in America. 
Whether your homes are in the low, medium or 
custom price range, General Electric has the 
kitchen to light up a customer's eye . . . turn 
hesitation into a signature on the dotted line. 
What's more, General Electric has a Custom 
Kitchen Design specialist who will work with 
you to plan, from a wide variety of exciting 


models, styles and colors, just exactly the per- 
fect kitchen for your special needs. 

Style, beauty, versatility, depéndability .. . 
plus the prestige of the General Electric name 
. . that's what a General Electric kitchen-laun- 
dry means to your prospects. 

More than half of the women interviewed in a 
recent survey preferred General Electric home 
appliances above all other appliances. 


You get more than sales appeal from a General Electric Kitchen 


You get a builder bonus in every General Electric home appliance you install. 


BONUS: 


You spend less on labor and installation. General 
Electric’s *Straight-Line" appliances make the 
most of your available kitchen space. 'They fit 
in easily with surrounding cabinets for an ex- 
pensive built-in look. 


BONUS: 


Hard-hitting pre-sell program. You get a com- 
plete merchandising program, along with sit-up- 
and-take-notice advertising and publicity to 
bring prospects through the door of your Model 
Home. 'The more prospects . . . the more sales. 


To find out more about General Elec- 
tric Kitchens, clip and send this cou- 
pon today. 


* * * 


Don't forget the Medallion Home Pro- 
gram . . . an added Bonus for you. 
Ask your distributor about it. 


Progress 5 Our Most Important Product 
GENERAL CD ELECTRIC 


JANUARY 1961 


BONUS: 


Product available locally. 100 General Electric 
distribution points in every part of the country 
insure you quick delivery . . . scheduled to your 
convenience. No long waits and waste of time. 
No early storage headaches. 


BONUS: 


No service responsibilities. Once your appliances 
are installed, all product service becomes the 
responsibility of your General Electric dealer or 
distributor. No appliance repair or maintenance 
worries for you! 


For information, mail coupon to: 
General Electric Co., Home Bureau, 
Appliance Park, Louisville 1, Ky. 


Have your local General Electric builder sales 
representative contact me. 


NAME 


ADDRESS. — —. LÁ Á—ÁM—MÁ—— 
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Моге... and more women want a G-E Refrigerator 


According to a recent survey, General Electric is the number one name in the home 
appliance field—and by a big margin. Could be the fact that General Electric makes 
such a broad line of refrigerators—many sizes, many prices, all with convenience- 
features the ladies obviously like. Could be General Electric’s dependability—6 million 
refrigerators in use ten years or longer. Could be you're making sales the hard way if 
you're not including a General Electric Refrigerator in your homes. Your General 
Electric Distributor will show you how easy it is. Call him now. 
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Custom Double Oven JC28; JH96 Hood, with Sensi-T« mp Control; JP86 ( ooktop 


С 


General Electric’s new 
built-in ranges for 1961 Waser 


The mark of quality your 


New Hoods... with Eye-Hi Control System, Color-Matched Panel. Now there are three General Electric 
hoods for '61 two of them with surface unit controls that line up at eye-level with oven controls—to form a 
handsome, coordinated cooking center. News, too: smart-looking removable Mix-or-Match color inserts that 
let hood control panel blend or contrast with the rest of the unit. (Hood colors: Coppertone or Aluminum 


Shown above—the Deluxe ventilating hood with the added feature of a SENSI 
Tremp* dial to regulate the new 3,200-watt ultra high speed Sensi-Temp unit, 
of the sister surface plate. Note, too, the deluxe piano-key-type push buttons 
... the switches that control the fluorescent lamp and a powerful new fan 


New “Dinner Dial" Oven Controls. Here's a feature your customers will 
really go for. General Electric’s exclusive new “Dinner Dial” controls on the 
new Custom oven line. Easiest-to-use oven controls of all, there are two sets 


Close-up of Dinner Dials. 
of Dinner Dials on the double-oven models. * Trademari 


f General Electric ( 


The new Sensi-Temp automatic surface 
unit 


Ready Set GLOW! General Electric’s 3,200-watt 
Sensi-Temp surface unit brings 2 cups of water to a 
boil in 130 seconds! Now there’s almost instant heat 
on the new ultra high speed Sensi-Temp unit. Here’s 
all the heat food can use, combined with the most ac 

curate automatic control on any range--so that high 


or low 


the heat holds evenly with slim 


[i hances f SCOT«( hing, burning, or boil over 


The new Sensi-Temp’s three-coil control allows this 
automatic unit to be used as a 4, 6 or 8-inch unit. No 
wasted heat, ever. No wasted time “pot-watching’ 


— 


is faster than ever for 1961! 


either. Sensi-Temp’s made for walk-away cooking 

Wonderful Sensi-Temp. Accurate Sensi-Temp. 
With the high, fast heat that proves General Electric 
has the range of the year! 

Here’s your 1961 speed story to accelerate every 
home-buyer’s interest; a heat story to warm every 
homemaker’s heart. Combined with the new style 
and control system story, General Electric cooking 
centers become irresistible. General Electric . . . the 
mark of quality your customers recognize, the mark 
of quality that helps sell your homes 


Р". ene aX AM P» га un мб — = TH Е, фе P. 2 <4 < фә ш» ш... 


Great combinations 
in General Electric 
ovens, cooktops and 
hoods 


Custom-styled or Deluxe, in glowing Mix-or-Match col- 
ors, there's a General Electric built-in range combina 
tion, a type control, to suit every customer need. And 
remember that this year, there are three models of ex- 
haust-fan hoods to choose from 


Here's a sampling of models in various combinations. 
Notice the new features: Dinner Dials, a combination 
surface unit-exhaust hood unit, Eye-Hi Controls, ultra 
high speed Sensi-Temp, wide-opening ovens, grey oven 
liners in all ovens, larger tinted see-through windows, 


wonderful new cleanability. And, of course, such popu- 
lar General Electric features as an automatic rotisserie 
that barbecues a 20 lb. roast, and the built-in meat ther- 
mometer which sounds a buzzer when meat is ready. 


For more information, plus specifications and plans a 
for installations shown, write: Range Department, = 
General Electric Company, Building 2, Appliance Park, : : 
Louisville 1, Kentucky 
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1 Single Custom Oven JC12, Cooktop JP84 with remote controls on Нос 


2 Deluxe Double Oven JD24; Cooktop JP85, with remote control 


1 
Single Custom oven featuring Eye-Hi 
Dinner Dials, with removable control 
knobs that make the glass-faced control 
panel easy to wipe clean. Chrome trim 
on side of doors for extra elegance. De 
luxe cooktop has four Calrod® units (one 
is new $,000-watt unit). Push-button 
controls for cooktop are mounted at Eye 
Hi level on hood. Hood has incandescent 
lamp. quiet-running centrifugal exhaust 
fan. Topor rearexhaust. Integral damper 


9 


— 


Deluxe double-oven with new, larger, 
see-through window, tinted to conceal 
oven interior when oven is not illumi 
nated. Grey oven liner and attractive 
control panel. Cooktop has four Calrod® 
inits with the remote control mounted 
within easy reacl 


3 

The low pr iced oven- ooktop hood com 
bination in the General Electric line 
but look at the eye (and buy) appeal! 
Single Deluxe oven. Cooktop with sink 
rim design and two six-inch, two eight 
inch units. Hood in Coppertone or Alu 
minum with top exhaust and fan switch 
and incandescent light switch mounted 
ut eye level. Powerful exhaust fan move 


47° more air than last year’s mode 


Cabinets throughout are by General Electric 


n Hood JH94 


З Deluxe Oven JD12, Cooktop JP76, Hood JH92 
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neat, sweet 
and smart... 


Custom-built look, but so 
easy to install 


Model JM66 


Inspiration for decorators . . that's 
the smart and versatile Mark 27, the 
compact range with high-style adaptabil 


itv. Fits between or alongside cabinet 


and even in island installations. The hand 
some, handy recessed top continues to 
make news; builders like its unique, eas) 

installation features only one unit to 
install, one control to connect. Space 1 

quirements are only 27" in width, 24" in 
depth. Saves you space, time and labor 


for sure! 


And, of course, the Mark 27 boasts these 
famous General Electric pride-and-joys 
big-capacity oven, removable oven door 
focused heat broiler, automatic oven 
timer, Minute Timer and push-button 
control A whole range of decorator 
Mix-or-Mat colors, plus white and 


copp« rtone 


to 


Here 
prom 
itself 
plete 
whee 
one 

on th 
top ғ 
even 
to to 
rubb 
Cart 


of yi 


— 
— —— 
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Special all-in-one model: The Mark 
27 pictured at lower right is the new all 
in-one version you asked for the easi 
est of all for you to install. This is the 
JM61, with the controls on the range it 
self. Just slide this range into position 
and connect. It's as easy as that. 


leanability-plus 


General Electric's self-cleaning, swing-up Calrod® units 
now have Tilt-Lock hinges—so they'll stay up while other 
parts are being cleaned. The reflector pans are removable, 
and a brand-new one-piece, removable trim ring can be 
lifted off and washed at the sink 


The removable oven door, as well as "arms-length" oven 
depth, make oven cleaning easy . . . especially easy because 
General Electric features a smooth oven liner 10 "seams 

or cracks where grease or dirt can hide. “Starlight Grey’ 
oven liner and the tinted window conceal the interior when 
the oven light is off. With a lick and a promise General 
Electric ovens, cooktops and hoods stay beautiful as new 


All this 


Here's one of the greatest sales 
promotion ideas since the patio 
itself. The Partio Cart“ is a com 
plete outdoor cooking center on 
wheels. It's an electric range on 
one side, a charcoal barbecue 
on the other...a serving bar on 
top and on both sides. There's 
even a gay umbrella (optional) 
to top it off. Rolls easily on four 
rubber-tired wheels. A Partio 
Cart, on patio, porch or terrace 
of your model home, is a real 
attention getter 


*Trademark General Electric ( 
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ай & 
| * 


The unit is hidden behind the picture 


Only from General Electric ... room air conditioners 
that fit, not fight, your customers’ decorating schemes 


See how attractive “decorator baffles” in these pictures 
completely conceal General Electric Built-Ins. 


Designed specifically for home builders for through-the-wall in- 
stallation. Inside, the General Electric Built-In can be installed 
| уг low in the wall to blend with any décor. Outside, the neat 
luminum grille enhances any style architecture. 

It becomes part of the wal 


building blocks. si» 


The case is exactly as high as two 
ourses of standard brick or five courses of 
jumbo briek. Case fits between a standard two-stud width 
No expensive ductwork or plumbing are needed. This means 
a General Electric Built-In Room Air Conditioning system costs 
less than most central systems and offers individual room control. 
General Electric Built-In room units are available in 6,500 and 
10,000 BTU“ capacities with your choice of aluminum or steel 
case, stamped or louvered aluminum outside grille 
Installation sleeves also are available for building 
in three heat pump air conditioners for cooling and 
heating; and five high-capacity units ranging from 
9.500 to 18,000 BTI here's a General Electric 
Rox Air Conditioner for every ‹ ooling problem | - — 
See your General Electric Representative YOUR CUSTOMERS 
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GENERAL ELECTRIC BUILT-IN THINLINES ARE EASY TO INSTALL 


during construction. The unit slides into the case 
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General Electric Filter-Flo Washers fit like ‘built-ins’! 
1961 line saves almost a half foot in depth... fits flat against 
the wall... yet washes a 12 lb. bigger-than-ever load! 
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What a tremendous difference where space is important! 
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For non-recessed wall installations. (1 
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For recessed wall installations 
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Make the Mark of quality 
— your buyers recognize" work for you 
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4 reasons why 
its easy to build and sell 
Medallion Homes 


equipped by General Electric 


One source saves your time—All the elec- plumb local with advertisements and promotion 
1. trical supplies and appliances required to displays in 44 markets to help builders sell 
help you meet Medallion Home standards are Medallion Homes equipped by General Electric 


manufactured by General Electric As a builder of these homes, you'll also reap 


2 General Electric helps you plan — You get the benefits of a mighty cooperative merchan 
e expert assistance in all your planning— dising program, local publicity assistance and 
from wiring and lighting to kitchen design many on site" sales aids customized to help 


Homebuyers are sold on General Electric you sell your homes in your own community 

They know that General Electric prod- Make the National Medallion Home Pro 

ucts are loaded with extra features and con- gram work for you. Call your local General 
venience. They know that General Electric Electric Major Appliance Distributor today. 


et: = f | >» 2 Г ar ce 
stands for quality and dependable service, too. See how electricity can add sales appeal to 


4 General Electric helps you sell—right on your homes. See the Medallion Home Exhibit 
s your own doorstep. General Electric's going by General Electric at the N.A.H.B. Show. 
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add value to your homes... 
yet cut construction costs 


The luxurious look of Vina-Lux vinyl asbestos tile p! 


1 liti | | i рр us h 11 


Vina-Lux actually reduces construction costs se it е installed ckly and easily on or below grade 


1 
| 


‹ I oncret« x1 


r plywood sub-floors 


Samples of nationally-advertised Vina-Lux, rchandising kit, and idea-packed 


Vina-] Flo Styling Handbook 81 Write today 


AZROCK FLOOR PRODUCTS DIVISION 
T, E | as asphi hi lo Hoo 7 


FONIO KAS 


and a style for every builder requirement 


see the 20th CENTURY 
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1200 SQ.FT.-3 or 4 ВОК'5 – 2 BATHS.. 


Housing's Great Breakthrough of the 2Oth Century 


y < 


> 


>< 


[LL Bie 


McCORMACK PLACE 
— (NAHB SHOW 


CONRAD HILTON 
HOTE 


0th CENTURY - WABASH AVE 


DISPLAY MODEL 1 E. 7.4 


— 
з 


i 
$ 
i 
i 
b 


‘pa 


1200 SQ. FT. - 3 ог 4 BDR'S—2 BATHS.. 


Housing's Great Breakthrough of the 2Oth Century 


ASK THE EXPERTS 


Use perimeter insulation, to cut heat loss 
ANSWER: Thoe is 


a 


How to minimize heat loss 
in slab-on-grade construction 


QUESTION: \\ | 


.COMPLETED IN ONE pay. 9889950 


2Oth Century Highlights 
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New floor tile discovery from Romany ‘Spartan... 


( | ЗЕ ВАМА Р 25 


rubber-cushioned ceramic mosaics 
in 9 squares 


ASK THE EXPERTS 


Use perimeter insulation, to cut heat loss 


, ^ :b. ANSWER: ! 
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w to minim hea 


1901 rade construction 


QUESTION: 


Where to niorm 101 n I \ Cure 
fen ulat 


т a sweating floo nailing 


iri nd nev ivwood flooring 


QUESTION: QUESTION: 
build a " : " wel 


ANSWER: II vo 


Do you have a 
construction problem? 


Ask the Experts 

c/o American Builder 
30 Church Street 
New York 7, N. Y. 
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New floor tile discovery from Romany Spartan. 


ERAMAPLEX 


rubber-cushioned ceramic mosaics 
in 9 squares 


So easily installed! 


Because Ceramaflex is pre- grouted, installa- 
tion is simple and fast. It’s ready for use the 
instant it’s laid. Ceramaflex is installed with 
a special adhesive as quickly and easily a 
conventional resilient floor tile. It can be in. 
stalled satisfactorily on or below grade as well 
as above grade, over proper sub-flooring 
Simple, rapid installation results in applica 
ion cost substantially lower than that of 
conventional ceramic mosaic floors 


It’s flexible and resilient! 


Tiles are mounted in 
rubber pockets! 


Each of the 64 ceramic mosaics that make up 
one 9" x 9" unit is permanently bonded in a 
pre formed rubber grid Be« ause the edge ol 
Ceramaflex 9" x 9" units are beveled, they lay 
up so tightly that joint innoticeable 
the finished jol 


To you, Mr. Builder, Ceramaflex can be a powerful sales tool. This 
labor-saving. high quality product embodies all the most-wanted quali- 
ties of ceramic tile, plus two important additions: floors that are both 
This makes resilient Ceramaflex ideal for 
room as well as bath. entrance hall and utility room 


PRODUCT DATA 


CONSTRUCTION. Made of 
Romany*Spartan unglazed 
1"x 1” ceramic tiles which аге 
ecurely bonded in a flexible 
rubber grid 


ROMANY 


the leet 


ire of customer preference for ceramic tile in the bath 
try Ceramaflex in other rooms, too, and see how promptly and 
iusiastically your pre spects respond. 
am Ti X 15 as new as ro 
available thr igh your tile 
ited States Ceramic Tile ( 


If samples and product data are 
mtractor, write for Bulletin RS-228. 
Dept AB-12 


ompany Canton 2. Ohio, 


Tile Company 


UNITED STATES CERAMIC 
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SPARTAN 


TILE COMPANY 


DIMENSIONS. Ceramaflex 
flooring units аге 9" x 9 

squares...and 7% thick. Each 
Ceramaflex floor unit is com 

posed of 64 ceramic mosai 
tiles approximately: 1" x 1” 
FINISH. The surface of Cerama 
flex is sealed at the plant with 
à protective coating to prevent 
wearing-in of dirt and grime 

COLORS. Random medley 


patterns in twelve handsome 
color combinations 


HOMASOTE 
PRODUCTS 


cut your building costs! ™™ 


HERE 
S ONE 
EXAMPLE 


Plan 7? Dages 
nts ae 


HOMASOTE G-V-S 
saves you $175 or more 


(on the exterior walls for a house 26’ x 36’) 


Whenever you cut the price of a 

house by $175, you increase the number of potential customers. 
If you cut the down payment substantially, many more people 
can afford to buy. 

Homasote can help you cut your costs—either step by step 
or in terms of the whole structure. Both the size of the Big Sheets 
(up to 8’ x 14’) and their weatherproofness save you money at 
every point. Moreover, they permit uses not possible with other 
materials 

The major facts about each product are presented in briefest 
terms—on a colorful Nutshell Card (as pictured above). Handy 
reference figures — such as nail lengths — are included. Ask your 
Lumber Dealer — or write us—for a set of these cards. Each 
shows you where you can save money at some point of construc- To widen your market, reduce your down pay- 
tion — and still give the home owner higher quality, finer appear- ment! Send for fuily illustrated 8-Page Brochure 
ance and more lasting satisfaction. And — be sure you always showing how your use of Precision-Built 


: А PF Components can cut your building costs by 
7 : S ` ). > 
have available a copy of the latest edition of the 72-page $1,150.00 on a 3-bedroom house of 1040 sq. ft 


Homasote Handbook. Kindly address Department A3. 


HOMASOTE company 


TRENTON 3, NEW JERSEY 


Homasote of Canada, Ltd. è 224 Merton Street ө Toronto 7, Ontario 
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^ RANGAIRE ELECTRIC 
> i BATHROOM HEATERS 
۳ : 5 
* „А“ Beautiful decorator styling for 
safe ceiling installation. Calrod 
unit combined with circulating 
fan provides instant even heat. A 
beautiful accent in your bathroom 
to please your prospects. Two 
NOy)—-rancaire RADIO-INTERCOM j handsome models. 
Beautiful styling plus unsurpassed tone quality turn l 2 
the head and heart of home buyers everywhere. Com- - P. 
plete range of models—írom simple AM radio-inter- ' 
сот gorgeous built-in stereo—all priced to make 
installation profitable and practical. 


| | i 
Noy- RANGAIRE Ў RANGAIRE KITCHEN RANGE HOODS 


Smart, space-saver design that harmonizes per- 


VENTILATING FANS fectly with any kitchen decor. Baked enamel 
For wall or ceiling installation—answers finish color-matches most major appliances. 
the need for practical economical venti- Permanent aluminum filter. Complete range of 
lation in kitchen or bath. Sparkling sizes, prices, and models to choose from. 
finish and contemporary design. Com 

petitively priced. 


Quad J 2eoo'atuw-e, 1 Design | 


Even a quick glance tells you—the clean, simple, smartly 
styled lines of these wonderful Rangaire products have just 
the quality every home buyer looks for. Product depend- 
ability, wide selection of models, styles, colors, and competi- 
tive prices have made Rangaire a popular favorite with 
builders across the nation. 

Add that final touch of quality that helps you sell your homes 
—build with Nationally Advertised Rangaire. Send for litera- 
ture on Rangaire’s complete line of Builder-Engineered prod- 
ucts today and see how you can build better without increasing 
your costs 


P". EM L4 2 Roberts Manufacturing Company, Cleburne, Texas Dept. А10 
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be 

sure 
to 
SCC ө 


2... it's three stories high 


Eljer’s sensational exhibit in Booth 616 at the NAHB Convention and Expo- 


sition in Chicago from January 29 through February 


and full of exciting new bath and powder room fixtures. 


ELJER 


rgh 22. P 


3teway Center, Pittst 
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Why Samara paneling by Weldwood adds exceptional 
sales value to your 


Genuine African hardwood! — The matchless beauty and unique grain figures 
ynly Nature can produc е 

United States Plywood 
55 West 44th Street, New York 36, N. Y. 


ra 1 


Costs even less than wood imitations!—Costs just $48. retail, for a full 
12’x 8' wall—actually | than many print ] vood-erain p nels 


res c a а 


10 decorator colors!—Natural wood tones, from light to dark, and pastel 


shades offer you an easy ive distinctive variety to your homes 


Color shown is new Weldwood" Palomino Samar: 


18-step fine-furniture finish!—Brings out the wood's full beauty, preserves 
and protects the paneling—buvers can feel the difference. Cuts your instal- 


lation cost ives homeowners maintenance 


Real wood's a natural—why settle for less? 


WELDWOOD real wood paneling 
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selling remodeling... 
or 
selling homes 


it’s 
as easy 
as 


FIRE-CHEX 


the finest composition roofing 
shingle made. The first to be 
granted U/L Class "A" Fire 
Safety Rating. The only roofing 
shingle in the industry fully 
guaranteed by bond for 25 years. 


CERAMO 


all the color and beauty of tra- 
ditional siding with none of the 
headaches. Fire-proof. Termite- 
proof. Won't rot, can't fade. 
Never needs painting. Dirt sim- 
ply washes away. In wood-grain 
shingles, smooth or random- 
striated clapboard, 


MIAMI - CAREY 


mirrors, cabinets, bath acces- 
sories that glorify the American 
bathroom. Coverange hoods and 
ventiiating fans that modernize 
and freshen any home. Hand- 
some, melodious Troubadoor 
chimes . . . all-new for 61. 


with 


CARE ETA 
and Dhibiti in Chhaya: BOOTH 000 тү» 
building y — 
products v THE PHILIP CAREY M1 CINCINNATI 15, OHIO ш 
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Visit Pella N.A.H.B. Exhibit—Space 419-420, McCormick Place 


\\ 


=з 


№, 


Paint them or show off their natural wood tones 
Mahogany Walnut Ash 


Birch Pine 


ROLSCREEN COMPANY, Dept. MB-1, Pella, tows 
Please send tree illustrated. details on PELLA WOOD FOLDING DOORS. 


маме 
пем 
ADORESS 


CITY а тош 


To the more than 30,000 Builders 
and Dealers who will attend the 
NAHB Show in Chicago in January: 


We cordially invite you to \ 


f NATIONAL ` 
2 INSTITUTE 
„Lor WOOD 
J KITCHEN 
CABINETS 


H. J. SCHEIRICH CO., LOUISVILLE 9, KY 


AMERICAN BUILDER 


SPACE 419-420 
McCORMICK PL., CHICAGO 


UNDERSCREEN OPERATOR 


is of exttuded aluminum. Exclusive 
nylon GLIDE-LOCK* permits lock- 
ing M-P window in 10 positions. 


PELLA ALSO MAKES QUALITY WOOD CASEMENT 
NDOWS, WOOD FOLDIN OORS AND PARTITION 


'OLSCREENS AND WOOD SLIDING GLASS DOOR 
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// THE FOCAL POINT OF QUALITY 


HM у N N 
VISIT PELLA | S d 
/ Filla woo 
N.A.H.B. EXHIBIT Ж 
7 
m | 


/ 
/ 
/ 


\ 


4 


WAYZATA MEDICAL CLINIG GUILDER: м. P. MADSEN COMPANY 


E multi-purpose 


Your commercial customers will long appreciate both the 
residential atmosphere and practical convenience of PELLA 
WOOD MULTI-PURPOSE WINDOWS. The handsome wood frames 
offer recognized insulating advantages and self-storing 
inside “storms.” Stainless steel spring-type weatherstrip- 
ping is on all 4 sides of the sash. A complete range of 20 
standard-size M-P units combine into hundreds of com- 
binations for any kind of architectural treatment. To save 
your construction time, PELLA WOOD MULTI-PURPOSE WINDOWS 
arrive factory assembled, and in many areas local ware- 
house stocks are available. PELLA also offers WOOD TWINLITE® 
WINDOWS, featuring awning convenience with the tradi- 
tional ‘‘double-hung” look. Call the PELLA distributor listed 
in your classified telephone directory or mail coupon. 


THIS COUPON ANSWERED WITHIN 24 HOURS 


ROLSCREEM COMPANY, Dept. MB2, Pella, lowa 
Please send details on PELLA WOOD MULTI-PURPOSE and TWINLITE WINDOWS 


me 
тем маме 


bt! 


CITY а IONE 


o A лаан - 


ire about to view a new, cost- 8:01 a.m. Hinge jamb is placed in starting 8:02 a.m. Place header in starting position 
saving, one man “K-D” frame installation for i tion and rotated to vertical. Lightweight and rotate to horizontal position. Note trim 
wood doors using Amweld Steel E-Z Frames sturdy 22 gaug t istant steel sectior hairline-mitered corner. Provides neat, pro- 
E-Z Frames are installed OVER 14” drywall! re easy for ol handl 1 mally-finished aj irance without on- 
F irst, the w d id і checked for Plumb job fitting 


$. 


— — 


8:03 a.m. Now strike jamb is placed into start 8:04 a.m. Spacer is positioned for parallel 8:05 a.m. Base anchors at botton ambs are 
p T nd rotated t ert ig ti alignme f jambs. Overlapping design sim nailed and th trike plate and rubber 
led profile of E-Z Frame harmoniz well in llation over drywall. All steel fr bum pe nstalk {о nail holes to fll... 


emporary decor plitting and v ng. No call back ich red by base moldir 


WATCH HIM BEAT THE "COST CLOCK" WITH E-Z FRAME, 


NEW STEEL FRAME FOR WOOD DOORS AND DRYWALL. 
6 E-Z MINUTES TO INSTALL. NO MITERING, DRILLING OR 


FITTING. SAVE $2.00 OR MORE - OPENING. ANOTHER 


= 
РВОЕІТ BUILDER "| SEE E-Z FRAME AT THE NAHB SHOW 
Chicago • Jan. 29-Feb. 2 « Booth 764 
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PREFERRED 


by Builders for Power, 
Cutting Speed 
and Accuracy 


Super-Powered 


CIRCULAR SAWS 


Full 125 HP at the blade 


Exclusive coaster-brakeclutch 
drive prevents kickback... pro- 
tects gears, shafts, and motor. 


One-piece wrap-around 
steel shoe. 


Helicai-cut, hardened 
steel gears. 


All ball and roller bearings. 


Clear-view sighting of 
blade edge. 


Telescoping blade guard. 
No-slip, balanced grip. 
Miter cuts to 45°. 


There's no doubt about it... MILWAUKEE 


Circular Saws are built for the builder! Here's why: 
They're precision-designed for greatest accuracy . . . super-powered for high 
speed, heavy-duty day-in-and-day-out use . . and perfectly balanced for easier 


handling. They're rugged and functionally styled — with the capacity to 
handle any type of construction work faster and easier. 


No other saws can match MILWAUKEE for dependability and quality. No 
other saws give you the performance advantages that pay off in superior 
workmanship and more profitable production. 


See your MILWAUKEE Distributor or write for free copy of Bulletin SW-27. 
MILWAUKEE ELECTRIC TOOL CORP. 


5273 М. STATE STREET е MILWAUKEE 8, WISCONSIN 


Available in 
З popular sizes — 
115 or 230 volts 


61^" Heavy-Duty Model - $69.50 
7% Heavy-Duty Model - $79.50 
8\4” Heavy-Duty Model - $89.50 
All models furnished complete with 
combination blade and rip fence. Aiso 
available with steel carrying case 
A0-102 


— — 
— — 
co 


Look under —Tools-Electric 


JANUARY 1961 


Look what Gas 4 is building-in for you! 


This is the Gold Star of Excellence! 
Jt serves as your guarantee of Quality 
Jo win it, each range must be better 
in at least 28 specifications— more ad 
vanced, more automatic, more efficient 
better designed. Only the finest ranges 
regardless of maker, earn a Gold Stai 


Your houses will sell faster when women see this Gold Star! 


Built-in Selling Advantages . . Ranges built to Gold Star standards have 
the features women want: automatic roast controls, automatic burner con 
trols, even automatic rotisseries! These features will help sell houses. Gold 
Star quality pays off in building your reputation, too— most women judge 
your whole house by details like this! 


Built-in Acceptance . Both the manufacturers and local Gas compa- 
nies, through the American Gas Association, are pre-selling Gold Star 
award-winning ranges to millions of TV viewers, to millions more who see 
page after page of beautiful 4-color ads in top national magazines. Local 
advertising and promotion too. A total of $30,000,000 support 


Built-in Cost Advantages Lower installation costs of Gas built-ins save 
you money. Lower use and upkeep costs with Gas appliances, make impor 
tant savings for your home-owner-to-be a big selling advantage. Call your 
local Gas Company for free help in planning better kitchens 

AMERICAN GAS ASSOCIATION 


No wonder... 


- | — 


Look for these famous names: 


BROWN FEATURAMIC e CALORIC e CROWN 
DETROIT JEWEL e DIXIE EAGLE 
GAFFERS & SATTLER e GLENWOOD 
HARDWICK e MAGEE ө MAGIC CHEF 
MODERN MAID е MONARCH 
NORGE e O'KEEFE & MERRITT © PREWAY 
REAL HOST e RCA WHIRLPOOL 
ROPER ө SUNRAY э TAPPAN 
VESTA e WASTE KING- UNIVERSAL 
WEDGEWOOD-HOLLY e WELBILT 


——— — — — н 


Today more people than ever are cooking with @ GAS! 
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EPORT FROM TH 


36,000 go through contemporary promotion house built by San Diego Unit Masonry Association 
A SHOWCASE of 


Association's project 


the 
hoi feature 
masonry n brick, bk nd 


Robert Platt ind 


masonry, San Dicgo Unit 
quality 
stone construction. De Visitor 
built by General Con 


Masonrs tractor J.N. Mortenson, the house encloses 2.150 sq. ft. Ma- 
nd livability « sonry walls are 6'8" high. A postcard survey of 36,000 
vielded favorable comments about design, low main- 
rugged construction, 


signet tenance characte T 


First luxury home development 
since W. W. II slated in S.F. 


Golden 


«ene of 


Gate 
dan 


Heights will be the 
Francisco's first luxury 
home development М.М. II 
Designed | Crocker A iU for 
"n mum mdo 
hon levelopmen П be 
Ide n Associat Dh: 
priced from $40,000 
constructed. on 
mic ustom 1 Buvers * ll 
have ( € design { their 


hon 


ance 


it dd по 
the 
built by Sh 
bedrot 
to 54 


n units 
„000 


Alaska-bound prefabs shipped 
from Indiana; stop at Seattle 


Alaska is a long haul from Indiana 

especially so when you're hauling 
41 prefab homes the 4,000 miles 

Midwest Quality Homes, Carlisle 
Indiana, got the job done recently 
by splitting the houses along their 
longitudinal dimension and loading 
them on railroad flatcars. First stop 
was Seattle, where the houses were 
transferred to barges bound for 
Anchorage 

Eacl unit i $1 
$14 000 


3.000 to 
om plete 
founda 


price n wa 
ready to be placed on the 
tion and sealed together 
Why prefab for Alask Prefab 
production techniques appeal to 
Alaskan builders who have a short 
money-making season 


Hillside subdivision costs 
nearly double flat-land costs 


Improvement costs for hillside sub- 
divisions can run as high as $4,000 
per lot, reports Leonard Gerkin, 
land planner with Engineering 
Service Corp., Los Angeles 

In flat land, costs average $2,000 
to $2,500 per lot. For hillsides, grad- 
ing alone may run $1,320 per lot 


JANUARY 1961 


If rock is involved 
about $1,650 per lot, compared t 
$325 in flat land. Sewe ire another 
costly item: about $500 per lot 
Extra 
ments runs bout 10 
for flat lots. Cost А 
ns, which are 
on flat land, n 


costs soar to 


cost tor t ‘ пргол 
above that 
torm dı 
often unne sary 


ceed $200 a lo 


Consiruction course offered 
at Portland, Oregon, college 


А 12-weck course to familiarize 
students with methods and mate 
rials of modern construction is nov 
being given at Multnomah Colleg 
Portland 

Class instruction includes off 
procedures, materials, mensuration 
mathematics, structural design, spe 
cifications, methods, and time and 
motion study 


San Mateo gets first co-ops 


Next March is the opening date for 
San Mateo’s (Calif.) first co-opera 
tive apartments. The structure will 
have 36 units; full prices will range 
from $11,800 to $27,100. Mogens 
Mogenson is the architect, and 
Louis Ledger is the contractor for 
the project 


Phoenix builder breaks records 


Ralph E. Staggs, president of Staggs- 
Bilt Homes, reports that his firm has 
broken his previous sales records for 
a single fiscal year 

In the year ending October, 1960 
1,351 houses were sold in the metro- 
politan Phoenix area. Staggs em 
phasized this is a net figure repre 
senting the exact number of escrows 
closed. The firm now has about 
9,000 houses to its credit since it 
began building in Phoenix 11 years 
ago. 


Good building sites tucked 
in cities, says Fritz Burns 


You don't always have to find the 
large tracts of land on the pe- 
riphery of a city, with problems of 
utilities, and so forth.” So said F. B. 
Burns, president emeritus of NAHB 
and prominent Southern California 
community developer, at a congress 
of the Building Contractors 
ciation of California, Ine 

There are many small pockets of 
land—three, four, or five a 
tucked in and around some ol 
most highly populated area: 

| observed this by just driving 
around the little town of San Fer 
nando. Here is a little city that in 
some respects is busting at the 
seams, and vet, at the same time 
you can find one and two acre 
pieces just ripe to go ahead. 


Asse * 


res 
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Estimator's man-hour manual 


An accurate and convenient method 
of estimating direct labor for com- 
plete general construction work in 
any given system, plant, or location 
is the subject explored in a new 
manual: Estimator's General Con 
struction Manhour Manual; Gulf 
Publishing Co., 1960. Price. $10 

Fhe scores of man-hour tables in 
the manual contain thousands of 
easy-to use listings. It gives a dollar 
and cents perspective into the costs 
of field labor 


URBAN RENEWAL NOTES is à 
six-page bi-monthly on new ad- 
vances in the Urban Renewal Pro- 
gram, news items to keep you 
abreast of what other builders are 
doing in their communities. Avail- 
able by subscription from Housing 
and Home Finance Agency, Urban 
Renewal Administration, Washing- 
ton 25, D.C. 
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ANGLE-VIEW of front of three-level "Amherst" 


show „саг garage atiractiv 


— - 
model electric house has 4 bedrooms 


mbination o ware tten baths. This house is i | buil 


(all on upper level). plus 4 
P . 
masonry siding, chim enting 


| э. i 
€ lege Park H ate 
сі а tal of 404 hom 


fireplace All planned community tl " 


A fireplace chimney forms 


TT ven iN sunny California (in thi room and downstairs playroom 
4 Brand-Name Preducts in This House— 
"4 case, Long Beach), nights cai The all-electric " Amher mode! 8 i : 
be chilly. So S&S Construction ( with 2,293 


|. ft. of living space and 
ha 


| 4 ge. is priced at $24,900 
three-level added buyer appeal | without land. Price with unland 


offerin fireplaces in both 1 iped 58 110’ lot is $33,900. 


n this 4-bedroon 11 | t! r 


unexcavated area 


23-014 


garage 


20-10118-3 
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FLOOR PLAN 
FOUNDATION PLAN 
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HOUSE OF THE MONTH 
DETAIL PLATE 


RUFFLE BRICK, COM BOND, RAKED JOINTS 


(8) No4 CONT 
FG. TO CAP 


RUSTIC MASONRY fireplace, warm wood paneling, vaulted 
«cilin Ivi j i i ve 11 ook Split 


ıppeı а! "aT! 15 behim fireplace 
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SFIERE IE o oon 


« INE OF FTG. BEYOND 
STAIRWAY TO UPPER and lower levels as seen from hall 


side the living room. Bedrooms are upstairs. Playroom 
orage areas are in basemen 
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SELECTED NORTHERN HOUSE 


БЕЛЕ 
ag- 


„| Y. 


garage 


This low-cost precut split-level offers a lot of space for the money 


This precut split is proving a bath home is 1,400 sq. f oven, plus wall-to-wall carpeting 
popular I he Pittsburgh i Т c n a 60 x 125' lot living and dining rooms 
а! It offer \‹ han-ample li i га The Lane Most popular sales features of th 
ing and lot spac Iso ha ‹ unfinished homes proved to be the half-bath off 
Precu v the builder, Edward М ba t master bedroom, and the brick 
Ryan, | he economical Lance The I one of a projected grade n the front elevation 
model is pi | at 513,000 withot 00 hoi under construction. in which mask merete block Th 
land (516,500 h lot burba Pittsburgh dev lopme i build« used aluminur апа brick 
Finished 1 y al [ the 3-bec It's equipped with gas гап ind terior siding material 


SELECTED SOUTHERN HOUSE 


e a 


1 |- 


Southern two-story is detailed for variety in exterior styling 


This Louisville-area two-sto I^ the colonial concept and refrigerator 

Rellinger- Martin. Ine di Finished living area in the 3-bed Brick siding has proved to be the 
tionally-styled home for an area th roon It s-batl Buckinghan best exterior sales feature of the 
is steeped in tradition mode 1.384 sq. ft. Included in home: zoned, two-story living is the 

But for potential buyers wh the purchase price of the home а! best interior feature 

want something less imposing than 288 sq. ft. of covered patio area (at Bollinger-Martin has priced its 
the columns on the model abov right in photo above + l-car ga juckingham" model at $17,900 to 
the builders offer other fron 7 sher and dryer, oven and $19.900. The builders reckon land 


elevations that he юге closely t range lishwasher disposer Ireezer cost at 16154» of purchase price 
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F | XTURE Sar” 


ж Top Quality 4 Easy Installation 4 Trouble-free Perforn 


...and the best known line in the business! 


you more 


of what youre 
looking for! 


Closet and Kitchen Fixtur 


K-V 1 CLOTHING CARRIER Virtually doubles closet 
space. Easily installed. One pull and an entire 
wardrobe glides into easy reach. For closets 10 


K-V 2 EXTENSION CLOSET ROD Five sizes 
any set. Won't sag under heavy load 
instal 


wallow f 
10 48 ep. Bright nickel-plated finish clothing 


Bright, nickel-plated f 


K-V 690 SINGLE ROW PAN RACK Holds 7 utensils 
Bal bear ng arrier slides ) at slight 
Fasten de de of shelf 


K-V 790 DOUBLE ROW РАМ RACK Holds 14 pans 


K-V 791 SLIDING CUP RACK G 
neatly and orderly; gli ito reach 


sappear | reach, back again. Saves 
board. F rside of shelf chipping an 


wide, 20 ong. Bright chrome fini long. Bright т |, 18” extended 


K-V 792 DISAPPEARING TOWEL RACK Наз two K-V 793 DISAPPEARING TOWEL RACK Fastens to 
bars which easily slide on ball-bearing carriage either 
Designed for limited space. Side mounting. 20 

long, 3½ wide. Bright chrome finish 


K-V 798 DISAPPEARING TOWEL 
de of cabinet or wall. Has 3 bars that that slide in and out at a tov 
ut at a touch on ball-bearing ca arriage. Fastens under ca 

ong, 5” wide. Bright chrome finish shelf. 20" tong, 5½ wide. Br 


TOWEL RACK Has 4 bar 
a to n ba 
г cabinet 


Adjustable Shelf Hardware 


No. 256 Support 


No. 255 Standard 


No. 180 Bracket 


No. 80 Standard 


Sliding and Folding Door Hardware 


K-V 858 
Overhead Sliding 
Door Hardware 


With this packaged K-V slid 
ing door assembly, profe: 
sional builders and even the 
most inexperienced home 
owner can install sliding 
doors quickly and easily 
Smooth operation, long life 
are guaranteed. No special 
tools required. Package con 
tains all hardware and easy- 
to-follow instructions 


K-V Ezy-Fold 
Folding Door 
Hardware 


Easy to install. Fits any door 
of any material, size or 
weight; simplifies stock prob 
lem. Single track or double 
track models assure sag-free 
tight-fitting doors. Comes in 
à complete packaged assem 
bly, with all hardware and 
easy - to - follow instructions 
No special tools or skills are 
necessary 


No. 87 Standard 


K-V 1195 Closet Shelf and Rod Support 


Supports closet shelves and clothes hanger 


ët the same time. Shelves up to 12 
screwed to the brackets; any wood 
metal rod up to 1%” diameter slips easily 
the 
center support 
Heavy wrought 


high, 11" wide 
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insulating floor slab of Permal 
Muskegon, Michigan. Architect 
Magn n & Summer 


miracior 


Mich , 


Unusual Permalite Concrete Applications 
Keep Ice Cold, Insulate Sloped Roof 


1: 


ite insulating 


recently in 


ight Perm 
n[ Oved 


ing applicatior TK 


b. thc 

When tl nil lior 
Walker Sports Arena erected in 
Muskegon, Mich Г і 


rec ren 


other roof d » 


Jollar L. ( 


the 
ents ۸ d > I ion 


hockey Over 
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natural sand base 
insulating concrete w 


Permalite 
poured t 
The insula 


mix. v 


à 


thickness ОЇ 
ing c 
ljac ent 


oint 


inc і es 
4:1 
100 


mncrete, 


to the 


mixed 
nd pumped 

The refrigerat 
Imost 9 miles in length 


f placement 
in ils 
were р! ced above this on special 
supports, and embedded in light 
veight-aggregate concrete, with 
tructural concrete topping overall 
for ear surface. About 550 cubic 
f Permalite perlite-aggregate 
nsulating concrete were required for 
the 86'x201 Design and con 
struction proceeded under U.S 
Patent 22.761.181 
tion — roof 
ne dir n 


ppile 1 


Ihe other 


lex 

nd ent 

lite ig те 
concrete 
insulation 
The unusual feature 
tion to slopin 
еа in many out 


»rovide both 


рр! 

chnique и 
standing buildings but frequently 
overlooked in planning building: 
vith other than flat roof decks 
te information on 

nd advantages of Pe 

htweight insulating con 
crete and plaster may be obtained by 
writing to Permalite, 612 S« 
St.. Los Angeles 17, Calif 


0 ıa 


( omple | 
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Flower 


"ER ® 
Permalite 
FRANCHISEES 


COLORADO 


Persolite Products, Inc 
1440 W. 13th Avenue 
Denver 4, Colorado * 


FLORIDA 


Airlite Processing Corporation of Florida 
Building No. 9, Air Base 
Vero Beach, Florida * JOrdan 2-3518 


ILLINOIS 

Silbrico Corporation 
5901 West 66th St 
Chicago 38 • REliance 5-3 
Ryolex Corporation 
310 E. Bradley St 
Champaign, Illinois + 


INDIANA 
Airlite Processing Corporation 
Office: Scottsburg 

Plant: Vienna * Рі агз 1 


MASSACHUSETTS 


hittemore Company 


AComs 2 6111 


Fleetwood 6 4234 


5538, 1-5531 


St 
Mass. * Kirkland 7-6200 


MICHIGAN 

Gregg Products Company 
646 Chestnut St. S.W 
Grand Rapids, Mich. * Glendale 4-5322 
MINNESOTA 
Minnesota Perlite 
315 West 86th St 
Minneapolis Minn. * 


Corporation 
Tuxedo 1-8924 


MISSOUR! 
J. Brouk & Company 
367 S. Kingshighway Blvd 
St. Louis 10, Mo. * Jefferson 3 


NEW JERSEY 


& NEW YORK CITY 


Certified Industrial P 
1344 Liberty Ave 
Hillside, New Jersey * Mu 


oducts, Inc 
rdock 8-192] 


NEW YORK 
Buffalo Perlite Corporation 
100 Sugg Road (Cheektowaga 
uffalo 25, New York * Plaza 4326 


Ц 
PENNSYLVANIA 


Pennsylvania Pe 
Р.О. Box 694 
Allentown, Penna 


Corporation 


* Congress 4-2891 
Pennsylvania Perlite Corporation of York 

P.O. Box 1422, York, Penna. * YOrk 47-6206 
Perlite Manufacturing Company 

P.O. Box 478, Arch Street Extension 

Carnegie, Penna. * Walnut 1-9200 (Pitts.) 


TEXAS 

Perlite of Houston, Inc 

3010 Dixie Dr. (Office 
2 Fauna Ave. (Pla 

Box 14024 A 

i ton, Texas • Jack 8-2243 

Texas Lightweight Prod Company 

N. Britain Rd 

g. Texas * Blackburr 


Riverside 2 
VIRGINIA 
Virginia Perlite С 
P.O. Box 68 
Hopewell, Virginia 


CANADA 
Western Perlite 
429 51 Ave. S. E 
Calgary. Alberta * CHest 
P te Produc Ltd 

5 Raleigh St 
Winnipeg. Manitoba ° 
Perlite Industries, Reg’ 
500 Canal Bank 
Ville St. Pierre 


2.8181 (Irving) 
5354 (Dallas) 


oration 


CEdar 9-4172, 9-2663 


ympany, Ltd 


3-6651 
LEnox 3 


Quebec * Hunter 1-7098 


CUBA 

West Indies Perlite Manufacturing Corp., S.A. 
Calle 23. No. 105 Mezz 

Vedado. Havana, Cuba 

or: P.O. Box 133, Miami 1, Fis 


MEXICO 

Materiales Carr, S.A 

Rio de la Plata 56-503 

Mexico 5, D.F. * Telephone 
Permalite Aggregate Is Produced by Licensed 
Franchisess from Perlite Ore Mined 
by Great Lakes Carbon Corperation 


25.35.43 


BUILDING WITH BRAINS 


Furring, 24 in. o.c., gives a better job, takes less time 


r wall finishing 
ка 


n 
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Builder saves money by putting 
concrete blocks over marking stakes 


Preassembled form speeds concreting 
on New Jersey apartment house job 


- um ' 
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| MAGIC CHEF CONTROL CENTER 
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Nothing Sells Like Magic Chef 


Magic Chef has developed OPERATION SUCCESS...a vigorous new campaign to support 


›ге than ever, the name is MAGIC! MAGIC 
CHEF is the range homebuyers know. MAGIC CHEF is a totally 
expanded to meet the widely varying nee 


To help sell the homes you build 


the most respected name in ranges.s Today 


new built-in line, greatly 
is of your customers. е Today, MAGIC CHEF 
including both gas and electric ranges; a new 20-inch 
wide oven as well as standard size ovens; a new 24-inch 


brings you a complete built-in line 


luster drop-in with top controls 
in addition to two other counter units. Gas and electric units interchangable. s MAGIC 
CHEF is backing this new built-in line with an extensive advertising schedule in con 
sumer magazines including Better Homes & Gardens And 
the Magic Chef program includes a merchandising package tailored to your needs: Weath 
erproof Job Site Signs, Portfolio of Kitchen Layouts, Point-of-Purchase Displays, Direct 
Mail Pieces, etc. s This is OPERATION SUCCESS...and you can become part of it. Contact 


MAGIC CHEF, INC., Cleveland, Tenn., or visit Dpat es 211 212۰ 2183 N AHB 


y MAGIC CHEF 


BUILDING WITH BRAINS 


Blocks use standard techniques 


to 


U-shaped blocks for garage foundations 
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Perforated 
available in Blok 
patterns. 


Turn "lookers" [PLATE BOARD 
nio w (GLAMOR WALLS 


by Abitibi 


In selling homes, it's eye appeal that stops 12'x 8’ Glamor Wall in your choice of wood- 
prospective buyers. And there's no better nor grain finishes and | ns. Ask your lumber 
more economical way to add eye appeal to уои dealer or write for full information on Abitibi 
homes than b stalling wood-grain finis! ооа sh PLATEBOARD Glamor 
PLATEBOARD Glamor Walls by Abitibi. For alls an jitibi's builder-proven Per- 


less than $20 material cost you can erect jon el home promotion program 


S. Pat. Off 


| Abitibi | Better building products through research in wood chemistry. 


ABITIBI CORPORATION General Sales Office—Detroit 26, M jan • Manufacturing Plant—Alpena, Michigan 


Oak Autumn Walnut 
Wood-Grain Finish Wood-Grain Finish 


Light in weight approx. 6/4 lbs. per 4’ x 8' sheet 
Top this “one-handed” situation with heavier types of 
sheathing boord. One man can easily carry a half 


Can be bent around corners. This saves cutting time, Marked for convenient positioning over studs. Spe 
cially tapered and reinforced edges permit lapping 
Means less nails, half the time to apply compared to 


other sheathing which must be pre-cut and butted 


provides a continvous weather stop at this vulnerable 


point and eliminates felting 
dozen panels or more. Speeds work, reduces fatigue. 


A New DUAL-PURPOSE 
Building Material 


MORE THAN 3 TIMES ۵ unique combina уты 
ТНЕ INSULATION VALUE s | і | le ‹ m d fibe rboard , а ae Ы М sides ۷ — 


OF MANY POPULAR d, 1 ve aluminum foil. 'This new, cost-saving, lightweight 
SHEATHINGS ! T su rigidity with bracing strength 


гє | rizontally applied wood sheathing For 


complete data ipplication nstructions, l values, etc 
CAN BE APPLIED IN write American Sisalkraft, Attleboro, Mass. fe S-page 


HALF THE TIME folder "How to Slash Sheatl 


ng and Insulation Cost 
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This product offers an option on method of applying 


کي 
> 


т 


X 
3 
b 
j) 


t. tegis 
INSULATIVE HOARD 


Door and windew openings can be cut out offer ap 
plying to studs. Cut can be mode several inches from 
the framing, bending resulting flange back to provide 
additional flashing between framing and sash. 


The completed house literally wrapped in one 
either with nailing in the conventional manner or 


continuous insulating — material s gleaming 
through the use of a stapling device 


evidence on your building site of the extra value you 
are giving at а low cost 


Look at these Facts: 


1. Equal to about 2” of loose 
fill insulation. 


2. Weighs only 6 ½ Ibs. per 4’ x 8 
sheet. 


3. "Breathes" can't trap harmful 
water-vapor. 


4. Prevents entry of weather 
D. Bends around corners. 


б. No pre-ctting required. 


Complies with FHA Minimum Property 
Standards 


SURFACED WITH 


! " — a 


ALUMINUM 


ALUMINUM S 


St.Regis 
INSULATIVE BOARD 


AMERICAN SISALKRAFT COMPANY 
SUBSIDIARY OF St.Regis (S) PAPER COMPANY 


SEE THIS NEW BUILDING PRODUCT AT THE BIG NATIONAL 


99 


“2 


` 
a 


Е: 


5500. OF HOME BUILDERS SHOW IN CHICAGO 


GRANT'S 
SPRING PIVOT 
CAN REDUCE 
фа, FOLDING 
hs PANEL 
T INSTALLATION 
COSTS 
MORE THAN 
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GRANT 2500 FOLDING PANEL HARDWARE 


GRANT PULLEY & HARDWARE CORPORATION 
Eastern Division/ 1 High Street, West Nyack, N. Y 

West Jivision/944 ng Beach A I Angeles 21, Calif 

D t f r d 115 * special sliding har ire * t rods 


f 5 
HARDWARE AT BOOTH =956, NAHB CONVENTION. 
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Ideas, markets to beat the slump 


TOGETHERNESS: Bestway Build 

і Center, a lumber dealer in Po 

tell Idaho centl 

1 ex mpk f hov 

ether can pay oll H illed a 

of all c omers 
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accomplished 


ind ел 


subordinated — basis 
ontractors uld have 

ndividuall what 
they did with the lumber dealer's 
assist с And the de aler could 
neither have hoped for not 
handle the 


genci ated by п 


volume of usine 
plan if he had 
bee n si lling and building tne home + 


with ! wn cr 


BUSINESS IS 


Sounds unlikel 
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TOO GOOD! 
n these times, but 
it is actually the problem for the 
Kit Construction ( Covina, Calif 
(See American Builder, Sept. 60 
ipartment specialists are 

ng so well that they have had to 
another superintendent this 
nth and buy another truck. And 
ungs keep up they will be faced 
with a between turning 
dowt going 1 for a 
All this is happen 
ing to Kit at a time when the Apart 
ment Association of Los Angeles is 
deploring the large number of un 
rented partment 

Some of Kit's biggest advantages 
in the field are the attractiveness of 

r low-rise apartment buildings 
qualit construction they're 


These 


decision 
business O1 
major e xpansion 


putting into them. and the compl te 
financing know-how with whi 

they are selling the They hac t 
his writing sold 15 


V apartm« n 
buildings—in 


four-month perio 
ind were keeping their original el 
ri asa | nodel 


SEATTLE RISES TO THE 00 
CASION: In spite of the homebuild 
ig doldrums and pessimistic tall 
HBA of Seattl 
и CO »pet 11101 1 the Scatt 
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ona lome Week Show 1 
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Mavor, a lar advertising sect 


mons wilders, th 
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GINGERBREAD: Most build 
are against it, bu [hat's th 
general consensus of a recent pane 
of th Building Contractors Assn. of 
California. Extended roofs, plant 
boxes rnamented cornices, bird 
houses on the roof—this is the kind 
of gingerbreading the builders were 
discussing. In the $20,000-and-up 

ass home. buyers tend to Кее 
мау from it. But under $20,000 
ells. And as one builder put it: “A 
long gingerbread keeps selling 
houses, I'll keep using gingerbread 
on my exteriors 


ON OVERBUILDING: F B 
Vaughters, president of the HBA 
of Seattle, points out that overbuild 
ing doesn’t just hurt those who d 
it. It hurts the surrounding builders 
whose homes must be marketed in 
competition with distress merchan 
dise. It also depresses the market 
general by adversely affecting public 
opinion. Vaughters says that sound 
market analysis can prevent surplus 
building. Good reporting by 
local builders’ magazines can also 
help. Some of these periodicals now 
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JANUARY 1961 


Roberts Company 
Sani Top, Inc 


by Bill Rodd 


report on subdivisions being devel- 
oped, housing starts and, periodi 
cally, the number of unsold houses 


HBA HITS JACKPOT: In Salem, 
Ore., the local building association 
rested manufacturers 
ontributing to a 
built at the Oregon 
association was abl 
stimulate homebuilding 
by putting 65,200 persons through 
he mode! 5¢ рег family 
harge). It also wound up with an 
18,000 gain for itself. The sum 
represented the overage between the 
526.900 price »btained for the home 
ind the costs for the exhibit 
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SHOPPING CENTER NEWS: Af 
er building about 2,500 homes in 
Lake Hills near Bellevue, Wash 
Bell & Valdez are starting construc 
on on their own shopping center 
It is scheduled to be a real "Whoop 
do.“ complete with a nine-hole 
olf course, swimming pool and a 
barn playhouse 


ANOTHER NEW CITY: Branden 
Construction Co., builders of more 
than 12,000 homes in Northern 
California, has now started work on 
a new development in East Sacra 
mento. They envision, by 1965 
homes for 10,000 people, shopping 
nters, schools—the works. Homes 
will range from $16,450 to $23,500 
and will be available to veterans at 
no down payment. Development 
will be called “Panorama Village 


ADVERTISING 
SALES REPRESENTATIVES 


Sink Tops by SANI-TOP for custom appeal in volume homes! 


Л Whether i's a 20. b apartment or 
a 1,000-ynit: Capehart,- oa заг: us ыы. yov 
need and when you. need. if 


RELY UPON SANI-TOP FOR PLASTIC LAMINATED SINK TOPS! Colors, Sizes and Shapes for Every Requirement! 


SANI- TOP inc 


16634 South Figueroa St. Р.О. Box 130 
Gardena, California * Phone: FAculty 1-5531 


or contact our Southwest arca factory 
PHOENIX LAMINATES, INC 
312 E. Pima, Phoenix, Ariz. е ALpine 4-5883 


Featuring these proven sales leaders: 


RESIDENTIAL AND COMMERCIAL WATER HEATERS 


SWIMMING POOL HEATERS 


AIR CONDITIONING UNITS 


| Е 
WALL HEATERS AND ELECTRIC WATER HEATERS нљ 


For complete information write 


(Pioneer MANUFACTURING CO. "since 1923" 3131 San Fernando Road, Los Angeles 65, California 
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ROBERTS-FOLD 


METAL FOLDING 
WARDROBE DOORS 


RICIAN: Roberts-Fold® doors creat 
РАНИС Roborts-Foljó doors create MODERNE: Roberts-Fold® doors are 
a handsome storage wall : 5 

full-opening for maximum access. 


Beauty that creates sales! 


3 distinctive styles in 24 standard sizes. 
The choice of Model Home Builders!* 


Top-quality 24-gauge cold rolled steel panels with 
rigidly reinforced weldings will never warp or 
buckle. Prime coat finish takes all types of paint, 
without streaking or bubbling. Extruded rever- 
sible aluminum tracks, whisper-quiet nylon bear- 
ings. Age-resistant polymer cushion stops 
Roberts-Fold doors are profitable because 
they’re economical! One man can install a unit in 
half an hour...and give any room a “custom- 


eg 


finished” look. Sizes from 2’x 6'8" to 16x 80” 


Photographs of Popular Mechanics’ "House of Built-Ins," 
Woodland Hills, California, constructed by Construction Management, inc 


VOGUE: Roberts-Fold® doors hide bunk beds WRITE TODAY to DEPT. AB-1 
to create a bed-sitting room FOR A. l. A. File No. 101 RM 


ск ROBE FR Ts со. 


600 NORTH BALDWIN PARK BOULEVARD: CITY OF INDUSTRY, CALIFORNIA 
Quality Products for Home and Industry for over 20 years including: 


SMOOTHEDGE® Carpet Gripper « ROBERTS Tools e ANCHOR-WELD® Adhesives 
DRAFSTOP® Weatherproofing • NAP-LOK® Binder Bar • ZEPHYR Range Hoods 
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LARGEST 
CAPACITY 


bathroom 
cabinet 
on the market 


Jensen Mercury-Duo Bilt-in 


combination towel and medicine 
bathroom cabinet 


4400 cubic inches of space— 
double the normal capacity 
—8” deep over-all. 

One side for linens—holds 5 
bath towels, 8 face towels, 
12 wash cloths with normal 
folding. 


Other side for medicine 
storage including tall 
shampoo bottles. 


Rough opening is 30” x 20”. 
Recesses 3%” deep into wall. 


Mirror doors slide silently on 
nylon bearings. Also available 
with clear glass doors. 


4\4” of lustrous stainless steel 
frame extends from the wall. 


Baked white enamel interior. 
Lighted and unlighted models. 


Write for catalog sheet 


A 
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PRODUCT 


WESTERN PRODUCTS 


Looks like stone 
: 2 


Circle Na 383 on reply card, p 


Window pones slide 


і t 


( 


Circle Ме. 3384 è 


Tiles are varied 


til use a Variety of ma 
ieve lesign effect Includes 

ctal, marbi hir Itali 
Create undred T ifferen 
terns, Units are thick, measure 
"x8 R Special 16 will be 


Panam % 4 
Circle Ме. 1385 on reply card, p. 11 


Sliders are factory-welded 
Steel sliding window is welded into con 
| rated unit n act 
pected. Con n star wo, three, fou 
1 types, can be made pecified de 
and dimension. Window 1 bond 


prime-painted.—Carme E 


irele No. J386 on reply card, р. 119 


Siding cuts costs 


Redw« 


t 


Protects door finish 

New wrapper protects door finish from dust 

and paint until installation complete 

Doors are beveled, bored, dapped before 

kraft moisture -proot wer I removed 

Hardware єз і ht through wrappx 

Ir h, birch, bet nd ribb ind rotary 
ahogan | | jo -Calif 

W. 7 


Circle Ne. J388 on reply card, p. 119 


Vent bases cut noise 
Extended bases for roof ventilators 
glass fiber insulated linings, reduce 
motor noises. Units range i ize fro 
48" squ Constructior gals 
aluminut Weste F TY 
f 


Cirele No. J389 on reply сагі, р. 11 
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ways to build more house for the money with 


5 ways to save with one-ste P — sheathin g 
5 ways sheathing and subflooring — 
6 new ways yo e fir plywood box beams 
p. 
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Exterior plywood 
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Eichler Homes saves $200 a house with 
Texture One-Eleven’ siding-sheathing 


Eichler Homes of Palo Alto, whose handsome proj- 
ect houses have won most of the country’s top 
awards, is cost-conscious as well as style-conscious 
Since switching to Texture One-Eleven® ( vertically 
grooved) fir plywood as siding, Eichler has shaved 
$100 a house off his siding costs, and has virtually 
eliminated callbacks due to faulty siding. By nail 
ing T 1-11 directly to studs without sheathing, 
Eichler gets the strongest possible wall, while 
saving $75-100 per house in sheathing materials 
and 20 man-hours in labor. Cost of let-in bracing 

Typically, T 1-11 is nailed to studs 16" o.c. Edges are shiplapped. Stand- 


, é . is eliminated too; plywood combined siding- 
ord millwork is available te fit. Insulotion can be applied between studs sh hi h " s ^ 1 
И needed. For more information оп fir plywood siding-sheathing, write neat ing as ample bracing strength and fully 
Douglas Fir Plywood Association, Tacoma 2, Washington meets F. H. A. requirements. 
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money on siding and sheathing? 
does both jobs in one step 


Exterior plywood siding styles vary from Japanese panel - and - batten to traditional lapped 
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Panel-and-batten wall on Eugene, Ore. home 
was simply built with standard 3$" Exterior fir 
plywood nailed to studs with battens at joints, and 
stained. With weathering, plywood checks and 
acquires a pleasantly textured surface. One-step 
wall method meant low cost: $8.75 psf. For the 
smoothest siding, use overlaid fir plywood, painted 


Lapped plywood siding makes a rigid wall 
without sheathing. On this Olympia, Wash. home, 
16*-wide courses were nailed to studs, with wedges 
at joints. Plywood may be regular or, as used here 
by designer-builder Charles Sten, overlaid for a 
premium paint job. It may be ripped, or purchased 
precut (beveled or plain) in several widths. 


Look for the DFPA-quality trademark on all plywood you buy 
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Reverse board-and-batten effect is achieved 
by Smith & Kline Construction Co., Castro Valley, 
Calif. A single thickness of 3%” overlaid fir plywood 
serves as siding and sheathing. Inch-wide, shallow 
vertical grooves in the plywood, 8" o.c., look like 
battens under joints of board siding. Overlaid ply- 
wood permitted elimination of primer paint coat. 


Board-and-batten effect on this Portland, Ore. 
home is Exterior fir plywood doubling as sheathing. 
Builder Harold Stroberger applied panels directly 
to studs, with battens 16” o.c. Overlaid Exterior fir 
plywood gave an ultra-smooth paint job. With same 
method and unsanded Exterior, allowed to check 
with weathering, a rustic board effect results. 


(CONTINUED) 
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ieee Fir plywood sheathing 


California builder's plywood roof decking 
makes attractive exposed-beam ceiling 


A switch to fir plywood roof decking from car decking 
cut labor costs 15% for a volume builder in northern 
California. He uses tongue-and-groove ?4" A-D Interior 
plywood with the “A” face down. Ceilings are given a 
planked effect by V-grooving the plywood 12" o.c. In 
stead of building soffits, he uses a starter strip of Exterior 
fir plywood at the beam overhangs, with furring strips to 
bring its level up to the insulated roof. The plywood roof 
system saves labor, takes less framing, practically elimi- 
nates scrap, and gives a tight, strong roof. There are no 
loose boards to open up, and plywood is uniform and 
lightweight, hence easy for workmen to handle. Two men 
can cut, install and nail the average roof in a day. 


a quality house 


Exposed plywood-and-beam ceilings are popular with home buyers 
For more information about fir plywood sheathing ond subfloors, 
write Douglas Fir Plywood Association, Tacoma 2, Washington. 


AMERICAN BUILDER 


New tongue-and-groove 2° 4*1" plywood 
cut labor 37% for Tacoma, Washington builder 
R. H. Wegner. The 1!4^ subflooring-underlayment 
is now available with t&g edges to eliminate 
blocking. Two men can lay 1,000 square feet in 
four hours, handling 60% fewer pieces than with 
conventional joist construction 


Tilt-up fir plywood walls mean savings of $525 
per house for Smith & Kline Construction Co., 
Castro Valley, Calif. They fabricate entire 40-ft. 
second-story walls, then tilt them up into place. 
This eliminates the time and cost of erecting scaf- 
folding, and plywood's structural strength makes 
bracing and blocking unnecessary. 


Look for the DFPA-quality trademark on all plywood you buy 


and subflooring help you build 
at lower in-place cost 


Fir plywood subfloors have cut floor instal- 
lation costs in half for Andy Oddstad, big - volume 
builder in northern California. Using %-inch Ply- 
Scord®, one man can install the average floor in 
one day. It used to take two men the same time to 
do the job. Waste is negligible and DFPA-inspected 
PlyScord makes a solid base for finish flooring. 


Mechanized handling of fir plywood roof 
sheathing helps cut roof construction costs. H. M. 
Gorelick of Long Island uses a mobile crane welded 
to a war surplus vehicle to lift sling loads of ply- 
wood, ceiling joists, and roof framing. Shapland 
Homes, Champaign, Ill., gets plywood to second- 
story roofs with a belt conveyor. 


(CONTINUED) 
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Plywood components 
build a better 


22 WAYS TO BUILD 


MORE HOUSE 
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This house was assembled with big plywood components, not built with thousands of small pieces 


ROOF PANELS 4»8'x 444" THICK 


WALL PANELS 4'х@'х 2 7 THICK 


Methods used on this Seattle custom house today will 
be standard practice en tract houses tomorrow. Floor, 
walls and roof were quickly erected with stressed skin 
fir plywood panels on simple post-and-beom supports. 


Floor panels took only 714 man- 
hours to install. All components were 
4x8 fir plywood “sandwiches” contain- 
ing insulation and with lumber framing 
and stiffeners. Plywood type and lumber 
dimensions varied with application. 
Panelbild Systems of Lynnwood, Wash. 

Wall components, also plywood panels, was fabricator and installer 

took 17 man-hours to install. Outer 

skins served iding; inner skins, 

paneling. Plywood was of two type 

vertically grooved Texture One 

Eleven®, which was stained; or medium 

density overlaid, smoothly painted 


Roof panels, too, cut labor because 
they covered 32 sq. ft. at a time, pro- 
viding ceiling, roof decking in one com- 
ponent. Man-hours required for rocf: 15 
'Total cost of the house was $13,000, or 
$12.50 psf. Contractor was G. A. N. 
Company; architect, Charles Metcalf. 


cut on-site labor up to 80%, 
house with closer cost control 


Stressed skin panels can be used for roofs of every design: folded, flat or curved 


This unusual folded plate roof 
brought crowds to Wedgwood Homes’ 
model house in Portland, Ore. Its quick 
erection was markable as its looks 
Five men put up posts, beams, and pre 
fabricated roof panels in five hours. A 
comparable conventional roof would take 
12 man-days. Roofs like this, made of big 
stressed skin fir plywood panels leaning 
against eac h other in a series of rigid « rru 
gations, are strong, speedily built, and per 
mit long clear spans. Needing fewer sup- 
ports, they are actually stronger than flat 
roofs using the same amount of material 


Cutaway shows construction of stressed skin roof panel at left 


/ * — ” * 
ventilation кы. % exterior 
plywood 


V4' exterior plywood 


Look for the DFPA-quality trademark on all plywood you buy 


Flat panels can also be used on roofs of more conven- 
tional design, like this slightly pitched one in Denver. 
Builder Robert Harlan used 2 x 8-foot sandwich-type 
fir plywood panels for a 2,560-sq. ft. roof. The double- 
duty panels were strong, yet light enough for workmen 
to handle easily. Top and bottom skins were 34” Exterior 
fir plywood; framing and stiffeners were 2х 4's. Alumi- 
num insulation was placed inside the panel. The *A" 
face of the bottom skin was left exposed and painted to 
serve as the finished ceiling 


Vaulted roofs like the one on the Redi-Gas building 
in Parkland, Wash. are being adopted by more and more 
builders for home construction. Components were four- 
foot-wide arched stressed skin panels of Exterior fir ply- 
wood with paper honeycomb core. Lightweight, easily 
handled, each spans 16 feet. Component construction 
helped keep total cost of the building to $8.10 psf. 


For more information on fir plywood components, write 
Douglas Fir Plywood Association, Tacoma 2, Wash. 
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Case study house proves plywood beams 
"best and cheapest way to do the job” 


This Altadena, Calif. house was sponsored by Arts & Ar- 

chitecture magazine to demonstrate new ways to build 

better. Fir plywood box beams as roof supports were key 

components. Made and installed by Berkeley Plywood 

Co., beams were amply strong, yet light enough for easy 

handling. Webs of medium density overlaid Exterior fir 

plywood provided a superior paint base. Since beams 

extend from inside to outside, durability as well as ap 

pearance of finish was important. In-place cost with this Floor supports in custom houses 

premium plywood was about what heavier lumber beams of Robert Kronenberg, Hinsdale, Ill 

would have cost and far less than glue-lams. Architects builder, are fir plywood box beam 

were Buff, Straub & Hensman of Los Angeles He finds them strong, stable, shrink 
proof. He gets longer spans than with 
available lumber beams 


Door lintels of these small aircraft 
hangars in Tacoma, Wash. are peaked 
fir plywood box beams. Strong 
economical beams span 40 ft. and 
support 375 lbs. per lin. ft. Other logi 
cal applications for similar beams 
garages, marinas and warehouse: 


are low in weight and cost, 
strength, looks and stability 


Plywood box beams can be fabricated in any length or shape, for any load or span 


TAN 


Plywood box beams for garage 
door openings are low-cost and 
good-looking. Because of ply- 
wood's high strength-weight 
ratio, they are easy to handle 


Ridge beams and exposed ceil- 
ing beams of fir plywood are 
smooth and attractive. Long 
span beams make sense in home 
building because they permit 


This warehouse illustrates use 
of low-cost, strong plywood 
beams to create a 40 x 80 clear 
area free of supporting posts 
or walls. Four peaked beams, 


yet amply stiff for long spans. maximum design freedom spaced 20 ft. o.c., span 40 ft. 


INSIST ON DFPA GRADE-TRADEMARKED FIR PLYWOOD 


In building, you stake your reputation on the quality of every one of 
your houses. You can't afford to take chances with inferior materials 
In plywood, you can make sure of quality by always insisting on DFPA 
grade-trademarked fir plywood. 


DFPA grade-trademarked plywood is backed by an industry-wide 
quality control program. It's guaranteed by the integrity of the pro- 
ducers of 90% of the country's fir and Western softwood plywood. 
Continual factory inspeotion and rigid testing in DFPA's laboratories 
work together constantly to insure quality. If a mill's plywood doesn't 
measure up, use of the grade-trademark is withdrawn until it does 


That's why today, as for more than a quarter of a century, the DFPA 
stamp is your assurance of quality plywood. Look for it on every panel. 


DOUGLAS FIR PLYWOOD ASSOCIATION 


TACOMA 2, WASHINGTON 


—a non-profit essociation of over 125 manufacturers of fir and Western softwood ply- 
wood. Besides quality control, DFPA conducts product research and development to 
supply you with new ideas and building techniques. In addition, DFPA's national adver- 
tising presells your customers on the advantages of plywood construction 


Only plywood which bears the DFPA trademark is manufactured under the industry-wide 
Douglas Fir Plywood Association quality control program. Always look for the letters "DFPA" 
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Help your customers to the best... 


QUALITY BUILDING 
ma PRODUCTS... 3 


md H-4 FOLD - BACK = Ji 
DOOR WEATHER STRIP | 1 
Auton Я Пу spaces its if when т olaced s 


CASEMENT 
WINDOW WEATHER STRIP 
t install с steel or | m case 


p Wu-GARD Automatic pem | | - Ma- 
md CA BOTTOMS dd md WEATHER STRIP md WEATHER STRIP 


A 


BUILDERS Sold by ‹ DEALERS oroer 


Help yourself to more sales! 


for weather-snug homes! 
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MACKLANBURG-DUNCAN CO. 


new DEVELOPMENTS 


in plywood 


...AT LONG-BELL’S PLYWOOD MILLS 


Manufacturing a line of diversified 
types, sizes, grades, dimensions and 
finishes of plywood, Long-Bell assures 
you of prompt delivery and realistic 
prices 


EXTRA BONUS VALUES 


Equipped with the latest automatic 
equipment, Long-Bell’s ultra-modern 
plywood plants manufacture plywood 
panels to meet the closest hairline tol 
erances . give you “plus benefits” of 
such technological advances as Super 
Microseal® and waterproof plastic 
overlays. 


INTERNATIONAL PAPER COMPANY 


Ionc-nerr. 


DIVISION 
Kansas City, Mo. Longview, Wash. 


CHECK YOUR NEEDS... CALL TODAY FOR 


Long-Bell Specification Perfect Plywood 


Douglas Fir Plywood 


Interior Sanded 

Exterior Sanded 

Marine Exterior 

Texture One-Eleven Exterior 
Sheathing Unsanded 

2-4-1 


(Prompt delivery is also as 
sured on scarfed plywood in 
long lengths for marine and 
industrial uses. Long-Bell ply 
wood will be milled tongue and 
groove, "V" groove or shiplap 
if. desired.) 


Medium & High Density Over- 
laid Plywood 


Ponderosa Pine Plywood 
Interior Sanded 
Exterior Sanded 
Sheathing 


Idaho Knotty 


plies 


Pine—Pine inner 


Idaho Knotty Red Cedar 
inner plies 


Pine 


Hardwood on Fir Inner-Ply Con 
struction 
Many species and varieties of 
hardwood plywood are also 
manufactured to hairline tol- 
erances. 
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Clam-type bucket lifts and carries bulky objects no other loader 
can handle without a ground crew. Exclusive pry-over-shoe breakout 
force develops nearly six tons of force to pry out trees like this 


Va ERE 


Work close to "green" foundations safely. The T-340 exerts 
less than six pounds pressure per square inch with 12-inch shoes or 
about half the ground pressure of a wheel tractor. Exclusive skid 
shoes help you hold the blade to grade. 


Change tools c! o touch on hydraulic controls. Now it's a bucket 
with %-yard heaped capacity. Ground level rollback holds the heap, 


brings the bucket in close to the tractor for maximum stability. 


“Мете saving $100 per home 


with our T-340 Feur-ig-Dge " 


Owning their own crawler tractor loader is paying 
off for Grant Construction Company, Macon, Ga., 
at their Lindsey Park subdivision. In its first 
season of operation their International Drott T-340 
Four-in-One will more than pay for itself as com- 
pared with subcontracting as in the past. 


Says General Superintendent Bob Sheppard: Our 
T-340 Four-in-One is full of surprises as each day 
we find new applications that save time. It's really 
amazing the way the T-340 completes the job 
expected of bigger tractors. The Four-in-One gives 
us the advantages of several different machines in 
a single unit. We estimate that it is saving us 
better than $100 per home 


Grant's earthmoving jobs include general site de- 
velopment, tree and brush removal, rough grading, 
excavating for basements and foundations, back- 


filling, and fine grading. The firm has a goal of 


150 homes per year. 


Save by doing it yourself with the cost-cutting, 
budget-priced International Drott T-340 Four-in- 
One, either gasoline or Diesel. Compare its power, 
brawn, and production with any other crawler 
loader its size. For proof, ask for a demonstration 
. for illustrated catalog showing 
T-340 Four-in-One money-saving versatility, write 
International Harvester Co., P. O. Box 7333, 


on your job. 


Chicago 80, Illinois. 


laternational Harvester 
Ce., Chicago 1, asi 


Drott Manufacturing Corp 
Milwaukee 15, Wisconsin 
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New from JOHN DEERE... Hydraulic 
Direction Reverser 
with Wet Clutch 
Speeds TEN-TEN 
Loading! 


4 P dada n u^ ™/~ 
“ * 


No shifting or clutching required to back away from 
the truck and head for the bank! Hydraulically con- 
trolled direction reverser with big-capacity wet clutch 
saves effort, speeds cycles, helps increase daily yardage 
with the new John Deere TEN-TEN Crawler-Loader. 


A single operating lever controls all movements of 
loader lift arms and bucket. Self-leveling 3 /4-yard bucket 
has a roll-back of 40 degrees, developing 8500 pounds 
breakout. Full-height lift capacity is 4000 pounds, and 
dump clearance tops eight feet 


John Deere TEN-TEN Crawler-Loaders are available 
in gasoline and Diesel models of 40 engine horsepower. New Combination Wet Clutch and 
Purchase may be made on terms of the John Deere Direction Reverser Unit 
Credit Plan or long-term leasing arranged through your All-new hydraulically controlled direction re- 
John Deere Dealer. For information, locate your dealer verser, provided optionally, is pressure lubricated 


through the yellow pages of your phone directory now. and operates with a flick of a lever on the dash. 
Forward and reverse speeds are available in four 


gears ranging from .8 to 6.5 mph. 
Watch for big news on Jonn Deere wheel tractors 


| O H N D E E = E BULLDOZERS - LOADERS - BACKHOES dM e 
AND EARTHMOVING EQUIPMENT 


JOHN ORERE 
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A New Year 


Demands 
New Ways to Sell 


a Tough 


Housing Market 


Fs A TOUGH MARKET, all right 

And it's got a lot of us troubled 
as to how we'll sell it. Still, in any 
city you visit you'll find at least one 
builder who is selling hot while his 
neighbors cry the depressed market 
blues. 

What are these builders doing 
that’s helping them sell? You ask 
and their answers—nearly identical 
and almost too simple—add up to 
this: they're giving the buyer what 
he wants. 

Now that sounds obvious. Yet, a 
large percentage of people we've 
been surveying during the past two 
years reveal that builders haven't 
been offering them what they want. 
So, they haven't been buying. 

Well, that creates a pretty mess. 
All through the post-war vears 
vou've been selling houses by giving 
buyers what they wanted. They 
wanted shelter, you gave them 
shelter. They wanted a ranch, thes 
got it; they wanted a split level, 
they got it. They were happy and 
you were happy. Now, suddenly. 
they've stopped buying. And they 
tell you they've stopped because 


you're not giving them what they 
want. It almost makes you want to 
throw up your hands and plan a 
1961 career in selling marbles. 

Well, vou don't have to do that 
But, if you're planning to sell you 
will have to realize a few things 
ibout this year's buyer 

First. the 1961 buyer is a brand 
new breed of “cat” than we've been 
used to. Second, you need a whole 
new approach to selling him. 

Who is this new 1961 buyer? 
Well, he's a real sophisticate who 
knows what he wants in a house 
He's smart, his taste has become 
nore refined, and he's got more 
money than he's ever had before. 

He knows more about materials 
that go into a house. He knows how 
to look for hidden. as well as visible, 
values. He wants to know whether 
the house is insulated and what 
kind of insulation. He knows house 
design; and he knows exactlv what 
he wants his house to do for him in 
terms of prestige. 

This knowledge, though, is not 
enough. He's a new breed of buyer, 
all right, and he's sophisticated, but 


Stanley Edge, head of Washington, D.C.'s Stanley 
Edge Associates, market researchers and marketin 
experts, tells AMERICAN BUILDER how to sell in 61. 
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HOW TO SELL IN '61 


Research your area... pick your target 


“You need market research 
—not national data but 
classification of what 
you can sell to your 
local market.” 


“You.must plan for success. 
A try-and-see approach 
won't work in this rapidly 
maturing industry." 


“Make yourself a profes- 
sional. You've got an 
important industry status 
and the more you respect 
it, the more your market 
will respect you." 


"Plan new designs. House 
desires are changing as 
rapidly as the people we 
call buyers. And they're 
a brand new breed." 


what he want in Oshkosl | 
wouldn't take о 1 silver platter 11 
Medina 

So, if you're going to sell him in 
1961 vou're going to have to know 
nore about him in terms of vou 
own bailiwick—vour local market 
There's only one way to do that 
And that's through market research 
or what we call market knowledge 

You oca rket ik 
checkerboars | 
Serie I 
ment 
yur wor € cu 
rancl sp t «d 

What market research will do is 
give you vour first important sales 
tool for 1961. It will classify vou 
market 

You 
doll I 
k 101 


ter! 


kind 
It tell 
ind и nat 
bra 5 promotion 1 modification of 
the old circus approach. It | u 
to talk finan ng n | ТГ! 
selling ¢ flor 
Research might reveal a junior 
executive—or white collar—market 
in your locale eager to be sold. 
Tackle his ark ind 3 ll 
an KNOY somet? ne ibout I 
particular guy For stan« en 
erally bu the medium | 
| ‹ һ om 1 
»ut n rm 
nust be rt 
can be proud 
his friends th 
nade a smart d 
H ants t 1 wi th 
t suburbanites. He 1: tatus 
concerned ith the 
f thing He wears 
ive-green suit ind h ©, reads 
Confidential Magazine. But he tear 
off the covers 
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... design for its needs ... boost sales 


This knowledge gives you some 
approa« he s to designing ind ~ lling 
to him. You design 
the house vou want to sell him 
Your smart in its 
wording and will appeal his 
snobbery 


martness inte 
idvertising 1 


Your selling ill require 
ipproach. Your promotions 
class Y ll offend thi 
buyer with pony ride nd free pop 
corn 

Research might reveal a good 
market in your locale of senior ex 
ecutives That means expensive 
homes 

х h ( build oul 
OSES | lt 1 


а airec 


must 


Ive 
Th ۷ 


clubs 


it! i ri people 
belong to the sam 
wighbors and attend the 
е reunions 
nior executive consults se 
before making deci 
shops around lot. He 
advice of others. He 
entally, reads Confidential 
but only the ads 

What I'm trying to point out 
with all this is simply: you’ve got to 
sell to a specific market. And to do 
that you've got to classify it—know 
what it is and what it wants. 

If vO r a speculative or mer 
ve probably been 
operatit tr ind se type of 
busine build sample 

&1 ү " le 
me. tr t once, and 
ork out You run all 
United Stat і t 
€ AT ' napp n 
builders’ house nd apply the ideas 
to vour own. This stuff will work 
ear u'll have 

tter 


chant build ou 


houses 
elop 


picture пет 


€ Т E »ut 
ngredient: 
temperati d be 
assured that the 
will eat the cake 
for ICC 

You've got to build success into 
your business with better manage 
ment procedures 

Planning success is 
complex, and 
job. But all 
do it 


right 
теаѕопа bl public 


You've got to plan 


i long-range 

sometime difhcult 
successful businesses 
And now that homebuilding 
is becoming a more mature indus 
try. vou've got to do it too—or vou 
won t s 11 


Plan new designs 


We've come a long way from the 
_days of the hollow box. The buyer 
is changing and he won't buy unless 
you design to conform to his chang 
ing demands 

Tomorrow's house will no longer 
depend on glamor. 1t will be a series 
of inter-related cubicles where all 


activities can be done separately 
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and concurrently 

Ihe big living room will give way 
to a rebirth of the old-fashioned 
parlor. The family room will merge 
with the kitchen and become the 
living core of the Speaking 
of kitchens, do you 


nouse 
know what 
housewives want in kitchens today? 

For years, builders, manufactur 
ers and architects have tried to sell 
housewives on the craving for kitch 
ens with three-step-in-any-direction 
push-button designs. The house 
wife doesn’t want this. She wants a 
kitchen to be a household office. 

She wants it to һал li the char 

{ the open fire and the histling 
tea kettle. Maybe this sounds too r: 
mantic for a busing s practical as 
ours. But beyond the mortar you 
must create consumer appeal and 
pell it out 

And make iur bedrooms larger 
Give hem more space 
Every phase of our manner of living 
hi hanged. We have more clath 
ing, both in quantity and variety 
than r before. Don't sell bed 
sell th 
ıs personal rooms. And another in 
teresting trend. There’s a marked 
return to full basements. Buver 
want them and in many areas they 
just won't buy unless they get then 


toragt 


rooms as sleeping rooms 


Make yourself a professional 
Last year’s best selling book wa 
nonfiction ork € lled H ide? 

Pe ade) Vance Packard. And 

ay up on the list this vear are t 
others bv th uthor Th 

Status Seekers id The Waste 

Makers.” Get them and read them 

Both would have been laughed out 

f the count: ears ago. But to 
the ire mportant doi 
ntation o \ ol 


presently lead. This kind of infor 
mation will make you a professional 
in this building business. 
What is a professional? He's a guy 
who does something for a purpose 
opposed to the guy who does 
omething then hopes it serves his 
purposc 
Being a professional in building 
means simply this: know your mar- 
ket and build and sell to its de- 
mands. 
Don't just build a house because 
vou have a set of plans around and 
u'd like to build that kind of 
house. In vesterda market vou 
had a good chance of finding a 
buyer. This approach is too risky 
for today's market. (Although it has 
ne advantage.) If you can't sell it 
nd have to move in vourself you'll 
like it. But even there, vou're de- 
igning, building and selling to a 
market—even though you happen 
to be it 


Upgrade your salesmen 


Make your salesman a_ profes- 
sional, too. Make sure he upholds 
the prestige of himself and his in- 
dustrv 

Make sure he is positive in his 
actions, that he takes the lead, that 
he works at selling. You know 
there's one characteristic we have as 
Americans. We like to be sold, and 

e like to like those who sell us 

A major part of а good sales 
man's presentation should be to sell 
the builder's reputation. 

And reputation in our business is 
represented wholly by quality and 
service The second, third, and 
fourth-time buver and these are a 
big part of our current market po- 
tential—will be influenced by a 
ood service record. 


What are the growth builders doing? 


Every locality boasts at least one builder who is selling *hot" while his 
neighbors struggle through a soft market. What are they doing that's so 
different? Ed Mears of Medina, Ohio, took a rough terrain that nobody 
wanted, fitted it with smart homes, merchandised a new way of life. 

Dave Fox in Dallas made it a practice of recording facts about 
his prospects for months. When the market got tough he redesigned to 
what his prospects wanted and rapidly posted *sold out" signs for Fox 


and Jacobs. . .. Par Construction 


in Cleveland put five models 


around a cul de sac, opened the homes fully furnished and without 
“hands off the furniture” signs. This, plus smart, professional merchan- 


dising, makes them leaders in their areas. 


. . In South Bend, Ind., 


Andy Place’s market research told him his $25,000 to $28.000 market 
was exhausted. So, after careful research, he came out in the $18,000 to 


$22 


22,000 price range, and is now enjoying one of his best vears. . . . Jack 


Worthman in Fort Wayne, famous for selling style, used up all his style- 
conscious customers. Research showed him a new market of second-time 
buyers who wanted new designs. He gave the buyers what thev wanted 


and boosted sales. . . 


Bob Schroeder, out in Long Island (N.Y.), came up 


with an “expansion ranch” offering 1,900 sq. ft. of space for $14,000. He 
sold 37 homes to a $5,000 a year market before opening his model. 
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Washington thin 30 min 
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There 1 $14,900 Cape ( od 
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onditioning 
tes operat n 
í n more 


ull find that 


elf may 
IM pressive t 


ilesmen themselves are 
confident th the value 


o sell are unmatched 


n alesmen have had six 

training four in the feld 
observing construction—two in and 
wound the mortgage department 
learnin the legal and. financial 
ends of the business 


3 The salesmen have in the offic 
thick 81 x 11 black 
the bible") that answer 
points that a buyer 


loose-leaf 
notebook 


yen DSC UT 


“The 
Let's sec 1 inches of bank run 
sravel, 2 inches of black top.” If 
a salesman can't find an answer 

he book. he refers the question 
ales manager Stan Langford 
never ! n« dox 
never guess 


might question driveway? 


kno 


4 Salesmen are paid on straight 
salary. Thus tl 

man while they've 
the man that if th 
when he comes back, an 


don't pressure Ш 
got him: they tell 
not on hand 
other sales 
lan cal iy Ni jusi 1 ood 
sCTV ICE 


§ Salesmen are taught to speak 
right out firmly and clearly, with 
no whispering. This gives their sales 
оћсе a quality of openness and 
honesty that you have to hear > 
believe 


6 Everything 
board 


open and above 
it couldn't be more clear to 
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the prospect what’ in the 
pric T hat not cluded. A 
sign in the kitchen of all five models 
say All the equipment you in 


this house is included in the price, 
including th« 


ur conditioning 
7 The emphasis is on service—the 
salesmen seem more to be acting in 
the buyer interest than in the 
seller's interest There is none of 
the old pounding on the head—buv 

buv, buy," says one Levitt executive 

“That's out-of-date 


8 People going through the 
models are relaxed. A uniformed 
attendant in each model may open 
the door and ask if vou have litera- 
ture, but that's as far as he goes 
Generally, you don't find salesmen 
in the models; they're in the office 
“I haven't been in this house four 
times in the last month," said one 
salesman, who'd come to answer 
some questions on the scene. 
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9 The salesmen don't hand vou 
a spiel. They assume you're 
ested, intelligent. When you ask a 
question, they answer it fully 
specifically 1% Whene 
possible, they quote somebody else 
Ask how much it will cost to heat 
ay, the 1,400 sq. ft, 3 bedroom 
bath “Rancher” and they'll pull out 
ı notebook апа say We don't 
have operating ecords vet, of 
course, but the gas company came 
out and made a study; they estimate 
it will cost $154 a year, on the basis 
of an 8-month heating season. 


inte! 


possible 


10 Where promises can be made 
they're exact. The buyer is not told 
the month of occupancy, or the 
week; he's told the day 


11 In areas where there can be 
no control of what the buyer will 
get, he's told that. Exterior color 
for example, will depend on th« 
work of a color coordinator, who 


will be concerned with pleasant 
overall neighborhood effects. 


12 lí vou ask a salesman about 
1 change you'd like, don't expect 
his face to fall That's one of the 
secrets of the value Mr. Levitt can 
offer," he will tell vou. "If we let 
the bars down on changes, vou'd 
have to pav much, much more for 
a house—believe me 


Exactly what Levitt and Sons’ 
merchandising formula is has been 
widely speculated upon and argued 
As you leave this latest Levitt com- 
munity you may easily decide it is: 
(1) create a value display that goes 
as far as it can to speak for itself, 
(2) provide immediate, detailed, ac- 
curate, authoritative answers to 
every question that may enter the 
buyer's mind, and (3) let the buyer 
sell himself. In short, by means of 
zero sales pressure achieve zero sales 
resistance 


POST-SALE ELLING 


Post-sale selling insures 


Western builder Herman Sarkowsky shows marked increase in 
referral buying through post selling; marketing service offers 
sample method for use by contractor and salesmen 


vr oF 100 sALEs in the first six 
Oe el 1960, United Hom: 
ol Tacoma, Wash., realized 56 from 
direct referral 
In 1959, they sold 312 
72 of hich ulted fron 
And in 1958, out of 298 
were made 1 direct result of re 
ferral by previous buyers 
Thi increasing 
United's president Herman Sarkow 
sky is the result of more and more 
attention being given in recent 
years to the all important subject 
ol post sale selling 
In other words 
“taking definite 
ers happy and 
their home 


homes 
reterr als 
ales, 78 


ratio ау 


Sarkowsky say 
steps to keep buy 
enthusiastic abou 
ifter the purchase 


Program Has Six Points 


United starts a six-point program 
as soon Е irnest mones: is put 
down 

@ A letter goes 
buyer and 
purchase 

e Photo of the under con 
struction arrives short time later 

ө As completion date nears, a let 
ter notifies the buyer so that he can 
make his moving plans 

ө When the hou turn 
а United representati 
buyer t check she 


out thanking the 


issuring him on his good 


hous 


go OVET 


HERMAN SARKOWSKY, United Homes president, has 


long been an advocate of post-sale 


live communiti і П 


Wa hingtoti 


94 


selling 


e If the buyer has a complaint 
it is acknowledged on the same day 
as received. Repair or 
notification to when the 
will be fixed occur 

e Aft 
have mo in 
dinner 


customet 
troubl 
within 72 hours 
buyer and his family 
they are treated ti 
good restaurant. It's an 
inform lebration and evidence 
that United Home appreciate 
their busine 
These methods ar 
new, nor are they 
Herman Sarkowsky 
is to get the 


not startingly 
expensive,” says 

he big thing 
idea over that you are 
genuinely interested in the buyer 
being satisfied and happy about his 
purchase 


Contest Helps 


One merchandising idea which ties 
in with post sale selling was a land 
scaping contest run by United in its 
Park Orchard tract. The develop 
ment planned for 1,100 homes 
nd selling will continue for several 
veal 

Since attractive streets and lawns 
ire a definite aid in sales, Sarkow 
sky decided on a landscaping con 
test. It ran from April to Labor 
Day last summer. Although he had 
only 78 owners at the beginning 
h posted three prize $500, $300 
ind 5200 


—— 


Unit ии» in 


FOUR HOUSEWIVES from 
help in the merchandising program 
through model homes 


Each owner was given three land- 
scaping plans with which to work 
The result s a beautiful neigh 
)»hood and lefinite aid › 
United's merchandising program. In 
iddition, the owners felt it made for 
more pleasant living. 


Housewives Help 


Sarkowsky also took advantage of 
the fact that the best possible sales 
people are present owners. On Sun 
days he hires four housewives from 
the Park Orchard tract to act as 
hostesses in his four model hom 
[he wives receive a modest sum. 

Besides conducting prospective 
buyers through the homes, the 1а 
dies drum up entries for a door 
prize contest. This one is open to 
all people who have visited models 
during the first two weeks after th 
opening of a new unit. 


Builder Moves 


During the past five 
Homes have built over 1,250 units 
ranging in price from $10,700 to 
$27,000. The firm operates in five 
different communities throughout 
western Washington. Each commu 
nity totals nine subdivisions. Sar 
kowsky’s eventual aim is to add at 
least two new communities per yeat 
for the next s ral years 


years, United 
› 


м 
ж 


United’s Park Orchard tract 
They conduct prospects 
answer que tions 
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easier sales in the future 


These tips make selling simpler 


TOU SPEND 30 minutes more 

with the customer after he has 
bought the house. That's the heart 
of post-sale selling as advocated by 
Jim Mills, head of Home Facts, 
Inc., New Canaan, Conn. 

The program involves these four 
simple steps: 

€ A week after the buv: 
in, the man who sold the nouse— 
vou or your salesma all on the 
owner, accompanied by a service- 
man. You explain, “мете here to 
check over the house, Mr. Smith, 
to see if everything is ok.’ 

e While the serviceman goes over 
the place, you engage in conversa- 
tion with the owner. You resell the 
house. More important, vou gain 
information about what the neu 
homeowner likes best about the 
house. From the conversation come 
new selling points. It's free re- 
search. 

e Before leaving, 
sponsibility for the house over to 
the serviceman. “Joe will be back 
in a week or so, Mr. Smith. Mean- 
while, thanks again. Call Joe per- 
sonally if there are any problems.” 
Now vou-or your salesman—are 
finished. The rest of the program 
is handled by nonsales personnel 
And vou can devote all your tnx 
to the next customer 

e Joc returns in a week. “Do vou 
remember me, Mr. Smith? Joe, from 
Ajax Builders. I just wanted to 
make a final check-out before we 


Moves 


vou turn re- 


JIM MILLS heads Home Facts, Ine 
New ( кеи 


c ce for home 


inaan, Conn m 


builder 


Jim Mills says, “You build friend- 
ship among customers when it ap- 
pears to them that you are looking 
ior complaints. You're not trying 
to duck out and disappear. And 
your savings are worth ten times 
the cost of a 30-minute call, much 
less the serviceman’s final check 
out.” 

Here’s why 
1. Vou save direct sales cost because 

referral customers are quicker 

easier to sell. 

You save advertising 

cause word of mouth 


costs he 
turns up 


3. You save research time and cost 
because your own salesmen dig 
up information you need to sell 
better—perhaps even to make im- 
portant design changes. 

You save on service costs. Both 
because of Joe's visits and be- 
cause your home maintenance 
tips keep homes in better shape 
right from the beginning. 

You save the total loss of “kick- 
outs" because post selling pro- 
duces presold referral customers 
who stay sold. 


Follow-up Mail 


An important part of post-sale sell- 
ing is follow-up mail from your 
central ofhice. И must contain intor- 
mation pertinent to the buyer. 

Here are some examples: 

€ A check-list for winter and 
spring advises the owner of safe- 
guards for his home. 

e Important local codes often are 
not considered by a home buyer. 
Mailers could point out restrictions 
on extra garages, swimming pools. 

e General information question- 
naires could invite criticism and 
complaints. 

And that, of course, is the entire 
purpose of postsale selling. You 
give the customer some attention 
alter he has spent his monev, and 
he appreciates it. He looks upon 
vou as the best builder on earth. 
He tells his friends. They come to 
vou half sold and vou approach 


leave vou with vour new house 


many truly interested leads 


them well recommended. 


LANDSCAPING CONTEST, which ran from April to Labor 
Day, drew terrific response in United’s Park Orchard devel 
opment. United ve each home owner three landscape plan: 


with which to work. Three prizes were posted—$500, $300 
$200. Result was an attractive, well kept neighborhood to 
which salesmen could bring prospective home buvers 
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BLUEPRINT HOUSE 


Switt-selling split level 


BRICK-WOOD-GLASS Alternate walk-in basement design is available, with well 


DIFFERENT CEILING LEVELS visually separate living extra cost. For impact, Prows decorates models with fur 


areas. Firepla paneled wall add custom touches at litt! nishings that carry out style and design features of the house 
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for a slow market 


* Sales linked to "Hidden Value" mer- 

chandising, custom features, low price 
* House design figured as status symbol 
* Wide price range helps boost business 


T WAS ALMOST the same story across the nation in 

1960: busiress bad, except for the builder that 
teamed good disin with sound, impact-type merchan- 
dising programs. Youthful designer-builder Dick Prows, 
who heads up Richard Prows, Inc., of Bountiful, Utah, 
is no exception to this combination of ingredients 

\ fast runner in Prows' stable of designs (one of every 
eight in a 100-house tract) is the “Cherry Hill" split 
level model, pictured and blueprinted this month. 

Splits are nothing new in the Salt Lake City area 
says Pro They haven't been what vou would call 
exceptionally tops on the market in the past" But 
Prows has changed this picture by designing a split that 
looks different, looks larger, and has better features. 
Because of these features, Prows feels his splits have 
become a sort of status symbol in its income market to 
many prospective buvers. 

The Cherry Hill is clean-cut contemporary at its best 
It looks much larger than its 1.142 sq. ft. of living space 
—accomplished by unbroken roof line, window walls 
and carport. Inside, the house features a large (16'9"x 
15'6") living room with fireplace; a kitchen-dining area, 
distinctively separated to customize it, 3 bedrooms, and 
114 baths 

The house lis for $15,950, with a $700 FHA down- 
payment. Financed over a 30-year term, the monthly 

windowed lower space suited for extra rooms. payments ai $106., FHA. For vets it runs $101. 


FOR THE COST of a divid kitchen-dining rooms can be alone doesn't tell the story: “You have to have features that 
separated to highlight ) theme. Prows feels desigi catch the eve, у be able to keep the house simple.” 
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BLUEPRINT HOUSE 


A 


— hair Кшз чи wenn = — 


GATE, LAMP THEME-—carried throughout Prows' adver 
tising and promotion—highlights entrance to model n 
sites. Cherry Hill split (foreground) is on $1,700 lot 


DIRECTIONAL SIGNS placed along major roads in and 
around Salt Lake City area po мау, tell price. Handsome 


brick entrance t evelopment feeling of permanern« 
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BLUEPRINT No. 281 ) 


The estimating take-off for Cherry Hill split level house 


AMERICAN BUILDER HOUSE NO. 281 Lave Block 3” Ext. Wall Backing Face 190 S —METAL & GLASS BATHROOM ACCESSORIES— 
" ( ? Vitr, Т.Х x12” Five Lining 8L tol с t irro er 2 u 
5 5ч н ) м$) Acid & Gr t. Expos. Brick Clean & Point 1 075 E ea b — Rod * — tu 
LIVING SPACE AREA 153 As & Gees, Som. Cam Seas B. Pale — 199 Chrome Metol Toilet Paper Holder 10 
BASEMENT AREA ONLY 535 $ Galv. Metal 2-Bor Brick Anchor 42 
CRAWL SPACE AREA ONLY 525 $ Trade Items Built-In " —LUMBER FRAMING & CONSTRUCTION— 
P р ONLY ) 
9 cr ME me —GYPSUM WALL & CEILING BOARDING— 3x6" Fir Beam Support 
3 RAG AREA NI x Fir Carport Roof Вес 5 
Foil-Back Gypboarc 'A" Т.Ј. Wall Boarding 910 Y' Fir Door Heade ( 
—EARTH EXCAVATION & GRADING— Gypboord , Т.Ј. Wan Boarding D4 3-2x8" Fir Floor Beam 
Topsoil 6” Grade Exc. & Pil Gypboa d» TJ. Ceiling Boarding i 2x8" Fir Floor Heade 
— е " Excavation 1 Сури — * > Ee — = Г 2х8” Fir Stag. Part Plate 
ypboard xi Ext. Wall F ^g x8" Roof Beam 
Beam Enclo е д 2x8" Doo Heode 


ег Beads x 8^ Fir 127-0. 


[ ^ 


Earth Fo "dation Ex & Bt А й Gypboard 
Earth Hand Footing Exc. & Bf 3 ( Metal ¢ 
Gravel 4 Р bf ( 4 


Floor Joists 


2x8” Fir 16"-0.c. Roof Joists 
CERAMIC & MARBLE FL. а WL. TILING & SADDLES 3587 Fj, Sing Port Shoe. 


—CONCRETE CONSTRUCTION а FINISH— Ceren or Tiling 5 < 2x8” Fir Cornice Fasc. Майе 
500# Conc. WI, Pie Fo 185 Mastic C nic Woll Tiling 55 5 3-2x6" Fir Roof Beam 
500 ie ( c 325 Ceramic 6" Wall Base 1 2x6” Fir 1 6"-o.c. Ceiling Joists 
4 Ceramic 4” Window Stool 23 1 3-24” Fir Rough Window Si 
160 § Marble 1'4x6" Door Saddle i 2-214” Fir Door Heade 
Ceramic Toilet Paper Holder 2U 2x4" Fir Partition Plate 
( Tumb. & Brush Holder : 
4" Towel Ba 


Quality products used in this month's Blueprint House 


M test о Reint. Rods Interstate Brick; West Coast fr and К. D tric appliances ond disposal; ceramic tile 


Trade Items Set-In 1 Western Memlock; United States Gypsum tub-shower and window sills; Stantheny 


Boord interier walls and ceilings; Ameri kitchen hood; Weiser interior and ex- 


—BRICK & BLOCK CONSTRUCTION & VENEER— terier deers; Lennox ferced-cir perimeter 


Foce Brick * Exterior Wo 750 $ can-Standord Plumbing fixtures; Wilsenart 
c ic Exterior Wa 750 $ 


H - — heating system; Fiberglas insulation; Nu 
2 22 | profermed (өтөн Tone intercom wem Boise Concede 
Foce Brick 4" —— Fac no Arce mahogany kitchen cabinets; Sillers Georgia Pacific, U. 3. Plywood roof deck 
Fire Brick 4^ Fireplace Lining 20: paints; Armstrong linoleum; General Elec- Visqueen ground cover 
Fire Brick 4" Hearth Paving 10 


Common Brick Chimney Constru 
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at the model hor site ntractoi BATHROOMS are extra-special, i irtoon-signs say 


1 
А са l« I 4 1550 iot > promote qualit 


L1 
un- 


SIGNS CALL ATTENTION lesign tures usuall 
y d cue to pitch 


t | pec Sal 


TOUGH-TOSELL utiliti 


CUT-A-WAY TECHNIQUE a prospects that 
í ( X 1 ! 


“we've 
р hin ‹ | l ty gypsumboard 


Signs become Prows' silent salesmen 


addition to this promotion 
Prows capitalizes on trade name 
building materials and ippliances 


story for u Prows єх He knows the promotional effort 
plains. “You have to catch the cu 


definitely he Ipi d Prov work 

Winner of 1 1960 Straight ms don't tell the hid 

* Ві ЕҢ 51.000 Spera de ns iu 

d for Quality Merchandising 
Hidden Valu Pr sha tomer's e We 1 
cred with ssoctate Robert Wood iwa 


ee III ioes var“ merchandising professionally. Home-made doesn't In 
h 
sell he 


nufacturers have put into 
ve used the cut consumer programs and has taken 


cartoon. technique idvantage of it in his promotional 
who has a professional background Hidden value story-telling is not ffo 
in ads ising-promotior a w thing to the Prows' organiz The 
Th of the Prows-M'oex tion. The builder designer was от 
sales program is based on one fa of the first in his area to cut 
to ( yé ot to do the tob 


hidden value ipproach is a 
wonderful thing for us," he says. “Ie 
is à silent salesman' when needed. 
away signs in selling house ind ап aid to our salesmen.’ 
JANUARY 1961 For more hidden values ideas, turn to page 104 > 


Лт? Kup A Pra ln A Poke 


CHECK 
THE 


Bes 4IDDEN 


ex VALUES 


NOTHING-TO-HIDE approach builds buyer confidence film to carry out sign theme: "Don't buy a pig in a poke.” 


A oppe part of model home is blacked ot with plastic Builder said idea drew much comment from prospect 


Roundup: 


Ideas that sell houses 


те CONSUMER magazines They want to know what's be spacing, how much insulation there 
1 manufacturers literature, tele hind the wallpaper—the hidden is in the ceiling, what the shingles 
vision nd, probably best 4 valut 11 аде of, and what makes th 

homeowner experience, prospe s one midwest builder put it furnace and air conditioner ork 

hon buver ге becoming i in no longer sell 'em just de Го tell this могу, many builders 
and mor aware truction ind how nice the paint look merchand idden value And 
techn ind | it to know about tl tud the build re n ‘ 


10 C5 


BLUEPRINT SECTION nterest, give it ticitv to sigi , OFTEN OVERLOOKED features are 


and st pa important, are remembered by buyer 
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| ROCKY MOUNTAIN HOME FAIR ^, PERL: MAC 


SALES PAVILION in 45’x20’ area shows off major compe v prospects as thev enter model home area. This Denver 


. Displ I | t ж mi ИП Iso show ] actual construction in action 


L 


ADQED STRENGT 
, RE! 


а 


A 


direct CUTAWAY of foundation, floor and wall section of model home follows scien 
tific theme. All building materials и | Instruction are keyed to signs 


~ 


Hidden Values: the art of signmanship, demonstration 


It's generally agreed that there's a lot of “show biz” connected with 
merchandising hidden values and homes. It takes a gimmick. Signs and 
demonstrations fall under this classification. 

Leaders get best results when they create one theme and stick to it. 
Changing sign or demonstration techniques in the middle of the house 
tends to confuse prospects. This holds true of entire developments. As 
one builder explains: “We - a program, use it throughout the site, 
on our directional billboards, in our advertising. We want an image." 

Signs and demonstrations should: (1) serve as silent salesmen; (2) guide 
and direct; (3) fix the sales story in the prospective buyer's mind; 
(4) help the salesman point up features of the house. 

Cartoon-type signs have good impact on customers; they help sales- 
men break the ice. But they should be done by a professional cartoon- 


ist. The message should be short, pointed, and not funny. 
MIRRORS reflect roof, ceiling con- 


struction, show type of insulation used 
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NEW MARLITE DECORATOR PANELS 
.'. newest look in wash-and-wear walls 


Here are fresh, new Marlite patterns designed to add a modern decorator 

touch to both residential and non-residential interiors. The six new marble 

patterns (priced considerably less than former Marlite marble panels) 

are adaptable to any building and architectural treatment. And Marlite’s 

ACE PATTERN four new golden Fleece and Lace patterns with their fleecy cloud effect 

ч and lacy gold veining will give any interior a beautiful contemporary look. 

„/ All of these new panels (%2” thick, 4 wide, 8' long) feature Marlite’s 

T "f | exclusive melamine plastic finish that needs no painting or further pro- 
‹ T4 4 وھ ہے‎ | tection ; stays like new for years. For the complete story see your building 


A " j s materials dealer, consult Sweet's File, or write Marlite Division of 
М WT, P Masonite Corporation, Dept. 103, Dover, Ohio. 


MARLITE FLEECE PATTERN 


Marlite 


plastic-finished paneling 


MARLITE IS ANOTHER QUALITY PRODUCT OF MASONITE® RESEARCH 
MARLITE DELUXE MARBLE PATTERN 


МАРТЕ BRANCH OFFICES AND WAREHOUSES: 204 Permsiume Place N.W., Atlanta 18, Georgia * 18 Moulton Street, Cambridge 38, Mass. • 1925 No. Harien Ave., Chicago 35, Illinois * 8908 Chancellor Row, 
Dollies 35. Texas * 1657 Powell Street, Emeryville, California (Oskiend) • 3050 Leonis Bivd.. Los Angeles 58. Calif. • 39 Windsor Avenue, Міпеоіа. L (New York) * 2440 Sixth Avenue So.. безе 4. Washington 
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How big a tractor do you need 
for basements, materials-handling, grading? 


If you build 5 to 25 houses a year, you may 
not need as big an outfit as you think 


Why use a big expensive tractor that costs you $27 per 
day or more, when your general excavating, grading and 
materials-handling work can just as easily be done by a 
Case 310 Utility Loader for only around $9 per day? 
These per-day costs are an estimate of what it would cost 
you for depreciation, taxes, insurance and interest every 
day, for a 200-day work-season. Even if you use a different 
accounting method, you'll find the relationship still true 
over 60% per-day saving in favor of the Case 310 


Con ider these jobs 


BASEMENTS — Let's agree that a bigger rig may dig a 
basement faster than a 310. But if the larger rig finishes the 
job and then "sits idle", the high daily "ownership" cost 
quickly offsets extra operator-time for the Case 310. So in 
reality, your 310-dug' basement costs the same or less, 
and yet you have reduced your investment cost over 60%. 


EXPEDITINO, MATERIALS-HANDLING — You probably 
couldn't afford to have a $135-a-week machine sitting“ on 
your job while you're framing and finishing a house. But 
a $45-a-week Case 310 offers constant opportunities for 
extra cost-savings, if used just a couple hours a week — 
to move dirt-piles for easier access by employees and sub- 
contractors, for closer unloading of materials, and to carry 
lumber, siding, roofing, block, brick and mortar right to 
workmen...even through deep mud 


GRADING— You can readily see that a utility-size ma- 
chine offers cost-savings in its speed, maneuverability, and 
precise control of finish grade around houses. But a Case 
310 will also make extra money on larger-yardage dirtmov 
ing, too... whenever sit-idle costs of a larger rig exceed 
added operator expense for the 310. 


J. l. CASE CO., Dept A1401, Racine, Wis. 
Send free information on Case 310 machines: 

O 3500.1 loader Power-angling dozer 
Name 

Position 


Company . 


А low-cost Case 310 Utility Loader develops 5815 lbs draw- 
bar pull. Available with high-torque Case gasoline or diesel 
engine, it digs easily, gets heaped / yd bucketloads. Ma- 
chine reverses direction instantly ...turns short smoothly 
with power on both tracks. Loader lifts 3500 Ibs to full 
height, dumps clean with 8'10" clearance for fast dump- 
and-go. This unit may be equipped with scarifier or winch, 
and interchangeable front pallet fork, log fork or dozer 
blade for specialized or off-season work. And, in addition, it 
costs less to move the 310 from job to job, than a bigger rig 


See how Case 310 Loader can make extra profit on your 
general excavating, grading and materials-handling, at 60% 
saving in outlay. Ask for free demonstration right on your 
job. Or send coupon for machine details 


Cose 310 tractor with wide-mount hydraulically-operated 92" blade 
pushes dirt quickly where you want it. Blode angles to 25° right or 
left on-the-go, offers blade "float" for easy pushing of rough-grode 
dirt and for fine "bock-blode" finishing. 


LAND PLANNING 


LP-Gas dealers help builders 


Their business is selling bottled gas. But they also help builders 
solve a variety of problems connected with building in rural 
areas. Help often is both technical and promotional. 


Wr: A BUILDER "moves to the jut a year ago he planned to Tanks supply fuel to the houses 
country" in search of cheaper build a 23-home development mi through V5-in. copper pipe installed 
land, he often ith a whol south of Muscatine. The location of underground. Fuel consumption is 
ne T of problems. Fortunately th subdivision wa beyond the registered on meters attached to 
howe there omeon 10's regular gas line but the builder each house The meter readings 
more than willing to help him solî inted to equip the home it serve as a charge basis for the 
those problems—the LP-Gas dealer dern gas heating systems tenant 
These uppliers of ottled liquid Mever anted to play up the low The LP-Gas operates the central 
petroleum gas long have been in cost heat in merchandising heating ystems and һо ter 
strumental pening outlying di house hich he planned to heaters in all of the home Thermo 
tricts to homebuilding. And with it to bring him ii steadv ir gas handled installation of all the 
the 1 influx of builders, dealer me. The question then came uj furnaces for Meyer 
find tl sel rovidin н rv а how to be provide fuel Я 
thin iro * ui con ltati n T ras-heat opera 101 Case History Two 
r promotional material d Meyers approached his local LP J. R. Ladd, head of Ladd Enter 
igned to sell house G dealer, Richard Stegall t prises, Des Plaines, III., building s 
Builders planni vork in ur zer of Thermogas Company of ral large and small trac 10 mi 
veloped are ho plan to Wilton Junction, lo outside of Chicago, chose to build 
»ld do Stegall he Iped levers design into n th utlving area to in the ad 
| LP-G subdivision series of „oper antage of lower land pric This 
€ we're eigh Wa neces ry i і idd Y 0 ell 
builder histor $ 1.000) il. t nks se up he edges hom it prices Ti ould compete 
point up the wisdom idea the subdivision. Each tank suj ith homes in Chicage close-in 
lies t to four houses. Stegall set suburb 
the deal up so that Meyers assumed Five of Ladd najor projects 
К. М. Meyers, who owns the Iowa none of the cost of installing the vere located beyond gas mains 
Business Exchange in Muscatine tank when construction started. Never 
Iowa, had built about 200 home: Fhermogas provided all thi theless, Ladd, whe ınted to offer 
his area withii he last 10 year equipment at a s ll (S2 а montl buvers gas service, brought in liqui 
These were served through normal fee from each tenant, to amortize fied petroleum gas to serve as fuel 
ga in the investment H« Iping him work LP.. into 


| subdivi ‹ fuel tank | 


Case History Опе 


Dealer help includes planning of advertising, installing 


— as 


DESIGNING—Dealer James Althoff (left) of Halfday, III. INSTALLING-—Dealer's heating specialists install gas fur- 
and builder Roger Ladd plan a co-operative ad for Ladd nace in attic of one of Ladd's Lincolnshire homes. Ladd has 
Homes. Althoff and other suppliers do this twice a year dealer’s men instal] equipment for trouble-free operation 
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develop lower-cost land 


U 


BIG TANK—LP-Gas dealer Richard Stegall (left) explains j op tanks are attractive, take less space 
c t k to Mu ic. lowa | сі use. Fuel runs from tank to the sev 
zh underground opper tubing 


о 


і er R.M. M 


$ t pro | shar quals % of the total cost 

Atl u 1 ( Another service Althoff offers is 

LP-Gas tank аа odel tl rranging and placing of the 

homes mat lisplays that furnace and 

Althoff. and ot { Ladd's sup ther manufacturers provide for the 
pliers, also co-operat in Ladd's builder without charge 

local n paper advertisin About Ladd's homes are located on mini- 

ar th uppliers pay th num half-acre wooded lots. They 

st of a Ladd ad. Althoff ell for between $35,000 and $60,000 


subdivisions, or just talking out problems 


LANDSCAPING—Dealers often confer with builder on STUDYING—Dealer Stegall (left) and builder Meyers check 
ways to work fuel supply neatly into subdivision. This in LP-Gas meter on side of house. Meter shows how much 
volves unobtrusive tank locations and underground line fuél is consumed by each familv using co-operative tank 
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Have you heard how 
to plan a heating or 


air conditioning system 


À with housewife appeal ? 


It’s simple... when you start with the new 
Carrier Automatic Air Purifier 

In combination with a Carrier oil or gas fur- 
nace, it provides 5-Dimension Heating 

Add a Carrier cooling system, and you can 
offer complete 12-month Home Air Conditioning 
like none other on the market. 


To find out all the powerful buying appeals 
you can offer your prospects, be sure to visit the 
Carrier Exhibit Booths 363, 364, 365 at the NAHB 
Convention, McCormick Place Exposition Center, 
January 29 through February 2. Or call your 
Carrier dealer, listed in the Yellow Pages. Carrier 
Air Conditioning Company, Syracuse 1, New York. 


Carrier“ Air Conditioning Company 


A DIVISION OF CARRIER CORPORATION 


AMERICAN BUILDER 


ESTEE 


Ticklish job speeded by maneuverable OC-4 with "Spot-Turn" 


Contractor P. Gulmy, Glen Rock, New Jersey, has The OC-4 is your best solution to close-quarter 


the answer to tricky working conditions—his OC-4. 

For example: To grade and compact rock-laden 
fill for this structure called for a small, powerful, 
maneuverable tractor. The block wall was 'fresh.' 
Lots of concrete piers complicated the job. The OC-4 
is perfect for work like this, taking confined job 
sites in its stride with ‘Spot-Turn’ steering. It’s 
really maneuverable— and economical!" 


ae з 


gie? 
XA 


— - 
-— 


"What can't the OC-46 do?" Dig, load, grade and, yes, even 
E — place concrete —thot's what Gene Fierro, Hazleton, Pennsylvania, 


work or large-production assignments. It has the 
greatest pounds pull of any crawler tractor its size 
... the highest clearance, the shortest turning radius. 
30-plus h.p. gasoline or diesel engine. Wide selection 
of mounted equipment, including fast-action back- 
hoe. Oliver Corporation, Chicago 6, III. 

SEE YOUR 


Turn to your dependable Oliver dealer when you need 
hurry-up service and genuine Oliver epare parte. 


JOBS, Ј085, 
JOBS —:ee ? 


does with his OC-46 loader. On this job it took concrete from mixer how the 
to pour site up a 45° grade. Н saved manpower and special versatile 


ramps, made more money for him. See how this versatile, factory- OC-4 tools up for 


— 
— — 


built, infegrol %-yd. tractor-loader con speed more of your jobs, hundreds of jobs to speed 

earn you more! your operatiens and save 
you money. Get the big 
16-page catalog. 


It will be the largest in light construction history 


Discussion and workshop programs for small, large builders 


Practical aids in new building techniques and merchandising 


Most convention activities will be open to non-NAHB members 


More than 500 manufacturers to exhibit building products 


THE BIG PICTURE... 


King-s 


Nat 


NAHB o 
construction industry, the 5-d 
Ol rooí—Chicagos new MCC 
\ i i yeal | 
of NAHB 
tra ion 


| 
Hn 


! 


ean 
mec 
to 

90 и! 


| 
ind th 


the 137,000 squat 


у Dé fille 
1 


To provide п < х | 
with transportation | 
hotels and motels, fi 


arranges? I n 


есесі 35.000 com 
et 


D Ct 


gram plann d 
shor 

trips 

dec rati 

Ix 

Uni \ 
television ar 


THE SHAPE OF IT... 


Because the convention hall is under one roof. tl 

entire progran is, generally, been streamlined 
this yea ith your e in mind. For example 
the first board meeting will be on Saturday morn 
Ing Janu I 28. Following will be committee 
meetings in the afternoon, instead of Friday, ahead 
of th nain convention. NAHB ofhcials have 
worked out series of discussion groups to get 


AMERICAN BUILDER 


UNDER ONE ROOF. Thi: 


positior cente 
building. loca 


to the meat of important matters and has teamed 
this with general sessions, which will be held dur 
ing the morning hour 

McCormick Place centralizes the entire conven 
tion—there won't be any shuffling about between 
various hotels this year to see the exhibits. For 
luncheon, the NAHB staff has worked out a sys 
tem so delegat n it at the hall 


WHAT THEY'LL BE TALKING ABOUT... 


€ The economic outlook for 1961 
cate that busine n some areas was off as much 
as 5097 during 1960. How does it look for '61 
What 1 ll Kennedy and Congress play in the 
national housing picture? Scheduled in special 
sessions are discussions about this and about the 
outlook for demand and the general 
economy. Also slated are discussions on FHA VA 
financing in international housing program 
conventional financing; tax matters nd, in a 
general session, Federal housing policies 


Reports indi- 


housing 


€ Merchandising. The success of a builder in 1960 
often depended on a good merchandising pro 
gram. Discussion groups will go into this phase 
of the building business. Related subjects will 
include: merchandising for small volume builders 
a review of 1-дау merchandising short courses; how 
to make vour model house a demonstrator; Na- 
tional Home Week; trade-in housing 


which encloses an 
at 23rd a he 
functions this yeat 


is McCormick Place 


Chicago's brand-new ex 
rea larger than 
lakefront, ha 
including lunch. It's neat 


Convention 


six football fields. The 
facilities for all NAHB 
the loop, hotels, motels. 


€ Cost cutting and research. To help vou build 
better and cheaper, discussions and demonstrations 
on building techniques are scheduled. These in- 
clude a "house plan analysis" meeting where small 
volume builders can bring plans and get advice 
from experts. NAHB Research will demonstrate 
component pi nel construction ı new kitchen 
cabinet system, plastic plumbing, new electric 
wiring ideas, special hardware, new designs for 
window and door sections, finishing material ideas, 
a new prefabricated foundation, and electric heat 
structural wall panels 


© Business management. Today's builder has to 
kin xe than just the nuts-and-bolts of con 
truction; he has to be a businessman, too. Ad 
vance business management sessions will be held 
by discussion groups with a final meeting on busi 
ness management uniform chart of accounts for 
the builder 


€ Other important events. In addition to the pre 
ceding events, these topics and meetings are 
planned: Desigr sessions; changing concepts in 
urban renewal; latest developments in labor rela 
tions; rental housing; National Housing Center 
Joint Home Builders and Manufacturers promo 
tion; practical ideas for land development: custom 
builders workshop; ideas on housing for the elderly 
and nursing homes; and low income housing. 


TO BUILD BETTER, SELL BETTER, TURN TO THE 1961 PRODUCT PREVIEW 
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TO BUILD BETTER, SELL BETTER... 


The 1961 Product 


1 APPLIANCES, KITCHENS, ELECTRICAL EQUIPMENT 


- 


Accent is on laminates for tops and walls in '61 kitchens rooms. Wall tile 
maintenance th 

PI 1 t ( і 1 if md colo each witt tical application 
юсібс design ba oms, k nd r grained patterns 


Circle Me. 11 on reply cart 


mean new sales 


Broiler-griddle combo is countertop-mounted Intercom has AM/FM radio; Hi-fi, stereo connections 
AII-Elect ’ ( i i A i o ransistorize hom sound system feature built-in AM/FM 
t n in и 1 t at amplifier, electror doc u > при 10 Hi-fi oi 
on е! controlled і 1 ster quipment. M tation controls remot ikers througl 
f ddie, ris ıt пп t > uc 1 " out house System ha lrif tunin € tomat volume 
Сй ) і ! { н ТТ Ет m Ё M "n \ 6-4 459-460 


Circle No. JD on геріу card, р. 119 Circle Ме. 13 en reply card, р. 119 


114 AMERICAN BUILDER 


Kitchen cabinets ore styled like furniture 


Furnitu 

Wa 

Furt 

pewter 1 
Mengel € + 
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JANUARY 1961 


i 


ncept of r 


10 


raped 


mo 


и 


l 


fini 


on 


hed 
rubi 


Baths, plumbing 
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Bonus 


Has cabinet-type oven 
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Cabinet gives color harmony 


Шей Au- 
t 


пасс 


rn He 


Cirele Ме. 1B en reply card. р 


Hood is nonducted 


Nonducted 
deer us 1 
standa cabine Fan pulls 
grease moke odi through 
three different filters. Unit ex 
tends 21” rime n 30”, 36”, 
42”, 48" 
Boo Nos f. 


Circle Ne. 110 on reply card, р. 119 


th 


widths.—N uTone, Inc., 


Appliances, kitchens, electrical 
Doors, windows, hardware 
Floor, wall, ceiling material 
Heating, air conditioning 
Prefabs, building specialties 
Roofing, siding, insulation . . 


Tools, equipment ......... 


* # ө е ө ө ө ө ө ө ө ө э ө „% ® е 


Disposer resists impact 


oser come in 
sed in high 

Has mount 

hat self- 
Reverse 

luce friction 


Mfg. Co., B 


Circle Ne. J7 on reply card, p. 119 


Cabinets ore versatile 
Kitchen 


type ige drawers, disappear 
Drawers mount on 
steel shaft: rotate ut from 
countertop. Doors swing 
ut, slide into cabinet side when 
unit * m use -0 i 

B * 45-847 
Circle Ne. 19 en reply card, р. 119 


cabinets have swivel- 
ing door 


under 


Drawer warms food 


compartment warming 

wer is completely insulated, 
vas high and low temperature 
range Each drawer has 
humidity control, separate heat 
chamber, thermostat.— T hers 
dor Electrical Mfg. Co., Boot 
N 386.388 


Cirele No. 11] on reply card. p. 119 
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PRODUCT PREVIEW 


Multi-outlet system connects up faster 
p мари р 1 " " я * ' 


Retrigerator-freezer fits every size kitchen 


^ П 


ne 


Bodies are all steel Prepare food anywhere 
p = i " Fi — Кис! ita 


۲ 


Never frosts up Timing device odd 
{ oy * D " 


A ( 


Plenty of flexibility Filter is coated 
ed Red 1 h kitchen ts D 
l 


Circle Na. 1320 irele Me. 1322 on reply card 
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ompletely prewired hood has powerful fan Controls smaller wattage of lighting 
Ra { в Keren deret Smal I EE cont rol Dos Hoe 
plete 1 ` WBD ) at 
і П } * en í 
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NEW MODERN LOOK--BY DEXTER 


E 

\ / 

А — 
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New Knob—1?4" diameter, styled in the modern 


\ SF, 


tulip shape to match other Dexter locksets for 


throughout-the-house harmony. 


New Lever—in sturdy, simple, smooth-flowing 


lines for massive look and sure, solid grip. 


New Roses—174" diameter, designed to comple- 


ment the larger roses of other Dexter hardware. 


"pe . 34 t 134 r ر‎ 

C) AE 22.22. 4b aad کے‎ die 
DEXTER 
= 


. J-a 
LOCIS 


" \ the new no. 1160—most modern look in locks for screen and combination doors! 


New Safety Strike—with exclusive well in lip to 
keep door latched though not fully closed. 
Completely reversible—for inswinging and out- 
swinging doors. 

Finishes—available in polished brass, satin 
bronze, black, polished and satin chrome. 


Mounted displays available to Dexter dealers. 
Write for full information. 


DIVYVISION 


Dexter Industries, Inc., Grand Rapids, Michigan 


IN CANADA: Dexter Leck Conade, Lid., Gelt, Onterie. IN MEXICO: Dexter Lecks, Plate Elegante, S.A. de C.V. Monterrey. Dexter Lecks ere else manulectured in Sydney, Austrelio end Milen, Italy. 


IF YOUR PROSPECT 
LOOKS FOR AWAY OUT 


YOUR BEST CLOSING | 
IS A BILCO OPENING | 


Your customers are aware of access. They are aware of the 
function and convenience of Bilco Direct Access Basement 
Doors. They want to save steps. They want to cut messy 
front door traffic. They want storage — and they want it 
handy! Bilco Doors keep your prospects from looking for a 
way out... and aim them for the dotted line! 


AMERICAS F 


BASEME! 


Send for your 

FREE copy of BILCO's 

Basement Pre-Planning Guide. 

c ——— m c a Se RS эй UNES a ml‏ س ل سے а наь‏ ا 


$ THE BILCO COMPANY, DEPT. T-81, NEW HAVEN, CONN. 
§ Yes! | want to hear more about Bilco Doors! 

§ Please send a copy of Basement Pre-Planning." 
a 


d YOUR NAME 


c 


w 


| FIRM NAME 


- $ТВЕЕТ. 
B city ZONE. STATE.. 


Б е m an ан ав ан aD an би) о P a ss ss ss es М ПЕ O 
See us at the N.A.H.B. Convention, Booths 326-329 
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UNI-CREST insulation 


Now, through the combination of 
modern chemistry and the ex- 
perience of United’s 50 years as 
a leading manufacturer of insu- 
lating material, comes Uni-Crest. 
A thoroughly proven foam plastic 
insulation of outstanding thermal 
properties . labor saving and 
cost cutting benefits. Highly rec- 
ommended for walls, ceilings, 
floors and around foundations or 
under slabs. Readily adheres to 
masonry, eliminates furring or 
lathing, provides an excellent 
surface for plaster, cement or 
other finishes. Easy to work with, 
light, non-dusting, odorless, non- 
toxic, can be cut with all stand- 
ard tools. Will not shrink or 
rot and retains its insulating 
value indefinitely. Regular and 
self-extinguishing available in a 
variety of sizes 


Write for 
installation 
instructions 
and 

sample 


UNITED'S 


UNI: CREST 


Exp pt ступЕМЕ 


Uni-Crest Division 
UNITED CORK COMPANIES 
25 Central Avenue, Kearny, New Jersey 


OFFICES OR DISTRIBUTORS IN KEY CITIES COAST TO COAST, 
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You are now shopping in 


American Builder’s 
Supermarket 


Help yourself . . to the latest in new products and new catalogs shown on the 
pages ahead. You don't have to write, just circle the numbers on one of the cards 
below. Then drop the card in the mail (no stamp needed). AMERICAN BUILDER 
will forward your request to each manufacturer and he'll send you complete deta, 
free of charge. So . . . get out your pencil and help yourself. 


American Builder NAME (Please print) 
Reader Service 
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Nail one of these postcards today 
for free information 
on new products and equipment. Service 


——————— T 1 


C Са x ot 


Business Manager 
AMERICAN BUILDER 
30 Church St. 

New York 7, N. Y. 


BUSINESS REPLY MAIL | 


Business Manager 
AMERICAN BUILDER 
30 Church St. 

New York 7, N. Y. 
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PRODUCT PREVIEW 


Cabinets hit ceiling 


Birct enecr cabinet 


Circle No. J17 ea reply card, р. 11 


Holds lowered heat 


N 1 ply 


TV wiring is easy 
B 1V-FM "Mag 


T ne \ 


Range surfece builds in 
H De 1 
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Ovens in 18" size 
К - 
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Have laminate doors ; 
Standardized “Signet” kitchen cabinets have 
doors with exclu laminate development 
Cabinet bodi AT 

int. Units base 
B ù 
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Cabinets finished in fruitwood 

Tt manutacturer will feature a new an 
8 i о › c lin chen bine 

| ir li match 

€ t à inc modern decor. Cabine 

í ^ n fre WOO tradition 


n laid ¢ А} 1. ( Inc., В 


Stores oll dry foods 
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ELEVATOR 
STILTS... 


LIKE THESE 
MAKE 
SCAFFOLDING 
OBSOLETE! 


JUST 

64 OUNCES 

EACH, AND 

ADJUSTABLE 
FROM 

6 TO 26 


ALL 
ALUMINUM, 
WITH 
INDIVIDUAL 
STIRRUPS. 


45x73 
CAST BASES, 
WITH TRIPLE 
SOLID RUBBER 
TREADS. — 


‘372 
NO. 07 106 E4 


1 
X Order Direct... 


from Goldblatt Tool Company or from 
your dealer, where you are assured of 
immediate shipment plus the solid 
Guarantee that has been good as gold 
for 75 years! These perfectly balanced 
Stilts make al! wall and ceiling work 
more profitable — because they cut 
job time, end set-up and take-down 
time for use of scaffolds 


7 


1912 WALNUT STREET 
KANSAS CITY 41, MISSOURI 


Catalog the 


PRODUCT PREVIE 
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Burner prevents scorching 


New flame s burner 
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thermostat 
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Separates work areas 
Spanish kitchen is 
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nd storage Al 
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Cabinets are durable 
A totally ne А cabi- 
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Cabinets reduce cost 

Uni-Pak 
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I n. Reduces purchas rice 

« kitchen eq 
n costs. Buile 
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New methods in surfacing 
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INCINERATOR 
PLANS AND COMPONENTS 


Now contractors everywhere can build trouble- 
. with dependable Donley 
and parts. More than 30 
performance-proven incinerator plans are now 


free incinerators 


incinerator design 


available to help builders meet the growing 
demands of architects and owners for econom 
ical on-site refuse disposal. These field tested 
designs and approved incinerator parts also 
meet the operating standards established by 
leading fire insurance companies, testing 
laboratories and most municipal codes! 


Experienced Donley incinerator personnel will 
also design incinerators to meet special space 
requirements. And only Donley Brothers 
offers a fully automatic safety burner featur 
ing 100% flame-failure protection plus low-cost 
operation. This automatic burner provides 
frequent small fires at regular intervals to 
assure complete burning... eliminate large 
rubbish accumulations... prevent large de- 
structive fires. See your Donley Dealer today 
. .. or write for complete information 


THE DONLEY BROTHERS COMPANY 


BROTHERS 


13910 MILES AVENUE • 


CLEVELAND 5, OHIO 


BLUE ye 


STAR 
HOME 


GO MODERN-GO GAS 


COPR. AMERICAN GAS ASSOC 


TO TIE-IN WITH THIS PROGRAM SELECT FROM THIS LIST OF IMPORTANT SELLING FEATURES: 


i. ~ *3 


Built-in Gas Range. Costs you less to install, Gas Heating. With Gas heating, you can Water Heater. Most new home buyers 
costs the buyer less to use. A range awarded the promise your prospects lower fuel costs insist on a Gas water heater: it's more eco- 
Gold Star has at least 28 advancements in and proven performance. And you won't nomical, provides all the hot water needed 
performance, automation and design have to supply storage space for fuel! with no waiting. Costs less to operate, too! 


All over America people are saying Live modern soe 
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SOLD The prestige of Blue Star 


Homes to Buyers and Sellers. 


SOLD A.G.A.’s Blue Star Home 


Promotion Program to Builders. 


9 0 LD Impulse-buying sales features 


of Gas appliances and systems to customers. 


AVAILABLE 


The opportunity to participate in this rapidly The “Blue Star” is the Gas industry’s 
, , i award given only to new homes having the 
growing nationally-known program.. to bring | 


quality features and advantages of modern 
all three factors listed above into play for Gas. The A.G.A. Blue Star Home program 
includes advertising —at both national and 


you... to help you build better, sell sooner local levels—plus a complete promotion 
and more profitably. package of selling aids. 


AMERICAN GAS ASSOCIATION 


With this program 
you receive: 


hard-hitting ads for your local papers; 
scripts for local radio and TV broad- 
casts; spot advertising messages for 
radio and TV; plus— a wide variety 
of merchandising materials, all de- 
signed to sell, sell, sell! Get all the 
o. RTE. * - facts at your GAS company today! 
Gas Refrigerator. Gives you these big talk- Gas Lighting. An inexpensive extra“ that 
ing points to help you sell potential buyers: enhances the home with the soft radiance of 
frost-free throughout, economical operation, outdoor Gas lighting. Gives customers 
balanced cooling, automatic ice maker another good reason to buy 


for less. with GAS n 2:. 
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Save on construction 
costs with the new 


61 FORD TRUCKS 


SAVE FROM 31 TO 5157 ON PRICE* ALONE 


WITH FORD'S F-100 


Contractors everywhere are finding that the 
half-ton Ford Styleside is priced below all other 
comparable pickups! And these rugged pickups 
are designed to keep right on saving with lower 
maintenance and operating expenses. Their du- 
rable, one-piece cab-and-box construction pro- 
vides increased rigidity and eliminates a major 
source of rust and corrosion. Not only does the 
sheet metal last longer with this stronger body, 
but it also contributes to a quieter ride. 


And you can save more . because you can 
carry more on every trip. Styleside bodies are 
longer and wider with loadspace increased as 


much as 16%. In addition, wheelbases have 
been lengthened 4 inches and this combined 


* Based on a comparison of latest 


STYLESIDE PICKUPS 


with the improved shock bers gives a ride 
that's unexcelled in its field —proven by scien- 
tific Impact-O-Graph tests. For construction 
work the angle of approach has been increased 
so you can climb steeper drives or go over 
deeper ditches or gullies. Ford also offers 
America’s lowest-priced* 4 x 4 with big 8-ft. 
box, the F-100 Flareside. 


And you can save on operating expense! 
Ford’s Mileage Maker 223 Six is standard on 
all conventional pickups to keep gas costs low. 
The economical 292 V-8 is available for jobs 
requiring extra power. Both engines are equip- 
ped with Ford’s Full-Flow oil filter that lets 
you get 4,000 miles between oil changes. 


vailable manufacturers’ suggested retail delivered prices 
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SAVE UP TO $150 ON FRONT TIRES! In certified tests of 
truck suspensions, Ford front tires lasted up to twice as 
long. In 50,000 miles, savings can add up to $150 on a 
kup... тоге on two-tonners. And Ford’s sturdy I-Beam 
it axle and leaf-spring suspension not only cut tire wear 
their simpler design also cuts maintenance costs 
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SAVE WITH GREATER DURABILITY . on all 1961 Ford 
Trucks, each part, except tires and tubes, is now warranted 
by your dealer against defects in material and workmanship 
f 2 months or 12,000 miles, whichever occurs first. The 
warranty does not apply, of course, to normal maintenance 
service and to the replacement in normal maintenance of parts 
such as filters, spark plugs and ignition points. Never before 
have you had such protection . . . such evidence of long- 
term economy ! 
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SAVE WITH FORD’S NEW 262-CU. IN. 
“BIG SIX” ALL-TRUCK ENGINE FOR 
TOP PERFORMANCE AND ECONOMY 


America’s savingest two-tonners offer a big 
262 Six with the power of big displacement, the 
gas economy of 6-cylinder design, plus the dura- 
bility of heavy-duty construction. This engine 
features a sturdy stress-relieved block, strong 
forged steel crankshaft, long-lasting stellite- 
faced intake and exhaust valves, and durable 
pyramid-type connecting rods. And Positive 
Crankcase Ventilation reduces oil dilution and 
sludge formation to extend engine life. Ford’s 
proven 292 V-8 and 292 HD V-8—the V-8’s with 
"six-like" economy —are also available for your 
special power needs. 


You also save with other new durability fea- 
tures like the more rugged frame, stronger 
radiator with new lock-seam construction, im- 
proved cab and chassis electrical wiring, plus 
longer, easier-riding and more durable rear 
springs. Ford's parallel ladder-type frame with 
standard 34-inch width allows you to install 
new or transfer your present special construc- 
tion bodies quicker and for less. Also, the frame 
drop in the cab area lowers cab height . . . 
makes for easier entry. 


FORD TRUCKS COST LESS 


YOUR FORD DEALER'S "CERTIFIED ECONOMY BOOK" PROVES IT FOR SURE... 
FORD DIVISION. Sond у Company. 
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BATHS 
AND 
PLUMBING 


Circular bow! enhances vanity styling type vanity shelf with counter-to-ceiling mir: 


six decorati colors that re ( stant 
ator if mes me ret ng rin s designed for Colo t right into bow 
use len | ] pace ni 7 у bo I Л sink b T 1 € R 
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Baths now have more space, more 


PUMP P11 


Er Tau 
TELESCOPING uL 


ا 


— . 


SETTLING 


Е. уче су”. pe 
2 are d , j| и 


اا — — س —— 


ͤU— — کے‎ ——À ͤ—ͤõ— — JA 


Noe une 


= 


Tract sewage plant is set up for expansion ping centers, moblie home parks. Simplified aeration method 
owers equipment, ínstallation costs. Tanks can be made of con- 

Extended aeration sewage treatment plant is built for expansion. crete, steel or silo block. Maker's line includes electronically con 

System lesigned for tract development notor lodges, shop trolled sewage ejector —Yeomans Brothers Co., Booth N 817 


Civele Ме. 135 en reply сагі. p. 119 


128 AMERICAN BUILDER 


Does triple job Made of fiber gloss 


Sel mtain rit ter Fiber g laundry tray has 
fil t ‹ и rustproof мї enameled cabi 
H net. Unit features hinged door 
with compression catch torage 
hel ventilatin louvers. Over 
ub. bra polished 
hrome. Ir u rs.— The 

Self t 1 98 
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Comes in residential, commercia! models 


conveniences a e EN i 


Hotel Manufacture line ncludes 
pe ha е d "Belaire" series with three-way 
sed razo 1 Res anit mirror Als Celeste 

dential mode tur o-drip with built-in electric clock and 
plastic- enclosed oth brus Duche ith twin-end com 
holder and 8" shelf. Cabin partment night light and 
surface-mounted mc tt wing-ou oap holder.—.4dam 
top ligh x unlighted Size Mf ( Booth N 994-99 
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Mounts on woll Purifies by aeration 


Model 924 boiler for hydronic Factory-built cylindrical steel 

Lavatory faucet dials from hot to cold home heating is wall mounted. sewage plant uses aeration proc 
à ; Can be installed in basement ess for purification. Unit installs 

Lavatory faucet dials desired temperature turns on by pulling utility room or garage. Boiler above or below ground, adja- 
out Mf by pushing in. Faucet movement is completely sealed is AGA rated at 120.000 btu cent to or away from buildings 
self-lubricating replaceable cartridge which can be changed in Steel ribbon-type burner pro- Plant contains comminutor, 


less than three minutes. Unit is guaranteed for one year —Moen duces quiet flame — Ascot Саз aeration tank.—Chicago Pump 
Heaters, Booth Nos. 852-859 ‹ Booth N 


Faucet, Di Standard Scre ‹ Booth No. 242 
Cirele Ne. 137 on reply card, p. 119 


765-766 
Cirele No. J41 en reply card, р. 119 Circle Ме. )42 ea reply card, р. 119 


JAMUARY 1961 129 


"NOVA 


Vista-Lux Panels 


with Fiberglas“ reinforcement 


for a wide variety of residential, 


commercial and industrial applications 


Nov 


he control light, heat, pri 
a‘ 11 r ymmercial 
opularit 


[| m vh о iake 
lepartn N 1 Vista-Lux Panels 
BONDED-IN COLORS 
Sine VISTA-GLAZE FINISH for 
HEET-BLOX 2 special ingredient that 
nfra-red rays. (The perce 


Oof ti M 


- Varies 
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ın wıdth 
1 adapted 
zhti The Nos 
f [ tion 


the flat CRYSTALIFE 


ibedded sible 


CRYSTALIFI 


A wholly owned 
subsidiory of r 
Homasote Company | SWEET 


SALES 


^ trenton 3, N. J 


In Canede: Homasete of Canada, Lid., 224 Merton St., Toronto 7, Ont 


end the lit 


Nova Vi 


ature l/or specification data checked: 


ta-Lux (Fiberglas Reinforced) Panel: 
Nova Shakes and Shake-Pane 


Novafold Door 


Novaproofing waterproofing concrete and ma ir 


NAME 


ADDRESS 


CITY 


PRODUCT PREVIEW 


Faucet dispenses hand lotion and зоор 


H« kitchen fauc cle 
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Gives three-way view 
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Three units in one 
Single-unit softener, filterer, re- 
finer lectrically operated 
completely automatic t nit 
all-plastic with resin bed, salt 
reservoir and controls in one 
abinet. Install outdoors.—W ate: 
Refining € I Booth Ne 
116-111 

Cirele No. 145 en reply card, р. 119 


Won't overflow 
Wall hut me 
м 
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Solve corner problem 

New "ShoweRite" shower stalls 
for corner construction. elim 

nate problems caused by single 

howcr-door Some havi two 
sliding doors and one panel, 
others one swinging door, two 
panels.—Theodore Efron Mig 

Booth Nos. 75 
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At the N.A.H.B. Show take a thoughtful look at SPACE 813-814 


“ 


( looks perfect in the kitchen $ 


Broan. Dual Blower Range Hood 


Under the surface of this hood you find one of the 
best engineered blowers available. A genuine four pole 
motor not a noisy two pole drives two large 51⁄2 
inch “squirrel cage” wheels for high performance against 
high duct pressures. Quietness is inherent in every cen 
trifugal blower of this type, but Broan goes a step further 
by mounting the motor on neoprene to eliminate vibra- 
tion noise 


Installation is fast and easy. If range is on an outside 
wall, you discharge straight out the back of the hood DUCT-FREE HOOD 
without even cutting a hole in the cabinet. Vertical dis- ААЫА COMBINATION 
charge is also possible ISLAND HOOD with Air Refreshing 


| : Е - Charcoal Converter 
Other features are lifetime aluminum filters, recessed Has the same engineering 


А fe ; 1 А А slim line converter that 
light, built in damper, push button controls, 5 year guar- гоне and ойтерго 


: ! L : as the regular Dual-Blow- mounts atop any Dual- 
antee and “HELIARC” welded construction that leaves er Hood. Blower or Mixed-Flo Hood 
no seams to collect grease for Duct-Free service. 


For full details, specifications and colors, please write 


Manufacturing Company, Inc. In Canada 


m m » " . Manufactured by Superior Electric 
946 West State Street, Hartford, Wisconsin Ltd., Pembroke — 
NEAR MILWAUKEE 


Specialists in Quality Ventilating Equipment for Over 25 Yeors 


B- Broa Mixed-Fio Range Hood — = 


^. great performer in saving space and money 


: Here is the greatest value leader іп а low priced range hood, fully 
|, assembled, ready to install from the carton and sales packed with 
every major feature wanted by knowledgeable 2 Ex- 
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low-cost steel scaffold 
pays off on construction, 
remodeling and repairs 


with 


S AF WAV 4, а 
SCAFFOLDING 


HERE'S a line of tubular steel frame scaffolding 
so economical it will pay for itself on all your 
jobs... from small maintenance work to 
construction as high as 40 feet 

Safway 4-BY-4 speeds every job by putting work 
platforms just where you need them for good working 
conditions and complete safety. Waist-high 
material platforms save bending and stretching— 
minimize fatigue. Job costs go down 

Look at these 4-BY-4 advantages that put you 

in a better competitive position: 


B Accessories to fit every job requirement. 


@ 4-ft. and 6-ft. frames have bullt-in 
climbing ladder 


B Horizontal planking supports every 16 in. 
B interchangeable parts assemble without tools. 
B Easy to handie, transport and store. 


SOLD AND RENTED EVERYWHERE 


J 
WRITE 
FOR 


6228 W. State Street, Milwaukee 13, Wis. BULLETIN 61E 
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Combines latest demands 
One-piece cel in com 
bine 


sired 
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Add second bathroom 
A complete bathroom can be in 
stalled by lizin i 
wie n h packaeed 
mical 
bathroom 


recast 


t ` A | ILE 95.1 h 
room 1 M f 
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Trap installs quickly 
С 
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Function plus elegance 
China combination lavatory and 
cabinet features new clean line 
design by Dave Chapman. Lava- 
ory has knee and space beneath, 
wide flat surface which drain 
| bowl. Cabinet is dark or 
blonde E Booth N 616 
Cirele Мө. 154 on reply card. p. 119 
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National-U. S. expands its line with 
2 great new gas-fired boilers 


The compact, low-cost “0” Series Boiler 
fits in a corner—installs in a few hours 


Find a place in a closet or under a stairway 
and there's room for the new National-U. S. 
“0” Series Boiler. The boiler occupies 
20" x 24" to 32" of floor space It's sized 
and priced to fit in small and medium homes, 
comes in 60.000, 80.000 and 100,000 Btuh 
AGA-approved output. Installs quickly be- 
cause its completely wired at the factory 
The “O” Series Boiler features fast heat 
response fills the need for quality hy- 
dronic heating on limited budgets. Avail- 
able for immediate delivery 


National-U. S. *101" Series Boiler 


National-U. S. has had a quality image for 
years and it came from just such advances as 
the “101” Series Gas Boiler. It's modern, 
packaged and suited for either gravity or 
forced hot water heating systems or steam 
systems, new or old. It has an optional tank- 
less hot water heater built in, plus all of the 
dependable design and quality construction 
features that belong in small to large resi 
dences of higher standards. There is a range 
* of nine sizes—to 180,000 Btuh net I-B-R—and 
they meet all applicable requirements and 
standards of associations and codes. The 
“101” Series is ready now to help you with 
your profits. 
Both new National-U. S. boilers are de- 
signed for use with baseboard distribution 
and are ideally suited to the rapidly ad- 
vancing trend in zone temperature control. 
Both are suited for compatible National- 
U. S. air conditioning installations. See your 
National-U. S. plumbing contractor for details 
and prices. See him soon. 


See these two new and outstanding heating 
units and other National-U. S. quality prod- 
ucts at the NAHB Convention, Booths 285-288. 


National - U. S. Radiator 


Johnstown, Penna. A Division of Crane Co. 
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Budd Laurence, 

President of 
Laurence Construction, Inc., 
Hialeah, Florida. 


/f you want lower installation costs, these new 


Built-in Bolanced-Heat ovens . . . 4 
perfect blending of handsome styling, 
cooking capacity ond automatic con- 
veniences. Features built-in Bar-B- 
Kewer®, automatic Ka-Bob*, Roto- 
Baste" and rotisserie, Roast Sentry* 
ond "smokeless" broiling. Avoilable 
in gos or electric. 


м * o, N \ ега 
4 `` ke maker. it lool aum 
8 Mer JS 


22 
PLU 


л ги z А . е, * » А. T eb es 
Built-in surface unit with big 1 i m 2 
capacity griddle . . . automatic epo Ж 
2-in-1 thermostatic unit, high- ٤ 


speed flash unit, infinite-heat con- 
trols, signal lights, top-mounted. 
control panel, 2 standard and 2 
giant-size Jetube units and Dispos- 
A-Bowls*. Also available in gas. 


Now... уои can buy RCA WHIRLPOOL gas and electric appliances 


{Де of rodeo: nt end RCA authorised by tredemart ever Redio Corporation of America 
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QUALITY BUILDER 
RCA WHIRLPOOL 


appliances for project and custom-built homes 


From modest $13,000.00 homes to custom-built 
$150,000.00 homes, Budd Laurence standardizes 
on RCA WHIRLPOOL appliances. He knows the value 
of their extra sales power 

Like Mr. Laurence, many other builders, in 
all sections of the country, are swinging to 
RCA WHIRLPOOL appliances to help them turn their 
homes faster. The reputation and dependable op- 
eration of RCA WHIRLPOOL appliances have real 
sales-closing appeal for homemakers. And, the 
complete line of built-in and free-standing appli- 
ances, in gas and electric models, offers real benefits 
to the builder. All appliances are engineered for 


Imperial model batch-feed 
disposer has automatic re- 
verse which allows it to 
clear itself of most jams 
instantly. Built-in reversing 
switch can also be used as 
a master switch. A mer- 
chondisoble "plus" feature. 


` E ' TOR а | 
* How 9 


ſast, easy, economical installation. All are available 
from one source with emphasis on delivery as 
needed. You’ll find the prices are right with a 
minimum of service. Builders tell us it’s the right 
line for quality builder installation. 


A И) 


CORPORATION 


ST. JOSEPH, MICHIGAN 


RCA WHIRLPOOL appliances are the answer! 


Undercounter dishwasher is freshly styled for the 
trimmest look in the business, and offers the famous 
Filter-Siream* dishwashing system. For big capacity 
and cleaning power, this is the unit selected by 
Quolity-conscious builders and homemakers alike, 
Seleci-A-Door* trim method allows panels to be 
faced with material of purchaser's own selection, 
porcelain or brushed chrome. 


"Teak, 


| from one source and get a package deal at a package price. 
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VACU-FLO 


the most 

popular 

advance 

in built-in 
home appliances 


in thirty years! 


Vacu-Flo is the 


ome Vacuum Cleaning System 
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H-P PRODUCTS, INC. Manufacturers 
Dept. 4, LOUISVILLE, OHIO 


DISTRIBUTORS: Some areas open. Inquire 
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Custom-made for bath 
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Designed for schools 
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Surfoced with laminate 

Single and double bathroom vanities ar 
com pletel ırfaced with stainproof plastic 
laminat Нал met rau utility 
cabinet liding m w door I P 

t In в \ 


Circle No. 164 on reply card. p. 119 


More 


AMERICAN BUILDER 


ALSYNITE ADVERTISING IS BIGGER THAN- 


Today Alsynite, the first and finest name in the translucent panel industry, launches the 
most powerful year-long selling and advertising program ever seen in the field. 32 million 
LIFE readers will be exposed to the Alsynite story through the 2-page 4-color spread 
you'll see when you turn the page. And that's only the beginning! Read the ad, then look 
at the back for news about how the Alsynite program can help you, too 


— — — 


THIS Is 
ALSYNITE 


RCI'S REINFORCED TRANSLUCENT PANEL 
WON'T SHATTER, WARP OR ROT 


DECORATIVE accents of daylight, softly tinted by 


Alsynite, add a modern touch of elegance to interior: 


it can't be s 


it darkne 


itterprox i | 5 eat id o lampness 
forced wit! g T i natter гр hir peel 
ltitude { d lir T 


- 


permitt wit TRANSLUCENT _ Гог skylights, sidewalls, storefronts, 


signs. In corrugations, patterns, and flat surfaces. 


patterns and lors. Be ta 

ming through it. Alsvnite qualit 
world-wide r irces and reputation 
See Alsynite at vour 1 rest deale 
nder plastic products. Or for 


ALSYNITE 


TRANSLUCENT PANELS AbD 


SHATTERPROOF Alsynite in greenhouses resists hail 
diffused light promotes plant growth 


3 м7 
PRIVACY with beauty; Alsynite fenc LIGHTWEIGHT Alsynite requires a minimum of structural FILTERED light and low maintenance features make 
ing can be easily cleaned t 18 it support because of its great strengt leal for pati 1 Alsynite the architects’ choice for schools 


ALSYNITE BACKS YOU WITH THE BIGGEST ADVERTISING 
PROMOTION EVER CREATED FOR ANY TRANSLUCENT PANEL 


143 pages of Alsynite advertising in 26 top magazines with a combined circulation of more than 18 million 


YOU CAN PROFIT THROUGH THIS TREMENDOUS PROMOTION! 


This important promotion is the big news of the year for anyone who handles 

uses or recommends translucent panels for new building or remodeling 
Alsynite is the quality brand, the first and most respected name in the 
entire industry. It 15 the line you can be proud to handle or recommend- 

and Alsynite will be conducting the strongest advertising and sales pro 
motion the industry has ever seen. This powerful program features 4-color 
advertising in major trade and consumer publications all year—and ıs 
backed up with a full promotional package for dealers. If you haven't yet 
learned the details of the Alsynite program, mail the coupon below 


Alsynite, Inc., San Diego 9, California 

Attention Dept. AB-161: Please send me more details on Alsynite's 1961 
Promotional Program for the 

O Builder (0 Architect [I Dealer (0 Decorator 

Nm 


о, — 


Address 


о — ä —.—¼—ê 


—— . 
— | SS 
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@ The only complete buyers’ reference—the standard 
industry source book for manufacturers, products, brand 
names and technical data! 


@ Used once or more a month by over 80% of builders sur- 
veyed—giving advertising extra long life—at no extra cost! 


ANNOUNCING 
APRIL, 1961 
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BUYERS GUIDE issu: 


More facts—faster! Here in one quick “thumb- 
through” reference businessmen builders find what to 
use... how to use it... who makes it 


€ Used to make purchasing decisions — builders use Buyers 
Guide to plan and buy—giving your ad perfectly timed 
exposure! 


Catalog Directory and American Builder Reader 
Service cards produced over 200,000 sales leads for 
manufacturers in 1960! 


Three Directories help builders select products: Man- 
ufacturers' Directory lists names and addresses of every 
manufacturer serving the industry; Product Directory 
and Brand Name Directory tell builders who makes 
what! 


Technical Data Section includes 12 categories of 
basic modern building techniques covering every phase 
of light construction—to help 100,000 building profes- 
sionals plan better and buy wisely! 


— — 
ч ELEVENTH 
ANNUAL ISSUE 


See pmi o — — — 
LA ML di d 
hem Pes by ance piy cad — Tas" 


PUBLISHING DATE: APRIL, 1961 
CLOSING DATE FOR ADVERTISERS: 
FEBRUARY 25, 1961 
ABC PAID CIRCULATION 109,110 


The Business M agazine for Builders 


Exclusive listings! 


Only the American Builder Buyers Guide gives build- 
ers Directories of catalogs, products and brand names! 
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American Builder 


A SIMMONS-BOARDMAN PUBLICATION. 
3O Church Street » New York 7, N. Y. 
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DOORS 
WINDOWS 
HARDWARE 


Floating door turns entire wall into closet 


Floor-t " "Т door 
tum і i ‹ 4 ck 
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Gerage becomes summer room with sliding screens 


overhead garage door, 
turns space и mme { ! Reaui 
of existing pen 


ne Iteration 
i inte storage. Con- 
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screening R M Co i c f. 
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9 Product Preview 
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woo Do perat m nvlon pivot bearings and 
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Slider track set eliminates wedging, chattering 
Sliding door hardware set features no-jump aluminum track 
with nylon wheel track. Eliminates wedging, chattering, dir 
obstruction. Steel hangers, nylon floor guide are adjustable. Comes 
with anodized or nonanodized track, with or without f 
N Lock Co., Booth Nos. 98-99. 
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Sliding glass window wall hos reinforced frame 
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rubber door 


Steel garage door takes any exterior finish 


Double garage door called th ther al fet 
“De ter nac X» bond i ibl 1 
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Locks for norrow stiles. 
Locks and hardware 
signe specifically far 

le glas aluminum 
ural metal 
locks, door closer 


Doors in two glazes 
‹ Stock -s aluminum 
narrow gla doors come 
architec 
Includes models 
panic exit with two 
levices, other hardware. Also els. Doors roll on nylon sheave 
ffered are door holders, bump have wool-pile weatherstripping 
ilencers .— Y ale Towne 4rcadia Metal Pr Я! 
h Nos. 467-468 Booth N 83] 


Circle No. 171 en reply card, р. 119 


n при OT 


loors Unit are available 


uct 


Circle No. 372 en reply card, р. 119 


erstripping 
пе hardware Glazing 


liding 
louble ^ insulating glass 


three and four pan- 


stainless steel track, self- 
»ptions 


j insulatin lass.—Rolscreer 


Hes honeycomb grill 

New screen door adds to ex- 
terior deco has honeycomb 
grill over screening. Construc- 
tion is aluminum with baked 
enamel finish and 1” x 2%” 
frame. Goes with traditional or 
modern design. Comes pre 
hung.—American Screen Prod- 
ucts Co., Booth No. 187 
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PRODUCT PREVIEW 


This folding door won't creep closed 
New i «-Fold loc Latch-O- Matic” 
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Door hos strong guides 
Dais aluminum sliding 
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Doesn't block light 
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Covered in vinyl 
Quality vinyl fab has been 
Modernfold fold 
іесот innova- 
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door finished of 
F 
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Jambs already mounted 


Prefab wardrobe heade has 
imished mounted head jambs 
with idi jam bs 


lo 
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Threshold adjusts 
One-unit « bot 
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Hardware makes o room divider of any width 
New line of folding-door hard 
ware designed to exten 
dividers as 


automatic jamb bracket which 
close doors tightly without 
spring or rubber bumpers; top 
mounted snap-on angers 
which have four nylon wheels 
that glide smoothly and silently 
Called Series 1300.—Ke 

exclusis Cor B һ N 0 


room 
widel desirec 
Will car as man 00 doors 
few a Main feature 
reduction of time and effort 
juired to install the divide 


atrack 
Other feature include 
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AMERICAN BUILDER 


ARE YOU A 


CARPENTER 


OR A 


BUILDER? 


A carpenter knows how to build 
houses. But a builder knows how to 
build them so they'll sell quickly at 
a good profit. He knows which fea- 
tures to include to make his sale the 
easiest —and to make his house the 
best value for the prospect. 

He knows, for instance, that near- 
ly everyone would like to live in an 
air-conditioned home. 

He knows he can now include 
central air conditioning in the homes 
he builds without pricing his product 
out of the market. Two important 
changes in FHA mortgage appraisal 
regulations make this possible: 

1 Air conditioning can now be 

* included in the appraisal of 
the house. Its entire cost no longer 
has to be added to the down payment. 
The importance to your prospect is 
this: Experts agree that air condi- 
tioning installed as original equip- 
ment costs only about half as much 
as when it's added later. This makes 
a startling difference in your pros- 
pect's monthly payments. For ex- 
ample, if the air conditioning system 
adds $750 to a 25-year, 554% FHA 
mortgage, it adds only $4.75 to the 
prospect’s monthly payment. If the 
same system were installed later 
under the same local building con- 
ditions, it would cost your prospect 
$31.17 a month under a current 
5-year FHA Title I loan. 
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Only $4.75 instead of $31.17! 
What prospect can resist a bargain 
like this? Especially since he al- 
ready wants air conditioning? 


9 The inclusion of residential 
* airconditioning in a new home 
costing over $15,000 no longer re- 
quires a higher monthly income to 
qualify for FHA financing. It was 
required of prospects in the past 
because of artificially high estimates 
of operating costs. However, it has 
been clearly established that the 
savings air conditioning makes in 
cleaning, laundry, home mainte- 
nance and medical expenses will 
more than offset the cost of operat- 
ing the system during the season. 


The FHA, realizing the inequity 
of its earlier position, has notified 
all regional offices of the new policy 
. . . thus making it as easy and in- 
expensive as possible for home- 
buyers to have year round residen- 
tial air conditioning installed during 
construction. 


What does this mean to you? Pre- 
cisely this: you can now give your 
houses the added sales appeal of 
residential air conditioning . . . with- 
out in any way penalizing yourself 
by making the sale harder. You are 
now free to cash in on the many 
ways air conditioning helps you 
make your sale: 


4 


1) Air conditioning heats, cools, 
cleans, and dehumidifies the house. 


2) The clean, filtered air of an air 
conditioned house means fewer 
colds and less sickness for the oc- 
cupants; less pollen, hay fever, 
smoke and impurities in the air. 


3) An air conditioned house needs 
less housework: less dusting, less 
laundering, less-frequent cleaning 
of clothes, less cleaning of rugs and 
curtains. 


The facts are in, and the added 
lues of air conditioning are in- 
d. vutable, both to you and to your 
prospect. Include it —and sell it —in 
every unit you build. And include 
the best Chrysler Air Condition- 
ing. It's yours at an attractive build- 
er's price. It gives you nationally- 
advertised selling power, and lets 
you stop worrying about call-backs. 
And it's backed up by an attractive 
new Model Home Kit that helps you 
sell your homes. This kit doesn't 
cost a cent, and it's a hard-selling 
silent salesman on duty twenty-four 
hours a day. See your local Chrysler 
Air Conditioning Dealer for com- 
plete information. 


Quality never lets you down. And 
Climate by Chrysler delivers quality 
twenty-four hours a day. Cash in 
on it. Now. 


у HRYS LER 


AIRTEMP 


Airtemp Division, Chrysler Corporation, 
Dept. K-11, 1600 Webster Avenuc, Dayton 4, Ohio 


PRODUCT PREVIE 


Designed for economy 
Removable windows in thi 
econom line are made rom 
cle Western Ponde Pin 
Full et-up unit equippe 
with Zeger ke-ou for eff 
cen handling operation and 
ъ therstrir ng M 


Wightman h N 
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Stops door chatter 
Slidin doo 


' 


hardware 


n ‹ and 
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Eliminotes adopter 

Integral double-glaze sliding 
door Pa i Ha 
Уз lazing ine ud 

into mg ula n 

eliminate 

needed. Up 

track instal 

trie Be * oe 
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Lockset aligns easily 

Low-cost — "2-line residential 
lockset ha nproved T-zone 
i assem bi Nor 
mally found 1 n expensive 
lock More re 
Also feature as 
Staliation preset rev 
ge r E Bo H 
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aligning ube 


$4.55 


Sliders toke any glass 
Slidin - me 
stanc 

"Flu! € hee 
Adjustable 
Alum 


ulating 
Caring ile 
B E 
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Window won't sweot 

Kota" window design h 
combination [ ood ilum 
num, pla: and glass to assure 
proper insulat Problem of 
sweating eliminated. Inco 
porates wo primar windows 
1 he frame.—X Products 
B N 38 9 
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Tested for durability 
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Hos fewer parts 
Sliding door hardware for bi 
loors h been de 


igned h (ew art for 


folding 


Allow max 
un opening qui operati m 
ouble-free )peration .—5tr 

n B 16 
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casier installation 
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Line is stenderdized 
Aluminum 
nov ias ne 
handle 
aluminum. Screens h 
fr ing 

a #116 

I 


liding « 
hardw 


lesigns in plas 
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Storms install eosily 
Plastic storm windi 
me piece with 
Eliminate зага 
board stri т 
neat. In 300 

nt * п 0€ 
heavy 


break prox 
Co., Booth N 


Сием Ne. 196 en reply card. p. 119 


Rod takes extra carriers 
Clothes rod of gi nodized 
aluminum fit an loset 
will take xtra rrier ] 
nap into trach n nine re 
Package includes end bracke 
(ente Ippe <C Carrie 
re black nvion : Pulle 
He are, Bi * 
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Durable siding finish 
A finish for ah 


will endure f 


that sol ub 
hardne: Pitts 
е А N 428.4 
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Doors add distinction 
Distinctive designs a 
with these solid-core et 
Hardwood blocks 
applied to thi ace 

n designs to fit 
architecture For 

p- priced rac 
Bellwood ( Roo 
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Designed to cut costs 
Five ne line E hi 
lidin 


Grids snap in ploce 
Woot 


casement windows 


ngi t 


inage 
B \ 
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Mokes doors duroble 
Laminated development called 
Гірасіаа makes eneer of 
solid core flush doors more re 
istant to abuse and hard wear 
Consists of sheet impregnated 
with thermosetting resin. — 
Roddis Di We « 
Booth N j 
Cirele No. 1102 on reply tard, p. 119 
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FOR A COMPLETE SELECTION ° 
FOR HIGH QUALITY - FOR 
EASE OF INSTALLATION ° 

FOR COMPETITIVE PRICING... 


CASEMENT 


584 AI MONUMENTAL 
سے‎ IN-SWINGING PROJECTED GG PROJECTED 


WARE ALUMINUM WINDOWS and Curtain Walls provide the 
quality that comes from basic design and skilled workmanship. Con- 
stant improvement through the application of sound engineering and 
improved techniques, plus the experience of many thousands of instal- 
lations, assure that Ware Windows embody the latest improvements. 


From the complete Ware line, the architect, the builder and the client 
have an opportunity to fit the exterior venting or 
finish of the residential, commercial or institutional 
structures to their exact requirements. 


Ware Windows and Curtain Walls provide certain 
unique weather resistance features not available on 
others. Both the window and wall units are thor- 
oughly cleaned, etched and lacquered at the fac- 
tory; construction is designed to make installation 
easy; pricing is competitive, too. 


For stock sizes and types, for special requirements, 
specify Ware Aluminum Windows or Ware Alu- 
minum Curtain Walls. Write for our new catalogs 
on both. 


WARE ALUMINUM WINDOWS, INC. 
3700 N. W. 25th Street, MIAMI « FLORIDA 


Main Office and Factory at Miami « Distribution Centers at Atlanta, 


Houston, Chicago and Metuchen, N. J. 


See WARE Booths Nos. 240-241 at the N.A.H.B. Show 
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Filuma is available in five 
attractive colors to as- 
sure perfect home harmo- 
ny: Coral, Yellow, Green, 
Tan, and White. Com- 
plete Filuma literature is 
available by writing 
Frantz headquarters at 
Sterling, Illinois. 


N 


THE DOOR THAT 


hone 
LICR TY 
INE 


Filuma? with exclusive sculptured de- 
sign, in glamorous colors to match any 
home, is the exciting news in garage 
doors today. No other door has won 
such wide acceptance in so short atime. 
The translucent fiberglass diffuses soft 
daylight inside to transform any garage 
into a pleasant extra room . . . actually 
eliminates the need for garage windows! 
Weighing only 1/3 as much as wood 
doors, it is the fastest to install and 
easiest to operate. It's trouble-free... 
warp-proof, shrink-proof, shatter-proof 
It's maintenance free needs no glaz- 
ing or painting. And it's weather-tight— 
the tapered track and fleximatic guide 
seal out elements. Encased in strong, 
durable aluminum frame it cannot bind— 
ever! Filuma with inside-outside latch, 
chrome handle, 11%” headroom, and 
zinc plated hardware, is truly tomorrow's 
door today 

*Patent Pending 


Filuma comes in ten sizes to fil all residential openings 


FILUMA IS PRODUCED EXCLUSIVELY BY 


FRANTZ 


MANUFACTURING COMPANY 
STERLING, ILLINOIS 


PRODUCT PREVIEW 


Combines sash 
This wood window unit combines 
tionary s over an awning ! 
narrow recting i Reduce 
mullion m. thar ” Өү 
а eat ripping К. Isla 
4 j No 90 


Cirele Ne. 1103 om reply card, p. 119 


New letch mechanism 

New Sholume patio door H practical 
eatures. Int т handle i nbined with 
latching есһапіѕт. Screen dip in bot- 
tom rail prevents track jumping. Panels 
ire reversible.—S/ › of 
4 те Booth № 8-41 
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Shutters look like wood 

Aluminum shutters finished in baked 
enamel are fabricated to look like wood, 
yet have advantages of aluminum construc 
tion. Heavy-gauge louvers are securely an- 
chored, strong, lightweight. Standard sizes. 
— er Mfg. С th М 882 
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Door looks like siding 


Economy-priced steel garage door designed 
for speculative home builder. Steel is zinc 
coated attractively formed with horizontal 
grooves to look like siding. In decorator 
colors, requires only 1" headroom.-—Wag- 
ner Mfg. Co., Booth Nos. 437-438 
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Eliminotes screws 

New strike for locksets installs easily in 
wood and metal jambs. Eliminate screws 
mortising, and chiseling. Drill hole, posi 
tion strike and hammer staking tool which 
expands strike box to fit firmly —Awikset 
Sales and Service Co., Booth Nos. 703-705 
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A /uxury hotel with 


Gerber Plumbing Fixtures 


Gerber plumbing fixtures were selected for 
each of the 466 private bathrooms and public 
washrooms in Chicago’s Executive House 


Here’s why builders are selecting Gerber’s 
Mighty Middle line for luxury jobs 


With Gerber Plumbing Fixtures, builders find they 
can put in a more appealing bathroom without in- 
creasing costs, in moderately priced homes or even in 
luxurious structures like Chicago’s Executive House. 


That’s because Gerber offers “expensive fixture” 
beauty and quality at a moderate price. Sensible 
prices without sacrificing quality are made possible 
by specializing in volume production of a complete 
plumbing fixture line for the Mighty Middle mass 
market only. Gerber makes no slow-moving specialty 
items which add costs that must be carried by this 
basic fixture line. Savings are passed on in the form 


T. за 


Bs 


_ Cast tron Enamelware Vitreous С China 


of moderate prices and added features—some exclu- 
sive, others found only on more expensive lines. 


Thus, builders find Gerber’s beauty and quality 
is in keeping with the requirements of their 
luxury jobs, and the savings can be used to add 
extra refinements. 


Gerber plumbing fixtures are available in white 
or six beautiful colors: petal pink, wedgewood blue, 
forest green, driftwood tan, daffodil yellow, and 
cloud gray. Write for catalog showing Gerber’s 
complete line of plumbing fixtures plus special design 
features that make installation quick and easy. 


ih. ФР k - > 


[GERBER | 


Stee! Enamehware 


"Plumbing Fixtures for The Mighty Middle” 


Gerber Plumbing Fixtures Corp., 232 N. Clark St., 


Chicago 1, Illinois 


5 Factories: Kokomo, ind., Woodbridge, N. J., Delphi, Incl., Gadsden, Ala., West Delphi, Ind. * Export Div.: Gerber Int'l. Corp., 500 Green St., Woodbridge, N. J. 
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PRODUCT PREVIEW 


Ease the profit squeeze 


Drewer aligns itself 

Ball-bearing drawer slide eliminates instal 
lation problems. H; lf -al р tabs on 
track that do away with mea ng and 
levelin Slotted hol “ mpl id 
pustinesit Plastic Miet 


ї:пегоск € H N à d 
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with a handy PAYLOADER | | нәш 


This handy disappe ng" rack for waste- 


bask« glide smooth! int mde 
ide cabinet. 1 vall-bear 

ttached easily i сте 

J Mf ‹ n 


At a million dollar high school construction project, this H-30 Cirele Ме, 1109 on reply card, р. 119 
PAYLOADER loads excess dirt and backfills with its 1-cu. yd. bucket 
it also installs a good share of the 6,000-cu. yds. of trenches required 
with its rear mounted back hoe. NET RESULT: One operator and 
this multiple-duty PAYLOADER saves dollars in labor every day pilus 
the added cost of maintaining several single-purpose machines 


Versatile tractor-shovel performs 3 operations 


The 4-wheel-drive Model H-30 PAYLOADER is a natural for any 
construction, maintenance or repair project. Compact in size and 
modest in price, it features the latest improvements of larger 
PAYLOADER units. Its advantages in performance, safety and operation 
are not found in any comparable machine. Check these features: 


M 


. Divide single pane 
CAPACITY 3,000-ib. operating - Window bars provide a tectural beauty 
capacity l-cu. yd. bucket; 8'.4 p 4 ч 


to one-pane s nd « t ( for 
dumping clearance and 29 reach window-washin Made ood 


ahead of tires bat veld in place metal clips 


› f nak Ina 
OPERATING EASE — Power steering negra rgo Vo. 4i 
full power-shift transmission with 
torque converter; sealed hydraulic 
brakes on all 4 wheels 


POWER AND TRACTION — 6-cy! 
77 Y_-h.p. gas engine to handie peak 
loads; 4-wheel drive with J forward 
and 3 reverse speeds up to 25.7 mph.; 
shifts in either direction mode “оп 
the-go', no foot clutching 


Circle No. 1110 ea reply cará. p. 119 
Ра 
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FORK LIFT TRACTOR handles 6,000-10. loads up to 
21° height. 4-wheel drive, power steering, power 
To learn more about the cost- shift transm 4-wheel hydraulic brakes 


cutting uses of PAYLOADER trac- 


tor-shovels, their sizes (there are Ы с ж k kits 

8 2,000-Ib. operati omplete lock ki 

> up to 1 000 Ib. o rating Locksets, cabinet hardware, drawer pulls 
capacity) and interchangeable 


are part of manufacturer ini Include 
attachments that. best. fit your | keying kits, installation tools, strikes and 
needs, contact a Hough Distribu- Q THE FRANK G. HOUGH CO ү | | strike tools, Offers a variety of styles.— 


tor nearby, or return the coupon EE Western Lock Mfg. Co., Booth Nos. 91-92 
, pon. SUBSIDUART - INTERNATIONAL MARVESTER COMPANY Cirele We. J111 on reply card. b. 119 


THE FRANK О. HOUGH CO. 
811 Sunnyside Ave., Libertyville, II. Integral fins and deep trim are illustrated 
Г] Send date on new Н-30 PAYLOADER in this vertical section of the Crossly single 
(7 Sead dete өп fork lift tractor hung window, Series 711. Unit features a 

removable sash, mechanical or applied 
мете muntins, and self-storing storm sash.— 
" Crossly Window Corp.. Booth Nos. 811-812 
Company 


= » Circle Ме. 1112 on reply card. р. 119 
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Sash comes out 


More doors, р 223 
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reasons builders are 
choosing furnaces by 


WILLIAMSON 


Dependable . . . No "call-backs" 

Factory assembled, wired, and fire tested 
10 year guarantee to the home buyer 
Low cost for high quality . . . Brand name 


Minimum floor space requirements 


AGA seal of approval on gas units 
U.L. Approval available on oil units 


Beautiful Seal-Tite* cabinet design 


Designed for Williamson air conditioning 


1 
2 
3 
4 
5 
6 
4 
8 
9 


Full line of models and sizes to fit any plan 


PLUS a line 7 d т 


THE GASAVER FURNACE 


r-outdoor ther: 
age burner autor 
balance changi Sin outdoor temperature 


guarantee 
For Oil areas Give 


Williamson Oilsaver for your 
Counter-Flow Model 


THE WILLIAMSON COMPANY 
3330-W-13 Modison Rd., Cincinnoti 9, Ohio 


C Please send me full details on your builder-designed furnaces. 
Also send details on the пем... 

C “Gasaver” furnaces [7] “Oilsaver” furnaces 

Name 


Address 


City эии ED —A— 
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FLOOR 
WALL 


КААШ ° Product Preview 


Partition and paneling allow fost inside finish 154” thick. Units are faced with wood grain hardboard, have 


e rigid 
insulating cor Partitions slide into place on \4”х1%%” floor and 
ш Wa rti n ind ne * allos е и 


| м ап ceiling plat joint b xl $"x8' splin Finishes are dark 
finished wit i ir 4 4 1 t brown ar ver gra $ ›$ Timber ( в ^ {7 
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“New 


Textured paint finish protects interior walls Ceiling tile clip strip“ eliminates furring 
New textured paint finist pplied n іт 


Wood fiber ceiling tile goes on mm ith clip-strip that elimi 
using sj ! ‹ i nates furring. Lightweight meta rip staples « Iv to ceiling 
fabbing j LI ! el no othe fastenin required 


is less than 1". 5 
length ^ Сур ‹ Root ` i 


€ 


€ joist Til lide into pl ice with 

Pain n na i о і 1 Maximum lo f headroom comes in 4 
A Ca 5 | \ 
Clrele No. 1114 on reply card. р. 119 Cirele Мә. 1115 on reply card. р. 119 
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Goes inside and out Gives small-tile effect 


Quarry stone veneer pplie Scored tile design comes in 4\4” 
i r exterior de x 44” unit gives small-tik 
Stone is genuine leal fo eflect. Square are designed for 
dential and commercial idhesive regular or thin-set 
Blocks are from four mortar applications. Scored tile 
nche high; length u can combine with plain patterns 
t ent i for variety. Chart shows color 
combinations... American Olean 

Booth N G 
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Laminated plank flooring goes over slab 


Laminated plank flooring can line includes prefinished lami- 
А А be ai di ^ concrete nated and solid block flooring. 
Hardwood parquet goes down like tile “tye s „ЭЖ, 

9 9 in be used v th Laminate me in o”x9"x9” 
Parquet hardy 1 flooring squares measure 19°x19"%x4", lav оп j a nt | j niy units and four grains. Solid 
solid b ike tik ‹ ( 16 blocks. Bond Wood sec уе. Plank able in blocks measure 16"x12"x12", 
tior uar | ‹ т tongue-and-groove. Paper M 3” 6", and 7 me in five grains, including 
prot i tallation. Flooring comes in ( п appr та lengths teak walnut ak.—W ood-Mo 

five н Ne 4. Manuf urer ( B h Nos. 462-463 
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to rooms 


Adds ceiling beauty Has beked-on finish 


Ceiling tile panels feature small Solid wood floor tiles feature 
circul and triangular acousti baked-on finish that eliminates 
cal perforations, lend distinctive polishing. Units are made of 
to ceilings. Called “Stellar Appalachian hardwood, lay on 
n units a designed like asphalt vinyl tile. Tile 
sidential mmercial are beveled, grooved and put 
Line includes floor tile.— down in parquet style.— Tíibbai 

M B Ne 85 Floc g Ci Booth No. 923 
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Color-chip vinyl floor won't wear away 


Vinyl asbestos flo tile has mercial, residential and indus- 
Vinyl sheet flooring is marble-ized color chip styling that can't trial floors. Goes on concrete 

wear away. Chips distributed at slab (above or below grade); 
Sheet. vinyl-composition flooring has marble-like finish and mois- every level of tile make flooring on felt over wood subfloors. 
ture-resistant backing. Material i uitable for below-grade in- ideal for heavy traffic areas Flooring is easy to maintain, 
stallation as well as on- or above-grade floors. Veined pattern Units measure 9"x9" in three grease and alkali resistant. — 
permits matching control. "Palatial" style comes in eight duo thicknesses—j4,", 14”, 2". De 4zrock; Uvalde Rock Asphalt 
colors, 6’ wide.—Armstrong Cork ¢ Booth Nos. 84-85, 105, 106 signed for institutional, com- Co., Booth No. 907 
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— — there's a BERGER instrument 
for every builder...every budget 
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MASTER BUILDER CONVERTIBLE 
TRANSIT-LEVEL — Medel 320 


SPEED-A-LINER BUILDERS 
TRANS IT-LEVEL — Medel 200 


22-pewer telescope; coated optics 
3-01. short feces. Horizontal circio and 
vertical are read ts 5 min. Sliding 
bar-type level lock. $229.50* 


New brilliant optical system. Herl- 
zontal circle; vertical are. Plate and 
teleseoge fine motion controls. Seilt- 
in sunshade. $112.50* 


HEAVY DUTY 12” DUMPY LEVEL 


Model 150 SERVICE TRANSIT-LEVEL 


Моде! 143 
24-pewer coated optics. Dest pro- 
tected horizontal circie and vernier 
reads to 5 min. Regord. accorate cea- 
ter constrection. $174.95* 


Reinferced one-piece yohe frame. 10- 
power. Fine motion controls en beri- 
reatal circle and telescope. Telescope 
and plate vial. $99.9 


SERVICE DUMPY LEVEL 
Mode! 110 


SPEEO-A-LINER DUMPY LEVEL 
Medel 190 

Internal focusing 1114” telescope я — DENM do май te 

Circle reads in degrees. Bullt-in sea degree Micrometer tangent screw 


ши d | 
shade. 4-serew fully enclosed, du T — : * E E 
proof leveling head. $6 „* тин ча $59.95 


*Prices include stiff leg triped, plumb bob and case—F.0.8. Factory 


Other Berge easy-t instruments 


DUPLEX $ $79.9 IGHT “n” SURFACE Pocket i 53.85 


Prices subject te change without netice 


= m 2 oF шр MAIL COUPON FOR DETAILS — — ——= 


C. 1. BERGER & SONS, INC., 47 Williams St., Boston 19, Mass 

Send me literature on 
Convertible 12" Dumpy Level SPEED-A-LINER Transit-Level [ 
SPEED-A-LINER Dumpy Level Service Transit-Level 
Service Dumpy Level 


Duplex Tilting Level Pocket Level [ 


Name 


Address 


City _State__ 


BERGER 


Engineering and Surveying lastruments... Since 1871 


THE BEST IN(S 


PRODUCT PREVIEW 


Luminous ceiling eliminates shedows 


Luminous ceilings that provide 
падом le light an be 
Пей is апу ‹ at 
t than zul lighting fi 
Ih 
n be in 


Patterns in two sizes 
I wo-was* lecorative pa 
na 


m 
counte Expand 
flo Combine 
efie G 

‹ н 
Circle Ne. 1125 on 


Lead blocks sound 

Lead as an acoustical material 

` ven lighte han equally 

efhicier acoustical p luct It 
итп pe ate tor t 
lam ound and 
With pearlized finish 

- i Indu 


^ 
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Mo refinishing needed 
Plastic-surfaced Marlite" pan- 
"| помп * ne fe 
. | Golde 
Р Both 
hable ur 
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Pads kitchen floor 
Wall-to-wall cushioned соті 
is now installed in kitcl 
bathrooms Fatigue mat 
covering | 1 mooti 

pped, foam rubb 
produc In десс t 
and colo ~{ / 


h \ е 
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Natural oak flooring is only Vs" thick 


Natural oak flooring that is onl, 
Us thick › ugh and 
flexible. Fit аир! normal 
floor curvature n thin 
enough to match thickness of 
kitchen and bathroom linoleum 
or tile. Its factory finish is ab 
rasion resistant traffic-proof 


Comes in 9"x9" tiles for instal 
lation on plywood, hardboard or 
concrete "on grade" floor slab: 
The lamination, bonded with 
water-proof adhesive under high 
pressure, eliminates shrinking.— 
Georgia-Pacific Corp., Booth No 
474. 
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AMERICAN BUILDER 


Engineered by Edwards 


INSTALL LOW COST, PACKAGED, 
ZONE CONTROL BASEBOARD HEAT 


.»-Duild your reputation for value! 


EDWARDS . . . the one dependable manufacturing source for all 

hydronic and electric heating and cooling equipment . . . for 

new homes, older homes, motels, apartment houses, schools, 

churches, etc. Factory guaranteed . . . virtually eliminates costly 

els save on flooring labor call-backs. Edwards zoned systems are competitively priced with 

b ses m ing. No cutting : 1g. Co non-zone hot air systems and are completely assembled at 
; is about ‘ the factory. 1 


Fir plywood pan 
1 t КІ рап 


OIL AND GAS 
upportes : HEATING UNIT 
Installed b Р ! Space-saving design (3’ long 
nd faste 37.238 x 2' wide x 3' high). 
Circle No. 1130 om reply card, p. 119 Completely wired. 100% 
automatic air elimination. 
Oil-fired units are completely 
asd for oll sasis smokeless; feature rumble 
h 2988 suppressant design. 100,000 
- — ~ ы to 3,000,000 BTU/Hr capacities. 


HYDRONIC 

BASEBOARD RADIATION 

Lengths from 2 to 20 feet. 

Circle No. 1131 en reply card, р. 115 Installation is simple and 
fast; quiet wire slide for 

l5" and 34” sizes. 


Panels give planked finish “Stretches” ceiling I. B. R. approved ratings. 
Ge i re used Sol t-flowin ГР quse Available in chrome, 
: ! copper-tone, wood-grain, 

white primer coat. 


cfh 
fin ! permanent whiteness.— C. COMPACT MOTORIZED 

132 on reply card, p. 11 Circle No. J133 on reply card, р 19 ZONE CONTROL VALVES 
Sealed mercury switches. 
Completely silent, long life. 
Positive shut-off valve. 
Powerful electric motor 
gear drive. For hot water, 
steam or chilled water systems, 
%”, 94", 1", 1%", 1%”, 2". 


ELECTRIC 
BASEBOARD RADIATION 


Ideal for new construction, 
remodeling or mobile homes. 
Low cost. Perfect for 

zoned heat — just plug it in. 
No need for pipes, ducts, 
furnaces or chimneys. Portable 
models also available. 

Lengths from 3“ to 12’ in 
chrome, copper-tone, wood-grain 
or white primer coat. 


For complete data on any or all of the above 
Ceiling tile absorbs sound but resists dirt EDUARDS products, write today to: 


acoustical tile has do the job. This line features Æ N 
iface that і twe ind yf surfaces—smooth e = > EDWARDS 
resist dirt or textured. Both are white 
til beneat! nd highly light pt er Sur SJ ENGINEERING CORP. 
f perforation es are available in 12” 12” 
0% of the — it beveled-butt or на ие 239-2 ALEXANDER AVENUE 
irface does need nd groove edge —United State E- POMPTON PLAINS, NEW JERSEY 
md water will ; $ Booth No. 594. TEmple 5.2808 
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RODUCT PRE 


Wood paneling gives permanent finish 


Woo a pre { nting 


Circle Ne. 1135 ea reply card. р 


New effects in color 
vinvi til 


гі 


Tile set in rubber 
! u ۲ 111 % ire com 
Ini un 
£ 
bbe 
Al 


ermanen 
в 


Circle Na. 1138 on reply card. p. 11 
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Looks 3-dimensional Comes pre-pasted 


Ihrec dimensional ` ptured New line of washable wall 


cerami ric prey ed for easier h 


in dec Wall- Tex t deco 
scheme match. Paste 


used in ‹ Ot ib ае 
the ТАГ ach all ith 


n yack of bri 
width, 16 


ated Fabri 


ponge lt 
f fireplace P Al Columbu 
м в \ Corp., Be ` [22.123 


nding 


i 
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Floor takes wear 

Assorted squares and rectangles 
give this unglazed ceramic floor 
tile a random pattern effect 
Designed for interior or exterior 
application, tiles are cushion 
edged and frostproof Vile 
comes in 2'xl' sheet im 

da Corb., Booth N fn 
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Noncombustible tile 

Th acoustical tile made o 
mineral fibe is non-combust 
ble ighly efficient noise al 
sorber. Each tik uniquel 
fissure і 1 v listincti 
pau ‘ tes о ull trav 
tine effec Ba El H 

I Box \ 
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Ceramic tile facts 
Stand 

ot 
hib 


| 


Circle Me 42 


Make into cabinets 
Flakeboard м | product 
surfaced th overla , 
pols \ made in 
table-top 


resistan 


Circle No. 1143 on reply card, р. 115 


New “marble” pattern 
*Scribble' 1| new tile attern 
whicl ippear t ют ale 
her marbel In both 
mel and 


Circle Ne. 1144 on reply card, р. 119 


Compound has positive seal 
Ne sealant and 
Wund called T! 
ned for gl etal, со 
rubber and xxl. Ha 
ithetic thber base, ideal i 
positive waterproofing Comes in 
tw T es, T Dn i 
P It Bn N 


Circle Me. 514 ard, p. 119 


calkin com 
rospan d« 


en reply 


Covers oll material 
Decor ve covering оез on 
тоз Dase material 

plywood, particle boar« 
com px on board 


including 

Master 
И 
metals, Sur 
sheet і impregnated 
kraft paper covered by mela 
mine Panelyte, Si. Regis Paper 
€ Root N d 


Cirele No. 1146 on reply card. p. 119 


facing 


Tile in three styles 

Asphalt and vinyl-asbestos tile 
comes in three maj type 
“Matico Hak Moultile 
Aiso offer ork and metallic 
Finishes include black 
harcoal, red, brown, green, tan 
иһ Mastic Til Di 
Ru id ¢ Booth N 40.41 
Circle No. 1147 sn reply card, p. 119 


pattern 


Floors go darker 


A dark finish for floors is new 
featur of this laminated oak 
bloc) Can als be combined 
th ligh hade for new design 
Both i ply 


Cirele Me. J148 on reply card. p. 119 


Add 


charm inexpensively 


| wish plateboard is 
ec LI ni 1 п «| i 
den 
nal 
finished in 
lom blok 
rerforated 11 


( j QN 
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Has contemporary look 
Contemporary pattern of Nu- 
Wood” acoustical tile is achieved 
with square ind rectangles in 

„tone be Design does not 

peat cM 1 flowing ef 
c pattern ti ат 
flame ant H 

n € R * 
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Mosaics in ook 
Pre-finished oak in mosaic par- 
quet can be installed on concrete 
or wood subfloors. All wood, its 
contraction and expansion is 
minimum, provide furability 
and easy maintenance. Many de 
ign for all  homes.—The 
Cromar ( Booth No. 1195 
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AMERICAN BUILDER 


for lasting winter comfort 
in basementless homes... 


"диз 


PEAK PERFORMANCE 


COMPETITIVELY PRICED 


NOW. ‚ » every home can afford true, qu 


ment! The new J-Line models are designed to a new 


C 
formance and value. This is 


de 


lade possible througl 


sign (no fancy decorations ind high production toolin 


no sacrifice in quality 


The new J-l e has the s and с 


free engineering that ve made the Janitrol famous 


50 years 


J Line 


Compare the feature ompare thi 


even offered in | 


pr 


E 


the has advantages 


You'll find 


gher priced lines 


\ 


À 


, seca Y 


ity heating equip- 
ncept in per- 


savings in modern 


it 


mpia 


J-line furnaces are available in both counter-flow 
or upflow models. For extra air delivery, belt drive 
be ordered. Sizes from 65,000 


Btu hr requirements 


blowers may 


to 120,000 meet most 


for new homes apartments or modernization 


THESE EXTRA QUALITY FEATURES ARE STANDARD! 


Multi-Thermex Heat Exchanger—the famous Janitrol design 
that produces maximum heat transfer and tight-fisted fuel economy. 


Ribbon-flame Burners—produce clean, sharp intense heat 
burn with unusual quietness. 


Two-pass oir flow—a unique internal design that directs the air 
over the heat exchanger twice, for extra heating efficiency. 


Trim Styling—crisp, modern cabinet design in warm two-tone 
colors that add richness to any home. 


Compact, Space-Saving—requires less than four square feet of 
floor space. 


Quiet—bilowers are dynamically balanced and rubber-cushion sup- 
ported for quiet air delivery. 


Unidrive Blower—full capacity air delivery with lower power 
consumption-—saves at least $5.00 per year. 


5-Year Lubricated Bearings—on blower motor save on mainte- 
nance. 


Precision Controls—sensitive thermostat, pilot and operating 
controls are enclosed and protected from dirt. 


Factory Fire-Tested—all models are wired, fired and checked at 
the factory under operating conditions. 


Exclusive Builders" Model Home Promotion 


JANITROL HEATING AND AIR CONDITIONING 

A Division of Midland-Ross Corporation 

Columbus 16, Ohio 

Gentlemen: 

Please rush me complete information on new Janitrol J-Line 
heating and powerful model home merchandising aids that will 
double my sales power! 


COMPANY..... 


29444 „46 


„ „% %%„%„„ „ 


2 


DOUBLES YOUR SALES POWER! 


Feature the nationally advertised, consumer-accepted Janitrol 
brand name in your home at prices no higher than ordinary “builder 
model” equipment 


FREE . „ « Model home merchandising aids, field-tested, to 


help you sell your homes (instead of the furnace)! Do a real selling 
job on your model homes with this exclusive promotion plan. It’s 
sales-action tested and complete a powerful traffic-builder and 
point-of-sale tool to help you build sales and profits . . . See for 
yourself! Mail coupon today for facts on this terrific sales booster! 


A BIG STEP FORWARD IN 
REMOVABLE WINDOW EQUIPMENT 


An excellent 
feature 
for apartments 
as well as 
homes 


Today, removable windows have 
wide appeal. Among the first to re- 
alize the value of the removable 
feature was Zegers, Inc. About five 
years ago they set out to produce 
equipment that would provide re 
movability and also assure efficient 
weatherstripping. The job was not 
easy, but constant research and test- 
ing finally brought the desired re- 
sults. Now, the Zegers removable 
equipment, called “Take-out?” is 
available! 


| * е: | 

і — | 
Just a slight sideways pressure of the sash 
in either direction, and Take-out equipped 
window is out. 

The problem was solved by combin- 
ing famous Zegers Dura-seal princi- 
ples of efficient weatherstripping 
and dual sash support with a new 
compress ible jamb, so that weather- 
tight, well-balanced, double-hung 
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— 


Take-out is real easy to remove 
and replace! 


wood windows now can be lifted 
out and put back easily, quickly. 
No longer will users have to tug and 
struggle to remove and replace win- 
dows. Tests made by independent 
research laboratories show that win- 
dows equipped with Take-out ex- 
ceed F.H.A. requirements by more 
than 50 per cent! 


Probably one of the most important 
Take-out features is Dual Balanc- 
ing* which provides two spring bal- 
ances on each sash, one on each 
side, to prevent the sash from tilt- 
ing. Furthermore, Take-out is coat- 
ed with Zelite, an exclusive process 
that keeps the metal bright and 
beautiful. 


With Take-out, cold, drafts, or dirt 
cannot enter. In the summer, warm 
air cannot enter air-conditioned 
homes through the windows and 
cool air cannot escape. 


SEE BOOTH 471 NAHB SHOW 


Е‏ — ج 


Washing Take-out equipped windows 
is no task! 


Bullders! Ask your lumber dealer 
about Take-out or write notw for our 
new folder. 

Lumber Dealers:Write for new 
Take-out folder and ask to see a 
Take-out Window in operation! 


INCORPORATED 
8090 South Chicago Ave. 
Chicago 17, Illinois 


Manufacturers of Dura-seal Weatherstrip 
and Sash Balance, Take-out, and 
Dura-glide 

pat. Applied For 


CINCI 


another 


hot Alliance Ware 
market Hats off to Cincinnati where booming sales of 


AllianceWare hold real meaning for you. 
Alliance Ware’s complete line is chock full of genuine features to help you 
sell and install. You'll quickly see that your city, too, can be 
another hot AllianceWare market. 


the longest complete line in America 


Шапе 


BOX 809, ALLIANCE, OHIO 
Fast deliveries from 4 strategically located plants 
Alliance, Ohio « Somerset, Ра. • Kilgore, Texas • Colton, Calif. 


AllianceWare Permasheen porcelain-on-steel bathtubs... Offering styles 
and sizes to fit every bathroom. . . every budget! Include full-size grab 

rails, wide seats and patented wall-hung installation that holds tub 

firmly in place, eliminates wall separation. One man can install them, too 

since they’re steel, not cast iron stronger, yet lighter. 


TW Д 


Alliance Ware vanities ...the ultimate 

in clean-line design at economy prices. 
Rigidly constructed of harmoniously colored 
porcelain enamel on metal panels with custom 
aluminum trim. Feature integral soap dishes, 
hidden overflow and anti-splash beads. 
Porcelain enamel is acid and stain resistant. 
Reversible sliding doors (optional at extra 
cost) enable changing decor by simple reversal 
of doors to expose new complementary color. 
Available in a variety of permanently 

brilliant colors that add a new accent 

to bathroom furnishings. 


NEW!...the Emperor... Eliminates 
traffic problems with a stylized double bowl 
lavatory set into a 47* counter area. Three 
sliding doors afford entry into large 
under-lavatory compartment. 


NEW!...the Admiral... Provides roomy 
47° counter top space with a 20* x 18” 
lavatory built right in. Includes large drawer 
and a giant compartment entered through 
any of three sliding doors. Available with 
lavatory on left or right. 


NEW!...the Diana... Provides 

dressing comfort and bathroom beauty... 
a dressing table with leg room along with a 
lavatory cabinet. Available with lavatory 
set into left or right side of 47” counter 
area. Cabinet base is 32". 


Chicago, Illinois - January 29—February 2+ Booths 88 ), 881 ‘ 3: 


we 


г "s } 


E 112 OFFERING FOR THE FIRST TIME... | 
" by AlliancéNare AT ATTRACTIVE PRICES... А COMPLETE BATH 


WITH ALL PLUMBING ABOVE THE FLOOR! 


GAFFERS 
2 


SATTLER 
STOPS TRAFFIC 


"Red" Fodrea, General Manager of Carlton Builders, Los Angeles, puts 
it this way. We know from the comments of our buyers that Gaffers 
& Sattier products play a big role in the sale of every Carlton Terrace 
home. And when the decision to buy is made in the model kitchen 
Gaffers & Sattler Mark 20 ovens and ranges really put on a sales 
story." 

No wonder builders featuring Gaffers & Sattler feel this way. They 
know from experience that the many new Mark 20 ovens and ranges 
have all the smart styling and modern convenience features home 
shoppers look for and buy. Examples? Here are just a few: range tops 
lift and lock for easy cleaning, top burner timer and Harper simmer 
burners. Ovens are expandable —to a big 20 inches wide. There are 


rotisseries, Roast-a-Matic and Broilavator. The Tele-tronic Signal Cen- 
ter makes women look again 

Gaffers & Sattler ovens and ranges are interchangeably sized in 
both gas and electric models for installation convenience with models 
for every price home— 10 ovens and 8 surface units 

See your G&S Distributor listed in the adjoining column for more 
information on the complete line of Gaffers & Sattler "Better Value" 
appliances and the special builder service program for 1961 


GAFFERS & SATTLER 


Visit booths 263-264 at the NAHB Show in Chicago Sey 
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ASK THE QUALITY 
G&S DISTRIBUTOR 
IN YOUR AREA FOR 
COMPLETE INFORMATION 


ARIZONA 

Arizona Hardware Co 
Phoenix 

Border Sheet Metal 
Nogales 

ARKANSAS 
Arkansas Supply, Inc 
Little Rock 
COLORADO 
Associated Dealers Supply Co. 
Denver 

Colorado Springs Supply Co 
Colorado Springs 

ILLINOIS 

Oakton Distributing Co 

Skckie 

MINNESOTA 

King-Rogers C 

Minneapolis 

MISSISSIPPI 

Henderson Baird Hardware 
Greenville 
Nichola 
Jackson 
Southern 
Meridiar 
NEVADA 
Electrical Prod 


supply, Ir 


Pipe & Supply C 


Saviers ucts 
Renc 
NEW MEXICO 
Brown Pipe & Supply Сс 
Santa Fe @ Albuquerque 
NEW YORK 
Stylecraft, inc 
White Plains 
OREGON 
Gas Service C 
Portland 
OKLAHOMA 
Jones-Newby Supply Co 
Lawton e Oklahoma City e Tulsa 
Muskogee Supply Co 
Muskogee 
Union Iron Work 
McAleste 
UTAH 
Allreds Inc 
Sait Lake City 
TEXAS 
Cronk C 
Tyler 
Dickey Dist 
Houston 
General industrial S 
Fort Worth 
Lone Star Supply Co 
Dallas 
Morrow Thomas Hardware Co 
Lubbock e Amarillo 
Texfan, Inc 
Houston 
WASHINGTON 
John Condon Co 
Seattle 
WYOMING 
A. Y. MacDon 
Cheyenne 
Distributorships in selected areas 
are available (see coupon). 
— — — — — — 


duting Co 


upply Co 


ald Mfg. C 


r 
FF 


n 


A 


(Check proper space.) 
State 


Please send complete information 
Please have a representative call. 


I'd like to hear more about G&S “Better Value" appliances 
) Distributorship information 


Gaffers & Sattler, Builder Service Dept. 


8111 W. Beverly Blvd. 


Los Angeles 48, Calif 
and the builder service program 


Gentlemen: 
Name 
Address 
City 


as an am am am am —‏ سے ا 


p 
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PRODUCT PREVIEW 


Add luxury to house 
Carpeted houses are easy 
iy. New carpet fabrics 
now come n 12 nd ! 
without foam rubber 
luxur vith low-cost 
Carpet, Booth Ne ў 


Cirele Ме. 1152 ea reply eard, p. 119 


Water won't run off 
One-picce ceramic 
and drainboards keeps liquids from run 
ning off counter. Shaped like * 
installed in conventional cement mostar 
mastic adhesives. In conventional colo 
Stylon € Booth N« 519. 


Cirele Ме. J153 ea reply card, p. 119 


Design fused in 
Showcase inlaid 
parkling metall 
tion. Geometric figures е fused deep 

а crushed marble design. Comes іп "hi x 
gold beige with copper — Congol 
Nairn, Booth ^ 9.360 


Cirele Ме. 1154 en reply card, p. 119 


to sell, builders 
in decorator colors 
widths, with or 
backing. P de 
installatior 


molding for counters 


features 
dec 


vinyl sheeting 
fleur po nt 


Laminate is patterned 

Blending of a silver or gold ewerlay with 
a soft basic color is the feature of new 
Textolite pattern. Called "Twilight," the 
plastic laminate 
in standard sheet widths 
€ Booth Nos. 130-15 


Cirele Me. 1156 on reply вагі, p. 119 
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New laminate designs 

Lifetime laminates for all vertical and 
horizontal surfaces are featured in the new 
softer looking designs. Decorative patterns 
and woodgrains for every type interior 
Pioneer Plastics, Booth No. 222 


Circle Ne. J157 on reply card. p. 119 


comes in six basic colors, 


yj 
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Give your houses 
new sales appeal 
with the 


ELECTRONIC 
MAGIC 


of amazing new 


AIRSWEEP™ 


ELECTRONIC RANGE HOOD 


THE MOST FABULOUS appliance ever de- 
veloped for kitchens, Airsweep is a potent 
new sales clincher! 

IRRESISTIBLE SALES APPEAL! Airsweep 
gives home owners two astounding advan- 
tages (1) Traps smoke, cooking odors, 
pollen, and kills bacteria electronically. No 
filters to replace, no ozone bulbs. (2) 
Makes kitchen air healthier, zestful! Air- 
sweep adds miracle negative ions to the 
air it purifies—which scientists find com- 
bats hay fever, asthma, colds, headaches, 
blood pressure, drowsiness, and fatigue. 
Also adds zest! A boon to housewives! 

A MONEY-SAVER, TOO. Saves cost of out- 
side vents, ducts, special wiring. Saves 
cabinet space. 

GIVES FLEXIBILITY to kitchen planning— 
locate range anywhere. 

EASY INSTALLATION. Mounts in minutes 
on wall or under cabinet with just four 
screws, connects to standard household 
current. 

AIRSWEEP is the newest of a complete 
line of 42 range hoods, 15 exhaust fans, 
by Progress. Distributors in every area. 


AIRSWEEP™ 


dm RANGE HOOD 


OF PROGRESS MANUFACTURING‏ جس 
CO., INC., PHILADELPHIA 34, PENNA. WORLD'S‏ 
LARGEST MANUFACTURER OF RESIDENTIAL LIGHT-‏ 
ING AND RELATED ELECTRICAL PRODUCTS.‏ 


GET DATA ON AIRSWEEP, the big news in range 
hoods, and the compiete Progress line. 


PROGRESS MFG. CO.. INC., Phila. 34, Pa. 


Send information on the complete line of Pro- 
gress Range Hoods and Exhaust Fans pius name 
of nearby distributor to: 


Name 

Firm 

Address 

e — 
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Concrete Masonry lets you create 
a fireside to match your mood and taste. 
The bright new faces of block available 


today can make your fireplace and 


adjacent walls a spectacular focal point in 
your home. With block you get the added 


plus of a building material at home 


iir 


inside, outside all around the house. 


iti 
i har ie 


Send 50€ for your copy of “Smart Homes 
in Shadowal" containing plans of eight 


concrete masonry homes. 


tional Concrete Masonry Association 


N.W. 


HEATING 


VENTILATING 


AIR CONDITIONING 


Gos-fired boiler is compoct, does work of larger size 


ler ha 


Cirsle No. 1158 om repiy card. р 


ponse 
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Units are waterless 

Remote condensing units use no 
wale me four 

five-ton capacity 
blower peration 
Weathe utdoors 
All unit c ) ssem 
bled.—M Booth 
N 


Circle No. J) en regiy card, p. 119 
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Give efficient heat 


Convection baseboard electric 
hcatin “ n a ilable in 
bot! à lensitv unit 
! heat exchanger 
ү heat transter 
at k г st MC mperatures.— 
Hw Div., Robbir M yer 
* 9 


Circle No. 


ſne ien 
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96! product Preview 


Mount is flexible 

Air conditioner has accordion 
type mount, can set in windows 
up to 40" wide. "Ruler" seric 
has a one-hp unit that measure 
less than a foot deep. Thermo 
stat maintains room tempera 


Filter removable.— 4d* 
No 


1160 ea reply eard, р. 119 


urc 
) 3001 / 


Cirele Me 


188 


Sets up outside 

Self-contained air conditioner is 
designed to set up outside, in 
basements or crawl spaces. In 
stalls with forced air — or 
its own duct system. Capacities 
from 23,000 btu to 35,000 btu. 
= 4. Olsen Mfg. Co., Booth 


Nc 38.39 9-60 


Cirele Ne. J162 en reply ecard, p. 119 


Compact units do a lot of work 


Oil-fired furnace is built-in or flush-mounted 


New l-fired furnace installs 
$ i flers t 


Cirele Ме. 1163 en reply card. p. 119 
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a built-in, or 
tv in plac ment 


flush-mo 


Fuel 


и 


inted 


sun 


р 


tion is reduced by 
1 ures 
wiring nes: 

99^ Perf. D 


quiet 
i 


use of heat exchangers. Blower unit 

operation 

factorv-assembled 
Нир? 


is rubber 
box and 
56” high, 


Burner (above fire 
Furnaces measure 
Corp., Booth No. 1177 


SPACE SEE COLONIAL at the Builder's Show, 


711 McCormick Place, Chicago • Jan. 29-Feb. 2 | 


Dealerships still open in some areas 


LOOK 
before 


into 
the 


* YES—Look at COLONIAL 
the quality pool of Ceramic Tile 
embedded in Fiberg 


POOL 
Business 


58 


priced to compete wit! 


rdinary pools—NOTHING 
else like it in America 


greatest warranty in the in 


POOLS CORP. 


a division of Colonial Homes, Hobbs, New Mexico 
Chicago Office—5816 N. Lincoln—Lo 1-7576 


ADD QUALITY SALES APPEAL 
FOR DISCRIMINATING HOME BUYERS 


With The Termo КЮ 


SOLID BRASS FRAME 


TEMPERED GLASS DOORS 
MAUTY 


COMFORT. | 
SAFETY ECONOMY . 
CONVENIENCE CLEANLINESS. 


т 
Na, lw tine Homes Салай 
+ 


FITS ANY SIZE OR TYPE FIREPLACE 


AVAILABLE IN 32 SIZES 
= 4 


Vo» complete dein Write Depi AB-11 


Thomo -Kite 


MANUFACTURING CO. AKRON 9, OHIO 
Canadian Plant: $t. Cetherines, Onterie 


PRODUCT PREVIEW 


Condensing unit has new compressor 


Condensir un th new 


comp t omprt 


TI m 


condenser has bee 
imp ed acousti 
та u і 

г Ava 


р E 
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Heots instantly 
Instant forced-air heating for 
b M promise by 
н flush iı ed elec 
сешп I Contemp 
lesigt hat + t with 
modern dec In iminum 
id-anodi \ R 
D [; 
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Wired for ductwork 

Vertical upflow furnace 

tory assembled ar A 

warm ductwork. Capacitic 
34,100, 51,200 and 68,300 BTI 
hr. Can be downrated for othe 
capacities. Comes with one-phase 
three - phase sers Rheem 
Mfg. Co., Booth ^ 227.228 
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Swallows up impurities 


Same | ciple of air purifica- 
mic s 


и 
tlet 
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Controls temperatures 

Oil furnace and boiler for the 
home has 100% clean, instant 
combustion. Require 10 chim 
nev andby loss is negligible 
SelecTemp non-electric thermo 
tat controls temperature in еасі 
oom .—1r« Firema Mfg. € 


Booth N 21-23 
Cirele Me. J168 on reply card, p. 119 
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Heater fits window Melts ice on steps 


Gas-fired space heater fits in Electric heater mats clear snow 
window. Draws xygen from and ice from concrete steps 
outdoors and sents combustion Positioned beneath top layer of 
pr 1ucts utd t new concrete units consist of 
€ lea i і heater Ihermwire heating cable inter- 
Lowers Easilv t woven with galvanized mesh. 
movec her i —E -Edwin L. Wiegand Co., Booth 
Me B 16-48 Nos. 942, 943 
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New heat pump comes in two separate units Portables heat room quickly 

Elect I heat ( interflow or horizontal i ‘Two portable heate feature in- 
T Out м оп n stan ribbon heatir lement 

wer witch Larger 

t ny room 

i nodel - 

juick! і litho 
pane Е Indu 

Ir B N 
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Cuts heating costs Makes year-round system 
Heats like the sun Install with forced cir Heating in advance during An all-electric air-to-air her- 


Ir R Year-round home comfort in a ak и metic heat pump completes 
0 plac T g ni Ott n electro-hydronic forced air systems, Heat pump 
A j m n central he: electricit d consists of outdoor unit with re 
` condit T4 et “а ntroll n frigerant piping, indoor unit 
Re ` F r F mes with forced i fed through with heating, cooling coil.—The 
vec | i ng vstems.— De 1t ard E ngir ’ Coleman ( Booth Nos. 430. 
n B ^ D Booth No 9-7 21 Cort Booth N 
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Now, you can offer 


emote Control in your garage doors... 


at less cost than many home appliances! 


No other feature upgrades your homes or 
dramatizes their desirability to men and 
women alike—as does the Alliance Genie! 


Yet, it costs you less than wall-to-wall 
carpeting, less than most major appliances. 


Easy to install . . . trouble-free . . . quick, 
on-the-site delivery. Manufactured by the 
world's largest maker of sub-fractional hp 
motors, the Alliance Genie is proved in use! 
Nationally advertised, it's the Nation's Num- 
ber One garage door operator. Consumers are 


a | 
rushing to buy it for their present homes. © ; 
They'll be powerfully influenced when they 
see it in your homes! Automatic 


Choice of three sales-making controls. 


• New Transistorized radio control model TT-5 Garage Door Opener 


offers handy purse or glove compartment-fitting 


remote control unit. Get complete information, today! Write The Alliance Manufacturing Co., Dept. 61, Allience, Ohie 


* Push-button radio control TT-R installs quickly, ,, 
easily on dash of car, touch of a finger operates it. 


+ Turn-key slic model T3, as wih at mode, THE ALLIANCE MANUFACTURING COMPANY £ нед Show + 


opens door, lights up, closes lights and locks door. У 
Р — 9 Alliance, Ohio °, Booth 988 „ 
Door operaters in models to operate all types of overhead doors (Division of Consolidated Electronic Industries Corp.) à 
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“Му savings on electric house heating let me 


“l THINK ELECTRIC HEAT IS THE COMING THING,” sa: 
1 igt i і i n hon I 3 8 
el i * ( ke i t I hen 


build in better value that sells my houses faster” 


Builder George Wilson, of Wooddale, 
Illinois, tells how flameless electric 
house heating helps him offer 

the higher quality that moves his 
$18,500 homes faster 


As George Wilson explains it, his prospects already 
know that electric house heatin ives them the 
be possible lue in teri comfort, cleanliness 
and low n enance 

In additi uilder Wilson ; many dollars 
on building with electri ise heati These 


lues tl nvert looker: 


Wilsor savin pay for an insu- 
hat far exceeds minimum code stand- 
ives Wilson potent sale irguments in 
electric bills and greater year-round 
1 тег 
feature Wils zins is the extra 
uch a bulky furnace would 
M 1 d. z 
Ider sorge Wilson finds that electric = 
use heating is € for him schedule and fol- "INSULATION IS THE SECRET of economical operation and buyer 
up. His electrical contractor handles the heat- satisfacti n,” says Wilson. “I put 3" of insulation between the joists and 
ing installation al with his normal wiring job in the crawl space. And then I put sisal kraft paper top of that 
Wilse feels th he a unt of time and trouble ^ ES i 
th ves hin impossible ilculate in dollar ` 4 
George Wilsor experience shows I builder: 
all over th intry are swinging to electric hous 
heating. To date, they've installed it in more than 
8 00 homes in the э. So its important for 
every profit- minded { or developer to find 
01 | he wut f SS ectric house heat- 
ir rea 
or detailed informati il your local electric 


прапу ооп 


Visit the LIVE BETTER ELECTRICALLY Booth, No. 1001, 
Jan. 29— Feb. 2, at the N.A.H.B. Convention in Chicago. 


SATISFIED HOMEOWNERS, like the George Spreads, 
Y ich 1 t (tra s iu electr ise heating give 
The 1 | or dust Mrs Spread. 
And the fact that it’s flamele neans a lot to us.“ 


LU 


“| COMPLETELY WRAP MY BUILDINGS be- 
yond the minimum requi ients,” Wilson says 
home that didn't 

ating estimate And 


, 
hermostat 


lean, co Electric House Heating 


LIVE BETTER ELECTRICALLY 
Sponsored by Edison Electric Institute 


Houses sell easier when they 


because buyers save on 


Howard C. Reeves heads up a firm in Louisville, Kentucky that builds about 50 
homes a year ranging in price from $15,000 to $18,000. He is past president 
(1959) of the Associated Home Builders of Louisville. 
Here's what Mr. Reeves has to say about TWINDOW: “Our winter months in 
Kentucky point up the extra value of TWINDOW both to ourselves and to our 
buyers. The reduction of sweating and condensation through the use of TWIN- 
DOW is very obvious when compared to homes not having TWINDOW. Buyers 
save on heating and cooling bills—and they can forget about storm windows. We 
like such added selling features in our homes and our customers appreciate the 
added quality of TWINDOW Insulating Glass.” 
You can get either 
glass-edge or metal-edge 
in TWINDOW 


. . . the windowpane with insulation built in 


AMERICAN BUILDER 


Howard C. Reeves—Louisville, Kentucky, a National! Director, National Association of Home Builders. 


feature l'WINDOW Insulating Glass 


heating and cooling bills 


Tell your customer he can have all this comfort and convenience for not much 
more than he’d pay for single glazed windows with storm sash, and he’s sold on 
TWINDOW. It helps close many a sale. 

You can get TWINDOW Glass-Edge or Metal-Edge in all popular sizes for a 
wide variety of window styles. Our free TWINDOW booklet gives you the complete 


story. Write to Pittsburgh Plate Glass Company, Room 0198, 632 Fort Duquesne 
Blvd., Pittsburgh 22, Pennsylvania. 


[WINDOW 


E Pittsburgh Plate Glass Company 


Paints · Glass · Chemicals · Fiber Glass In Canada: Canadian Pittsburgh Industries Limited 
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The center ceiling panel is bowed slightly a 
slipped into the ends ofthe Ste a 


New "Steelfast" 
dry wall system 
helps cut costs 
and construction time 


Research and development in home building 
have done it again—found still another way to 
help you beat down rising construction costs! 
Working closely with the National Association 
of Home Builders Research Institute, as well 
as individual home builders, U. S. Steel re- 
search men have helped in developing an 
advanced dry wall installation system called 
*"Steelfast." Field tests have proved that 
*Steelfast" is capable of cutting more than 
two days from a builder's construction sched- 
ule. It eliminates the backing lumber and 
other materials used in conventional installa- 
tion .. . plus six steps in the finishing process, 
including the application of corner tape and 
mud. Never again will you lose time waiting 
for succeeding coats of “тиа” to dry! 

The ''Steelfast" system uses cold-formed 
strip steel members at all corner and ceiling 
joints. They are formed to receive dry wall 
sheets along their edges and to hold them 
secure. ''Steelfast" insures perfect corners 
automatically, regardless of framing conditions, 
because it keeps corner lines plumb and ceil- 
ing lines level. 

The speedy Steelfast system will help 
you sell better homes at a lower cost to you 
and your customers. 'This is what U. S. Steel's 
research men are constantly striving for; and 
we promise you more significant developments 
in the months ahead. Write to us today for 
details on the new, cost-cutting Steelfast“ 
dry wall system. United States Steel Cor- 
poration, Room 6191, 525 William Penn Place, 
Pittsburgh 30, Pa. USS is а registered trademark 


m Be (iss) United States Steel 


Е 
Seca ete a کے مہ مھ‎ ae a 


Ceiling and corner lines are clean and true in 
the finished "Steelfast" dry wall installation. 


For better housing at a lower cost. ЧӘ 


PRODUCT PREVIEW 


ЕГ N Electric Invisa-Panels 
sell far easier. Here’s why: 


(Shown as Featured Recently in a Better Homes & Gardens Idea Home) 


Heating kit aids sales 

Hydronic heating sales promotion kit is 
compiled to help you sell homes. Designed 
to make salesmen "heating expert it in- 
cludes 60-page  bookle ticker signs 
Home trainin session .— ^ r-Heati? 
Coolin Counc B А s 
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Greatest Freedom in Room Planning! 
No matter what the floor | lan or de cor, there’s 


Arvin CEILING Heat PANELS 


ch of wall ot Central a/c at low cost 
Whole-house air conditioning for moderate 
А : priced homes h | remote cond ier 
iced where g "Flex-Hermeti init of 22.000 btu 
heat loss occur i ipkeep comple | installed 0 the wall, requires 
РА 3 | foundation. Has tubing for evap 
sien [Ih \ beautifully paint ! ] сой J $ ( R € 


match an lis E Cirele Me. 1175 on reply card, р. 119 


Slimmest Design—12" thin, 4%” low! SS 


Arvin ELECTRIC INVISA-BASEBOARD HEAT puts 


the most ble dimensions of all baseboard " 

Sealed-in baseboard heat 

Baseboard heating system combines elec 
thinnest units available nly 194 " thin and 4! tricity and hot water in a self-contained 
sealed-in rculating unit. No plumbing 
svstem, no filling or maintenance. No fuel 
beige enamel finish blends with any room decor forage. Zone control. —Intern dila 

Р _ Bu: Booth 
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units to work for you. The neatest, slimmest 
low! The « appealing styling with baked- 


High or low wattage, various lengths. Matching 
accessories 


eats average hom 
Heats ave home 
Compact electric furnace supplies centra 
ARVIN BUILT-IN WALL 1 Write or call Arvin for facts warm-air heating for average house. Has 
HEATERS and folders. No obligation. output of 39,000 Btuh. Controls air circula- 
А айр lesse i таш tion, filtering. humidity. Unit horizontal 
L L| M » ne | * * 
j —Lennox Indu es, B h N 111-11 
radiant models, from 3413 to 13,652 
BTU capacities. Instant-heating ele- Circle Ne. J177 om reply card, p. 119 
ments. Each model features new 
design rough-in box, quick-fastening [| Р 
clamps for new ог оід construction. — Cleans ow : 
'Electo-air" cleaners are offered in full line 


See Arvin Electric Heat at These Shows: "wIFT of sizes from portable, one room units to 
NAHB: Booths 850-851 —Chicago McCormick Pl. large commercial typ« Provide electronic 
Int'l НААС: Booths №230 & N232—Chicago EDE CE an r 
Amphitheater ARVIN INDUSTRIES, INC. - COLUMBUS, INDIANA мони. они. San Сл CM. төн: 


Electr ir Cl r € Booth No. 1176 
A LEADING NAME IN ELECTRIC HEAT PRODUCTS FOR 28 YEARS Cirele Ме. J178 on reply card. р. 119 
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* Guaranteed by ” 
Good Housekeeping 

A — The Continental Kitchen by Yorktowne 


finished in beautiful Sanduran Walnut is 
Offered in 150 different cabinet models 
in Stock and ready for delivery from 
more than 60 warehouses —coast to coast. 


. 


this kitchen SELLS houses in today's market 


For many vears, and especially in today's market, the fine-furniture craftsmanship, 
beaut v of design and finish of Yorktowne Kitchens have proved to be powerful incentives in 
the selling of thousands of homes. Now, in 1961, Yorktowne gives vou even greater 
advantages with its complete lines . . covering your entire price range and offering a range 
of finishes. In addition, Yorktowne Kitchens not only are unconditionally guaranteed, 
but are now backed by the Good Housekeeping Seal of Approval. For kitchens with 
more proved house-selling incentives, be sure to see the full Yorktowne line for '61. 
Illustrated folders and detailed specifications sheets await your inquiries. Write today. 


National Associatioe 
HOME BONERS 


Visit Ovr Exhibits — 


Booth 952 ond Р У (3 
Booths 576-577-578 e ие) / 
* E. 


Jan. 29-feb. 2 
1961 


R OF FINE WOOD KITCHEN CABINETS, 


SLIDES IN 
LIKE A DRAWER! 


ELECTRIC RANGES‘ REFRIGERATORS • AUTOMATIC WASHERS * CLOTHES DRYERS * CUSTOMLINE* * DISHWASHERS 


FOR BUILDERS 


Ranges Give You That Luxury Look with... 


iti ў i @ Twin Control Towers—easy to see and reach 
Initial cost is low because no side panels sot aie ton HM са БОР" 


are needed. Installation cost is low because ө “Super 2600" Speed Unit—heats so swiftly you can 
boil a can of soup in just 65 seconds. 
@ Automatic Oven Timer—turns oven on and off 
drawer... with just one electrical con- with pre-set clock control. 
е > € Removable Window Door —detaches for easy, 
nection. And Town and Country Ranges reach-in oven cleaning. 


: - : : ee € Seven Beautiful Finishes—complete compatibility 
give you deluxe selling features like ub aw cols — 


this single compact unit slides in like a 


CONTACT YOUR HOTPOINT DISTRIBUTOR FOR COMPLETE DETAILS TODAY! 


... And Hotpoint Offers the Most Complete Line of 
Built-Ins in America! The right model, the right price 
for every home from $10,000 to $100,000. 


No matter what kind of homes you're building, Hotpoint has a quality 
built-in range and surface unit that will fit your kitchens and your 
cost requirements. Specify Hotpoint ... no other manufacturer offers 
you so wide a choice. 


A Division of Genera! Electric Company, Chicago 44, Illinois 


DISPOSALLS* - WATER HEATERS -FOOD FREEZERS · AIR CONDITIONERS ELECTRIC BASEBOARD HEATING 


| COMPANIES ON THE MOVE | 


During the 55-year period between 1905 ond 1960, each of 


the 650 consecutive bock-cover ods in American Builde 
been for Notionol Manufacturing Co., Sterling, | 


hos 


Typical of the long line of advertisements placed by Mr. Frank 


Kennedy, Notionol’s recently retired Advertising Manager 
this June, 1960 bock cover page 


t$ 


Is this the all- 
advertising 


National Manufacturing Company began placing 
back cover ads in American Builder in 1905. To 
this day, they have never stopped. 


For fifty-five years, month after month — through 
wars, depressions, recessions, and changing build- 
ing markets — National’s advertising has continued 
without break. More than 650 consecutive ads 
in all. 


In a letter the other day, Mr. R. D. Arnold, 
National’s president, revealed the reason behind 
such a steadfast advertising program. He points 
to “...the assistance given by American Builder 


-— — 
— 
— 
— 
— 
— 2 
— 9 
T 
~~ 


time record for continuous 
in one publication? 


in developing our firm from a plant consisting of 
two small buildings and a very few employees — to 
the present large, modern plant with several 
hundred workers. 


“Our prospects for continued growth were never 
better,” Mr. Arnold goes on to say, “...and we 
would like to look, as in the past, to the American 
Builder to help us accomplish these goals.” 


The building industry has undergone many a 
change since 1905. But its most effective advertis- 
ing medium continues to be that chosen so con- 
sistently by National. 


American Builder delivers these four major advan- 

tages to advertisers: 

* Mass exposure to builders (75,459— the hard 
core of the market) 
Exposure to active builders (who put up 999,071 
of America’s 1,250,000 homes last year) 
Exposure to volume builders (93.8% of all 100- 
house-and-over builders) 
An authoritative medium where your message 
gets read, weighed and acted upon. 


The Business Magazine for Builders 


American Builder 


30 CHURCH STREET NEW YORK 7, NEW YORK 


PRODUCT PREVIEW 


NOW... 


CUT PLYWOOD 
FORM COSTS 


AVAILABLE FROM BLONDER-TONGUE 


two great 
names in 


WITH 
THOMPSON'S 
WATER SEAL 


Note these cost-saving features: 


Prevents absorption of water in 
concrete forms. Forms last longer. 
Saves labor. Eliminates cost of 
cleaning, sanding and recoating 
after each pour. 


Thompson's Water Seal permits 
eight or more pours per plywood 
form (min. 4 pours per side). 


Eliminates form damage during 
stripping. Forms can’t stick. Won't 
soften wood, prevents deflection. 

ШП Easy to apply by brushing, dip- 
ping or spraying. 


Thompson's Water Seal is deep pene- 
trating, colorless, leaves no residue, 
won't stain concrete; surface is dust- 
Íree, ready for painting. 


Available in 5 and 55 gallon drums from 
suppliers to the construction industry 


See catalog in Sweets Architectural file 


and Light Construction file. 
4 


MANUFACTURERS OF FINE PROTECTIVE 
CHEMICALS SINCE 1929 


£. A. Thompson Co., Inc., Merchandise Mart 
San Francisco 3, California 


San Francisco, Los Angeles, San Diego, Portland, 
Chicago, Seattle, Denver, Dallas, Houston, St 
Louis, St. Paul, Detroit, Philadelphia, New York 
City, Memphis, Tampa, Cleveland, Atlanta 
Honolulu. Factory: King City, Calif 6478 
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Build into wall 


Electro heaters build into wall, come in 
radiant fan-forced models. Automatic 
thermostat keeps room at pre-set tempera 
ture. Unit clamps in, eliminates nails and 
crew Dimension 17 vs"x 10Ve"x3% 1 
flange ‹ ‹ tandard Booth V 

9 44 
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Vents burned gases outside 
Fhru-the-wall vented gas heaters has sealed 
combustion chamber oom air stays fresh 
Gas inlet, air intake and vent unit are 
sealed into chamber; all burned gases are 
expelled outside. Install on апу utsid« 
wall, at апу height. Thr model €! 
р 


Circle Ne. 1180 en reply card, р. 119 


Hects room quickly 

Wall-insert gas heater for the bathroom 
supplies 100‹ onvected heat in coldes 
weather. Installs in new remodeling 
with 2x4*s on each de of wall stud: 
Heater front finished in chrome.—Pee 
less Mfg. Di De í Booth N 
875-8 


Circle No. 1181 on reply card, p. 119 


More heating, p. 232 


master tv 
BLONDER-TONGUE 
AND BENCO 


combine their 
engineering and 
manufacturing 
resources to bring 
you the broadest 
and most versatile 
line of master tv 
system equipment. 


The growing importance of master TV 
systems in apartment houses, motels, 
schools, hospitals makes it an important 
part of any architect’s and builder’s 
plans. Architects and builders are 
vitally concerned with performance, 
maintenance, cost and the ease with 
which the equipment will work into the 
overall plan. Now, with the combined 
resources of Blonder-Tongue and Benco 
—respectively the leading producers 

of equipment for master TV systems 

in the United States and Canada—the 
architect has at his disposal the 
broadest, most versatile and the most 
economical line of equipment. What’s 
more, the engineering ability of both of 
these companies assures lowest 
maintenance costs and long-term, 
trouble-free performance. 
Blonder-Tongue and Benco equipment 
is now available through the Blonder- 
Tongue distributor organization in the 
United States, just as Benco and 
Blonder-Tongue equipment is available 
through the Benco organization in 
Canada. Blonder-Tongue offers all the 
assistance necessary for you to plan an 
effective, reliable, low cost master TV 
system in any type of building—techni- 
cal literature and field engineering 
specifications assistance. Further, the 
equipment is available to you locally. 
Write for a free installation manual and 
catalog of Blonder-Tongue and Benco 
equipment. If you are planning construc- 
tion of any project where master TV 

is to be included, call upon us for free 
layout service. Write Dept. HC. 


soy co" ud maria cione by F é^ 
BLONDE TONGUE 


Canadian Div.: Benco Television Assoc., Ltd., Toronto, Ont, 
Export: Morhan Export Corp., New York 13, N. Y. 


^ 
« 


| home TV accessories • ОНЕ converters 


master TV systems * industrial TV systeme 
FM-AM radio 
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CRANE HAS PLUMBING TO FLATTER THEM ALL, INCREASE THEIR WORTH 
AND ADD TO YOUR PROFIT 


People who think Crane plumbing is costly are behind the times. 
Fact is, Crane—fine as it is—comes in every price range. 


Because it does, there isn’t a plumbing installation that can’t 
have Crane. When you think of the extra value the Crane name 
adds, there’s all the more reason to specify it 


It’s a name that'll bring you business and profits. Crane is 
luxury —but not costly. Your Crane plumbing contractor will prove 
it —down to the penny. See him. 


NAHB Expositio Stop in and see us—Bgoths 256-259. See the new 


"Sunnydec" double-bow! sink, a new “Westmont” 
lavatory; the brand-new "Fermont" lavatory; Crestmont trim; Dial-ese faucets; Star- 
lite accessories plus countless other plumbing, heating and air conditioning products 
that offer extra value for home owners and builders. 


CRANE 


Plumbing - Heating - Air Conditioning Group P. O. Box 780, Johnstown, Pa. 
VALVES - ELECTRONIC CONTROLS ° PIPING * PLUMBING ° HEATING ° AIR CONDITIONING 
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IN CHICAGO... 


А! Rubin, leading masonry contractor 
gets maximum crack resistance with : 


Mr. Rubin (standing) notes how easily Keywall is handled on 
one of his current jobs, the Hyde Park Shopping Center on 
Chicago's south side. Hyde Park Project Contractor: Webb 
& Knapp Inc., Chicago. Architects: I. M. Pei & Associates, 
New York; Harry Weese & Associates, Chicago. General Con- 
tractor for Shopping Center: Inland Construction Co., Chicago. 


KEY WAL 


galvanized masonry reinforcemen 


“You just can't beat Keywall," says Al Rubin, president 
of Arco Construction Company, Chicago, Illinois. “It’s 
the easiest-to-handle joint reinforcement I know...m 

men really like to work with it. And I get the results I want 
That’s why I always urge the use of Keywall wherever 
joint reinforcement is specified.” 

By using Keywall masonry reinforcement on his jobs 
Rubin gets stronger walls with greater crack resistance 
This is one of the reasons he’s recognized for qualit 
masonry by leading Chicago architects and builders. 

Rubin’s men prefer Keywall. They use it right. Instal 
lation details, such as reinforcing corners so they are 
stronger than the wall itself... lapping joints in straight 
walls to assure continuous reinforcement ... getting full 
embedment of reinforcement, even when lapping, without 
increasing thickness of masonry joints... are easily done 
with Keywall. These superior features, vital in the effec 
tiveness of any reinforcement, make walls reinforced wit 
Keywall stronger and more crack resistant at lower cost 

Keywall comes in easy-to-handle 200-foot rolls, gal 
vanized for rust-free storage. Made for the following wal 
thicknesses: 4", 6", 8", 10" and 12". 
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Rubin used Keywall on the International Minerals & Chemicals 
Company office building in suburban Skokie. Photographs 
(left) show interior and exterior masonry construction of this 
attractive ding. Architect: Perkins & Will, Chicago. General 
Contractor: Turner Construction Co., Chicago. 


KEYSTONE STEEL 
& WIRE COMPANY 


x E аы Peoria 7, Illinois 
" * T- P Keywall e Keycorner e Keymesh® e Keystrip e Welded Wies 
"EU 1 IU Fabric @ Nails 


NATIONAL CONCRETE MASONRY ASSOCIATION, 
NATIONAL READY-MIXED CONCRETE ASSOCIATION, 
PORTLAND CEMENT ASSOCIATION, 

ANNOUNCE THE 


CS Indu dries 


HORIZON 
HOM ES 


* 


ж Fresh, sales- oriented merchandising for home builders * Free concrete 
* Merchandising competition offering 7 Regional Awards and 1 fabulous National Award 


AMERICAN BUILDER 


READ THESE QUICK FACTS ABOUT THE PROGRAM! 


For the progressive, promotion-minded builder, here is the chance to tie in 
your own current promotion with a major nationwide program developed ex- 
pressly to help you sell more homes. 

Program is keyed directly to the National Association of Home Builders’ own 
major national promotional effort: The 1961 National Home Week activities 
and Parade of Homes" showings in communities across the country. 

Every element is carefully planned to give maximum support at the LOCAL 
LEVEL to LOCAL PARTICIPATION by LOCAL BUILDERS. 


The program will bring more attention, more traffic, more customers to your 
homes. 


HOW YOU’LL BENEFIT BY PARTICIPATING... 


1. Receive free concrete masonry and ready-mixed concrete required for the 
construction of your model Horizon Home. 

2. Be provided with a complete kit of effective sales and promotional materials 
for use in publicizing and merchandising the program locally—from the plan- 
ning stages straight through to the model home showing during National 
Home Week, 1961. 


3. Be able to select and work closely with the most creative architectural talent 
in your area, in the designing of exciting, imaginative concrete homes. 


4. Qualify for entry in the HORIZON HOMES NATIONAL COMPETITION. A chance 
to win a fabulous national award! 


SIMPLE, BASIC REQUIREMENTS 


@ Builder must be a member of his local NAHB affiliate. 


€ Builder must be an accepted entrant in his local NAHB National Home 
Week activities. 


€ Builder must agree to meet specific concrete usage requirements in the design 
and construction of his model home. 


€ Sale price of the model home (excluding land and furnishings) is not to 
exceed a total of $20,000. 


€ Builder must agree to abide by rules of Horizon Homes Program. 


TIMETABLE 


JANUARY, 1961 . . Registration in Concrete Industries Horizon Homes Program. 


SEPTEMBER, 1961 . . Homes to be completed, furnished and ready for showing 
during National Home Week. 


NOVEMBER, 1961 . . . Builder Merchandising Award winners to be selected. 
DECEMBER, 1961 . . . Announcement of winners during NAHB national convention. 


FOR COMPLETE DETAILS GET IN TOUCH WITH THE PCA OFFICE IN YOUR AREA NOW! 


ALBUQUERQUE, N. M. DES MOINES 9, IOWA MILWAUKEE 2, WIS. PORTLAND 3, MAINE 

120 Madeira Drive, NE 408 Hubbell Bidg. 735 North Water St. 142 High St. 
ATLANTA 3, GA. HELENA, MONT. MINNEAPOLIS 2, MINN. RICHMOND 19, VA. 

507 Mortgage Guarantee Bidg. Mezzanine—Placer Hotel 1490 Northwestern Bank Bidg. 1401 State Planters Bank Bldg. 
AUSTIN 1, TEXAS HONOLULU 13, HAWAII NEW ORLEANS 12, LA. ST. LOUIS 1, MO. 

110 East Eighth St. 688 Alexander Young Bidg. 611 Gravier St. 913 Syndicate Trust Bldg. 
BALTIMORE 2, MD. INDIAMAPOLIS 4, IND. NEW YORK 17, N.Y. SALT LAKE CITY 11, UTAH 

512 Keyser Bidg. 612 Merchants Bank Bidg. 250 Park Ave. 425 Newhouse Bidg. 
BIRMINGHAM 5, ALA. KANSAS CITY 6, MO. OKLAHOMA CITY 2, OKLA. SEATTLE 1, WASH. 

1214 South 20th St. 811 Home Savings Bidg. 1308 First National Bidg. 903 Seaboard Bidg. 
BOSTON 16, MASS. LANSING 8, MICH. OMAHA 2, NEB. TRENTON 6, N.J. 

20 Providence St. 2108 Michigan National Tower 720 City National Bank Bidg. 234 West State St. 
CHICAGO 2, ILL. LOS ANGELES 17, CALIF. ORLANDO, FLA. WASHINGTON 4, О.С. 

111 West Washington St. 816 West Fifth St. 1612 East Colonial Drive 837 National Press Bldg. 
COLUMBUS 15, OHIO LOUISVILLE 2, KY. PHILADELPHIA 2, PA. Canada 

50 West Broad St. 805 Common wealth Bldg. 1528 Walnut St. (British Columbia only) 
DENVER 2, COLO. MEMPHIS 3, TENN. PHOENIX, ARIZONA VANCOUVER, 8.C. 

721 Boston Bldg. 815 Falls Bldg. 2727 North Central Avenue 1687 West Broadway 


PORTLAND CEMENT ASSOCIATION А national organization to improve and extend the uses of concrete 
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PREFABS AND 
BUILDING 
SPECIALTIES 


Steel-framed prefab has twelve different plons 


Twely diffe it plat 
fra ef He 
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More prefab plans and building 


> 
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Low-cost home is offered in five styles contemporary and swiss chalet styles. Home has standard 2x4 
А framing, double wall mstruction with impregnate: m ing 

I» ned to se in t 10,000 га: ane orner bracin Plan offers 1.000 sq. ft t living race with 

dor | lon renc} i three bec ; і і ( B« ` 
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Lemineted wood arch dramatizes commercial building nated with waterproof phenol resorcinol glue. Span was not de- 
signed f ructura ses, but to serve as a dramatic entrance 
Entrat t med ] ' as Was is 2 fo ercial t ' ition proce permits many de 
б! " ) 1 mi- sign | Lan Boo Nos. 303-307 
Ne. 1184 en reply card. р. 11 


extras’ offered for '61 market 


Clock is compact House from Conada 


n 


I wo-stor house show latest 
technique used in Canadian 
homebuilding Featured are 

many new construction methods 

House was designed by Cana 

dian Exhibition Commission.— 
0 4 De [ 

€ Bn ^ 


Circle Na. 1188 en геріу card, p. 119 


(9) 


into corner Columns add style Framed in walnut Aids home buyer 


|] 
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fireplac Ornamental iron columns add Clock has oil-finished walnut “Idea Center" helps buyer and 

aT styl » home design. Called ? hoop framing fac cleat building materials dealer com- 

| lat-26 corner lat-36 corner plexigi Numerals arc over bine ideas on new homes or 

i we processed for strengtl zed ind screen-printed — in home improvement Contains 

life. Columns adjus three colors. Movement ele plans, information, renderings 

ne T Firebox V. 4° to 8°, respectiveh tric, body is 13” in diameter Better Homes & Gardens.—Na- 

dom eel - alloy faj ‹ flat 2.000 Ibs.—VFersa Clock retails at $40.—Ho onal Plan Service, Inc., Booth 
€ B \ 2 A 49 1 Booth No. 901 Miller Clock Co., Booth No. 97 No 810-511 
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New style prefabs 

Two new manufactured homes 
are introduced for 1961. The 
Imperial is a 900-sq. ft. ranch 
type. The Bismark a 1,500 
sq. ft. English basement house 
Delivered on cran ruck with 
operator —Mid im ca Home 
Inc., Booth 
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Your plans ore sketched in color Tile pool prefobbed Squere speeds up figuring 
From your plan г sketche the proper geographical setting Ceramic tile pool is prefabi Here's a newly developed fram 
OA Arct ural will pr { buildin Colo rin cated for lower ce nstallation ing square designed by an ex 
pare full Р : dup! a t lle A la Makes possible an all-cerami perienced carpenter. Of high 
) Ut! Hn 1 Y п ICi 1 па \ ¢ 
x in also be provided. Perfect for pool for under $3,500. Tile quality steel, it's ground ac 
> eim home mies him. in offic embedded in fibe la R« ate lotted with numbered 
Пу trained art 1r display г f dvertising pur quires minimum time to install pitches, hz ale ading from 
Direkton” col prir : pose OA 4 x 1 Colonial Pool Co B m center ine. E Gi 
E ; 1 i linghouse € 50 * 
by QA. Included Be No. 458 А І В , 
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Sell with brochures 
Merchandising program « alled 
Brochure Power" features per 
onalized full-color rochures 
created b Look tie-in 
builder. Designec ress qual 
и wher Duve innot see 

mode! I Mt € 
Ne 16 
Сиси Ив. 1196 en reply card, р. 119 
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$14,000 to $30,000 Cleans up quietly Serviceable as metal Does heavier work 

Celebrity Seri feature three Central vacuum stem has it “Delrin” acetal resin, new Senior beam clamp is d 

basic prefab models from 1,000 blow action exhaust and motor plastic material, is a highly cr for heavy-dut nstallation 

sq. f ‹ t how иие. Doesn't irculate ай talline, stable form of polymer conduit to beamv k. Ha 

he t bedroom and du Qı )»peration doc ed formaldehyde. Has metal piece channel construction 
interfe | elephone like mechanical properties uct dded trength and cup 

hi-fi. System 1 fewer pe à trength and rigidity —D: screw tl is hexagon bgaded 
ay { 


Ce al V« í 1 Pont Engineering Materie and lot te. Three 
5 194 H A 51 


- zreater ve ТИ . P. 
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COMBINATION SAWS can now be filed ER — : à 
withthe New Mods! 200 FOLEY Automatic SAW FILER 


This is the FIRST and ONLY machine which will file the so-called 
“combination” (rip and crosscut) circular saws; also crosscut 
circular saws, band saws, all types of hand saws 

The new model 200 Foley Saw Filer files the first tooth in each 
segment of a combination saw, clear around the saw; then the 
second tooth in each segment, and so on, until the saw is finished 
The exclusive Foley principle of jointing the saw as it is filed, keeps 
all teeth uniform in size, shape and spacing; keeps circular saws 
perfectly round, usually doubles saw life 


CONTRACTORS—CARPENTERS—CUSTOM FILERS—Here is 
the ideal machine for contractors to keep all their power and hand 
saws in top-notch cutting condition and greatly prolong their life. 
For the carpenter who wants to make from $3 to $6 an hour in 
spare time—and for the full-time custom saw filer—the new model 
200 Foley Saw Filer turns out perfectly sharpened saws that build 
repeat business and quickly pay for the Filer. Time payments if 
desired. Send coupon today— no salesman will call. 


— —— —— — ч= — — — —— шш — — — шш — — — — 


FOLEY MFG. CO. e 


€ Please send full information and Time Payment 
Plan on New Model 200 Foley Automatic Saw Filer 


NAME 


Ori 


| 
| ADDRESS. 
| 
і 
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—— — — ——— o MÀ ——— —— ы. — — — 


AMERICAN BUILDER 


R&M-HUNTER 
2/SPEED ATTIC FANS 


Cool your homes 
at low cost 


Today’s home buyers are demanding cool com- 
fort and an R&M-Hunter Package Attic Fan 
is the economical, efficient way to provide it. 
This modern ventilating fan installs in a breeze; 
then is ready to pull cool, refreshing breezes 
through the entire house day and night. Two 
speeds give ideal comfort in hot or warm weather. 
Operating costs are low, and trouble-free per- 
formance is backed by R&M-Hunter's 80 years 
in manufacturing electrical equipment. 


FEATURES 


e Two-speed motors on 24", 30" and 36" sizes. 
Single speed optional 

e Certified air deliveries from 5200 to 16000 cfm. 

e Sound-tested ball bearings on fan and motor. 

e Heavy-duty motor, rubber mounted. 

e Built-in thermal overload protection. 

ə Fan guaranteed 5 years; motor and shutter, 1 year. 


R&M-HUNTER ATTIC FAN IS EASILY INSTALLED 


Step 1 Frame ceiling joists for opening. Step 2 Place R&M-Hunter Fan on attic Step 3 Screw-fasten automatic ceiling 
This involves no extra expense on new floor or joists over ceiling opening. Easily 


shutter. Metal trim covers edges of open- 
home construction. wired at fan junction box 


ing. No finishing necessary 


Mail coupon today for data 


&M-HUNTER 
(A. (е FANS 
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| 
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Hunter Division— Robbins & Myers, Inc. 
2862 Frisco, Memphis 14, Tennessee 


Please send data on the R&M-Hunter Package 
Attic Fan to: 


Name 


R&M-Hunter makes a complete line of Cooling Fans, 


Company. 
Ventilating Fans, and Electric Heating equipment. 


Addre 


Here’s how vou save hours of on-site labor 
costs that can result in: savings: over Ok: 
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FRAMING: A simple method for providing needed 
soffit edge support is to rabbet the fascia board 
and nail a 1 x 4 against wall. 


NAILING: Just nail soffit in place along edges 
and supports, as it is delivered to you cut-to- 
size, vented, screened and ready to install. 


JOINING: Merely slip revolutionary self-support- 
ing Upson aluminum 'H' molding over end of first 
panel. Now fit next panel into molding and repeat. 


PAINTING: Apply finish house paint as soffits 
are factory primed with high-grade white primer. 
And there you are. ө Your complete 


wccccccccccccccccccccccccccccccccccccoesces Upson Soffit System is installed in 

record time... money saving time. 

Remember, too, that this Soffit System is Upson quality throughout. 

Absolutely no raised grain, cracking, splitting or checking. Waterproofed, 

of course. The materials are the finest. And so is our technical staff who 

is anxious to consult with you on your specific needs. Phone, wire or 
write The Upson Company, Upson Point, Lockport, New York. 
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Visit us at the Immediate delivery from stock. 
National Association of Home Builders Exposition: 12", 16", 24", 32", 36", 48" widths— 
booths 28 and 29 8' and 12’ lengths. 


Please send me the FREE illustrated brochure about the 
time-saving, money-saving Upeon Soffit System and 
related Upson products. 
THE UPSON COMPANY 
111 UPSON POINT èe LOCKPORT, NEW YORK 
pil. o E M GP ups 
/ a a o сел 
P ee йс ш 


THE UPSON COMPANY e UPSON POINT e LOCKPORT, NEW YORK ePRIMED SIDING» DUBL-BILT+TRIM-BILT-SOFFITS «ALL WEATHER • STRONG-BILT 


Lightens interiors 
Patterned and transparent glass 
partition, ligt in 
Dark corn 
AF backed shelvin 
gla in one хип «an pick 
ligh rom another. Useful 
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Point pattern built-in 
Protects your tubs during construction On 
Corrugated coy for tub can be ke П ture clear h ce 
in led ' 1 I , 


Opens door from cor 

paint fo walls and An electronic opener for upward 

lin \ acting garag oi controlled 

buil ғ Applied onl v from t hb Turn 

itable to n ТЕ 1 Portable 
' à 1 mul 

tiple-ca mili mount 

ind ' Di 

( H 
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Keep tabs on business 


Graph sheet nd how us 
u i fe | i i 
stat 10 k ne а! wing 
surveyin ап mapping intor 
mation all i 92-page italos 
on the ibjec Guide lec 
tion be uted \ ^ 
Keuff L € 

- Й Circle No. 1205 еп reply card, р. 119 


Builds trusses Built-in vocuum Doesn't cotch soot * 


elephone'' your houses 
Connector plate led Titan One central cleat uni eans Pretab h 


chimney "well t honed home” 


J пса id n ‹ | h an “interphone 
tachme \ tank whict ree t€ і соти 


vith 
bell « 


j ble: рі 
applied if »nmon nail Di n wer lain ria 
gram upplied І о in Fou | ai TE € 


n h A 118 ^ ( в п N 4 Co Boot \ 
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Sell the Inag1c of 
automatic attic fan control 


NEW BEAUTY NEW TEXTURES 


FEATHEROCK, the lightweight natural 
building veneer. Available in three pat 
terns. Three natural colors. High acoust 
al and insulation values 


NL 


* You'll profit by writing to: Send for Brochure 2560 


FEATHEROCK, inc. Dept. AB, 
6331 Hollywood Sivd., 
} А НАС Q N Les Angeles 28, Calif. 
ELECTRIC COMPANY Name: 
1826 Twelfth St. * Two Rivers, Wis. Address 


City & State 
TIME IS MONEY — CONTROL IT WITH PARAGON 
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The value-pack 


ECONOM 
Pancu, 


by Inland\Homes 


Жз MODE Т: 


Ф 1961—Inland Homes Corporation 


xu 


COST HOUSING! 


Inland Homes leader in low cost housing now 

launches the new Economy Vanguard designed 

to sell for $8,800 including a $2,000 lot. Truly, 

its the house any family man earning $300 a 

month can afford. Only $56.68 a month plus taxes 

and insurance. The Economy Vanguard exceeds 

FHA Minimum Standards for Low Cost Housing 

Will make any Sec. 203 (i) or low cost 203 (b 

program successful. Look at all you get for $2,052 

ә 6 well designed Colonial and Ranch exterior 

® 36-4” х 24' -4A" with 3 bedrooms 

€. Cedar shakes factory applied and double coursed 

Birch wood kitchen cabinets 

Closet closures on all bedroom closets 

e2 4" construction throughout 

€ Exterior wall sections with doors and windows in- 
stalled, architectural trim, gables, roof trusses and 
sheathing, roofing, hardware, interior partitions, 


interior trim, interior passage door assemblies, ceil- 
ing insulation, and much more! 


MODEL HOME FINANCING AT NO COST! 
We will supply complete construction financing 
for a Model Home in your subdivision at no cost. 
Plus a complete Furniture Package on easy 
monthly terms. Ask about Inland's nationwide 
“End Of The Rainbow" Contest, designed to in- 
crease open house traffic. Write, wire, or phone 
(PR 3-7550) Neal B. Welch, Jr., Vice President- 
Sales, Department А-1, Piqua, Ohio, 


Ann 
OMES | 22... 


INLAND HOMES CORPORATION 
` Executive Offices: Pique, Ohio 
Plants in Pique, Ohio; Hanover, Pa.; and Clinton, 


EE US AT THE NAHB Suo 
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ANOTHER BILT-WELL MS FEATURE BY CARADCO 


TESTED 
we 


BILT-WELL Casements 


engineered for low heating and cooling costs 
with stainless steel and vinyl double 


weather stripping 


The BILT-WE LL Casement. « Spec i Шу 
engineered for maximum efficiency, has 
tubular gasket type weatherstripping on 
stops and stainless steel spring leaf on all 
edges of sash. This exclusive double- 
weatherstripping method lowers air infil- 
tration to a minimum—a figure that 
exceeds Commercial Standards Require- 
ments by four times. This means dollar 


savings for the user. 


Ж Look for These Other 
Bilt-Well Job-Tested Features 


Patented Unitized Frame 
Dovetailed Frame Corners. 
Concealed Hinges. 

Widest Choice of Sizes. 
Distinctive Gold-Tone Hardware. 


Every BILT-WELL Casement exceeds all U.S. 
Government requirements and are so labelled 
—permanently and clearly! U.S. Patent Nos. 
2,866,234 and 2,918,710. 


Exclusive BILT-WELL Kei T-WELL '** Jeb-Tested'* means the produ 
Double Weetherstripping. have been tho hly tested in act 


ea tal ther-tightne 
durability j acce 

THE BILT-WELL LINE: WINDOW UNITS 
Casement, Baseme CABINETS, Kitch 


Storage, Vanity-Lavatory. DOO Ext 
binatior 


Mta 8 5 oy CARADCO, Inc. Dubuque, lowa 
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Ask 
your supplier 
about these other 


Filter saves on space 
J h Rapid sand filter elimini installation of 


loose rock, тед H less make-up water 


Only 28” high a pace. Completcl 
coated inside with epoxy finish. Comes with 
fac ji pe dial lve N sone L 
Equip me ‹ 8 h N 
Circle Ме. 1209 en reply card, р. 115 


Builder's home contest 
What Happens When a Builder 
Best Home For The Money Award 
ject of visual presentation. Selections nad 
on basi of working drawing pec 
materials list: 4 Home Me 
B { N 918.919 
Сис» Ne. 1210 on reply card, p. 119 


of 
рац Select your houses 
- Six new pretabs added to home manufa 
turers line. Include Hillsdale 1277 sq 
| tt three-bedroom tri- level and Cha 


lengt 904 sq. fi hre bedroom h 


WINDOWS | "us sanne one 
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BILT-WELL CASEMENTS к 
have a 90° opening sash e бр key fesi а 36 illustrated pages of 


Brand-name products a ише € 


have concealed hinges P unusual treatments for 


have double weatherstripping first showing. House will be announce 


NAHB show and later ected elsewhe | 
have dovetailed joint construction Popular Mech h No. 90 | 
Circle Ne. 1212 on reply card, p. 119 


have patented unitized sill 


have gold-tone hardware ——— Home lighting, today, is a creative art— 

have choice of regular or thermal ae کر‎ сч ag s SR — Ses an art that Progress’ HOME LIGHTING 

insulating glass | tions are shipped direct to building site HANDBOOK helps any homeowner to 

I * * * — an = T Монай, plumb р amag ae — — 

ing ma ciet тга Lg ing are € ose in rtu y illustrate ges res e 

BILT-WELL DOUBLE HUNG Tilton Таша Im" Booth No. 1206. imagination with ideas for lovelier en- 

WINDOWS Circle Ne. 2213 ва reply card, р. 119 vironment, even as itintroduces the reader 

- to the techniques of proper, delightful 

have flexible jamb-liner home lighting...Scores of inspired and 

weatherstrip | novel lighting treatments—for every room, 

have patented unitized sill 5586 y e of ~ home, ا‎ —.— —— 

oors. Those who use this 

have removable sash | will discover that the art of lighting goes 
have jamb adjustors | hand in hand with the art of living! 

have choice of regular or thermal 

insulating glass 


BILT-WELL AWNING and «ЕЕЕ e 
AWNING-VUE WINDOWS 
have removable sash 


have concealed hinges T | PROGRESS MANUFACTURING CO.,INC., 


TS 1, PHILADELPHIA 34, PENNA. £ 
have removable glazing bead | MANUFACTURER OF RESIDENTIAL LIGHTING AND RE. 


have choice of operators 2) | LATED ELECTRICAL PRODUCTS. 


have gold-tone hardware \ r * ШО. — — 
have choice of regular or thermal | PROGRESS MFG. CO., INC., Phila. 34, Pa. 


\ | Please send me a FREE COPY of your new 
——.. insulating glass : х HOME LIGHTING HANDBOOK. 
Маке forming easier 


* CARADCO, Inc. Simplex will show a large selection of con- | — — 


crete forms for residential and light com 

Dubuque, mercial construction. Easy to use, time Zon * 

lowa saving and cost-saving, forms offer a flexible - м e State 

ота WELL approach to foundation work.—Simple 


— — Forms System, Inc Booth No. 809 
wooo WORK 
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Kitchen Kompact Cabinets 
are smartly designed 
ruggedly constructed KJ 
competitively priced 


There is one full line of quality wood kitchen cabinets that has everything! Design, 


construction and price. It is Kitchen Kompact 


Kitchen Kompact cabinets are stocked nationally by 80 distributors in major 


cities for immediate service. 


-S 


Nylon rollers vide stable drawe 
action. Tested TENE Jes eife ul 
weer. 


WELL WORTH 
SEEING 
AT BOOTH 899-900 


NAHB EXPOSITION 


— red birch applied to warp Moulded drawer —no sharp edges to 
hipcore. Stu чт constructed irt or food. Concealed hand 
"S of worry-fre e. 


SEE THE KITCHEN KOMPACT INSERT 
IN THE 1961 SWEETS 
LIGHT CONSTRUCTION CATALOG 


E BEST 
4 BIRCH" T 


КА ойел. —— 


JEFFERSONVILLE, INDIANA 


AMERICAN BUILDER 


Spark your model 


home promotions with 


PREWAY Bilt-Ins 


Your point of sale is the model home . . . so give 
yourself the smart advantage of a Preway Bilt-In 
kitchen. Why show a “lack-luster” look with a com- 
monplace name no different than your competitors, 
when you can offer a kitchen of stand-out individ- 
uality with Preway's glamorous look of luxury. 


Does it SELL... this brand of special identity that 
separates you from the crowd. We have proof posi- 


tive that it does. It will pay you as it has so many 
others to up-grade your merchandising perspective 
to Preway — the pioneer manufacturer of built-in 
appliances, design-matched and color-matched to 
spark your model home promotions. See Preway at 
the N.A.H.B. Show — Space 78-79-80-81 or write for 
the profitable facts. 


PREWAY Inc., 


8118 Second Street, N., Wisconsin Rapids, Wisconsin 


DUAL CONTROLLED BILT-IN REFRIG- I HANDSOME EVECTAIRE VENTILAT- AUTOMATIC DISHWASHER FULLY AUTOMATIC, CLOCK B DELUXE COUNTERCHEF 


ERATOR-FREEZER . . . Eye-level refrig- 
erotor section is FULLY AUTOMATIC, 


ING HOOD exhausts greasy, vapor- f with built-in drain pump. B CONTROLLED WALLCHEF BB SURFACE UNIT, Gas or 
laden oir efficiently, QUIETLY — fj Capacity — 12 family size OVEM, Gas or Electric. Ex. Electric. Convenient top 


— — н а porcelain - M ieri des floodlight visibility, quick, f place settings. Choice of 2 tra large capacity . . control —1 puts burner 


, tip-up shelves, 


^ А s М : M dials w 
A t : om simple cleaning. For vertical or lE washing cycles. Power wash- f basting rotisserie . 

slide-out crisper pw Ж © ALL. horizontal discharge . . . just one les, power rinses with super 140° low temperature control ә we fo set, safely 

of five fully — = СА Preway ho! water — then power 

hoods requiring little or no cabinet f dries. 


full -gallon milk 


they're easy 


children’s Дин 
burners, one AUTO- 


automatic clock . . * 


Dishes come sparkling Minute Minder. Many mod- MATICALLY CONTROLLED 


space. іп Provincial Copper and f bright and clean. Provincial f els to choose from. Provincial B — all mounted on ha 
Genuine Stainless Steel — matching Ш Copper, Genuine Stainless B Copper, Genuine Stoinless spill-over pans. Many 
models 


splash plates. 


Since 1917 — Pioneer manufacturer of built-in — ovens 
and surface units, — range hoods, 
MEMBER BRANO NAMES FOUNDATION. 


Steel, White Enomel. 


Steel, Decorator Enamels. to choose from. 


Soe PREWAY at the NAHB. Show 67985,61 
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easier їо apply., Sell. and maintain 


Scratching your head about aluminum siding? Wondering if your 
crews can handle it... how costs compare with less durable 
materials . . . and, most important, how will it sell in your market? 
Last year thousands of builders asked these same questions and 
later were pleasantly surprised to find that houses they built with 
aluminum siding were more salable and more profitable. 


You can cash in on the home buyers demand for lasting 
maintenance-free beauty and economy by switching to aluminum 
in 1961. The questiori is not whether to use aluminum siding 
... but which one 


Alside, the world's largest manufacturer of aluminum building 
products, offers the most complete line of baked-enamel sidings 


Write today for Illustrated Catalog 


and related products for home exteriors. Alside saws like lum- 
ber, nails on quickly — requires no special skills or equipment 
to apply. An average 3-bedroom home can be covered and 
trimmed by two men in two days. Since it can be applied in 
any weather, costly delays are eliminated — you are ready for 
final inspection days earlier. 


How much does it cost? Studies conducted in cities and towns 
all over the United States, with builders of all sizes, show Alside 
costs are no more than the "on the wall and painted" costs of 
wood siding or cedar shakes. In some areas they are even less. 


Sooner or later you are going to build a home with aluminum, 
why not start today — with Alside! 


. Or visit Booth 802 and 803 at the N.A.H.B. Show 


NEW COLOR-MATCHED 

GUTTERS and DOWNSPOUTS — 
Sturdy embossed aluminum 
downspouts and gutters in 
matching baked-on enamel 
finish — 14 colors provide the 
same lasting protection and 
beauty for the homes you build, 
Lightweight, they are easy to 
handie and install, wil! never 
rust out or stain other surfaces. 


NEW 16" VERTICAL SIDING is a dis- 
tinctive board and batten desigr 
ideal for western ranch homes 
contemporary styles. Available in 


COLOR-MATCHED CUSTOM ACCES- 
SORIES and TRIM — Alside manufac- 
tures and can supply builders with a 
complete line of accessory items such 


NEW ALUMINUM SOFFIT and FASCIA 

The finishing touch for any home 
Fast, easy to install. Designed for use 
with Aluminum siding but can also be 


9'4* lengths for wall or gable app 
cations. Patented joint is weather- 
tight — requires no caulking 


as ventilating louvers, starter strips, used with wood, brick, and other ma- 
shutters, profile corners and window terials. Availabie in 14 colors 
channels. Everything you will need to 

trim your homes with lasting aluminum 

beauty and protection 


4 BASIC STYLES — 14 DECORATOR COLORS provide 
builders with the widest choice of sidings available 
from any manufacturer. All panels are first formed, 
then electrostatically painted. This eliminates any 
chance of strain-fracture in the protective baked-on 
enamel coat a common weakness in panels pro- 
duced by the roller coating method 
Available with either a smooth satin finish or em- 
bossed surface 
8" smooth or embossed lap siding 
double 4" lap siding 
З — 8" fibreboard insulated lap siding 
4 — 8* STRATA-FOIL aluminum siding 
5 — 16" vertical paneling (board and batten) 


IT SELLS HOMES” 


Builders tell us: 


“Quality in materials and workmanship is a prime home-selling 
point in today’s market.” 


Quality should start before construction—at the title to the land. 


We have a "Secure Homes" program designed just for builders. 
It sells homes. 


Let us show you how it can help you sell, too. 


LET US HELP YOU 


lawyers Title Insurance (огрогайоп 


Home Office ~ Richmond .Virginia Use our point of sales material 
on title insurance. 


CAPITAL, SURPLUS AND RESERVES OVER $21,000,000 1. 14” x 20” display cards for 


LAWYERS TITLE SERVICE AVAILABLE IN 44 STATES, INCLUDING HAWAII; AND IN THE DISTRICT Model Homes. 
OF COLUMBIA, PUERTO RICO AND CANADA. NATIONAL TITLE DIVISION OFFICES: CHICAGO • 
DALLAS © DETROIT • NEW YORK. REPRESENTED BY LOCAL TITLE COMPANIES IN MORE 2. A brochure and pamphlets 
THAN 275 OTHER CITIES. THOUSANDS OF APPROVED ATTORNEYS LOCATED THROUGHOUT for prospects. 

THE OPERATING TERRITORY 


AMERICAN BUILDER 


] Great new things W 
are shaping up in concrete block 
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Wall designed by Architect Alfred B. Parker, Miami. Photo courtesy of National Concrete Masonry Association. 


Atlas Masonry Cement provides the right mortar 


A notable thing about the new look in concrete masonry is what is being done with standard block. Here, for 
instance, a closed-lattice effect is achieved by laying up "stretcher" type concrete block, so that the ends are 
exposed. This basket-weave pattern creates an interesting exposed masonry wall resembling hand-hewn stone. 
For laying up this block, or any concrete masonry unit, ATLAS MASONRY CEMENT continues to be the preferred 
cementing material in mortar. It produces a smooth, workable mix, provides a strong bond, gives weathertight 
joints that are uniform in color. And ATLAS MASONRY CEMENT complies fully with ASTM and Federal Specifica- 
tions. For information on masonry cement write: Universal Atlas, Dept. M, 100 Park Avenue, New York 17, N. Y. 


Universal Atlas Cement 
* Division of 
“USS and Atlas“ are registered trademarks United States Steel 


OFFICES: Albany - Birmingham · Beston - Chicago ° Dayton * Kansas City + Milwaukee * Minneapolis - New York · Philadelphia » Pitteburgh · St. Louis * Waco 
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PRE-SELL YOUR HOMES in 1961 
with the BIG 2 from RAYNOR 


See the BIG 2 o^ display еї 
Booth 604, М№.А.Н.8. Show — 
McCormick Place, Chicago, Illinois — 


RAYNOR MFG. CO. 


Dixon, Minets Hammonton, New Jersey 
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Luxury within reason 
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Base unit is modular 

New modul vlie cabine base unit 
witl € and three slidin тау 
beh ine 1 2". BA" and 96" size with 
Forn uble bos ni nd : 
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Give them what 
they want at a 
price they’re 
willing to pay! 


Gas and Electric Water Heaters 
Gas and Oil-Fired Boilers 

Gas Furnaces and Wall Heaters 
Sealed Gas Wall Heaters 

Gas Incinerators 


Sound impossible? Actually, it's easy and 
а sure way to increased sales and profits 
for you! First, your customers want “brand 
name" products such as Basmor-Little 
pre-sold through national advertising. 


Second. the which incor 


want product 
porate new features for top performance 
and dependability, plus decorator styling, 
to meet their modern family needs. Third, 
they want to pay a reasonable and fair 
price for these product: 

Fhats why more and more builders are 
building with Basmor-Litth heating 
ind water heating equipment that gives 
their homes MORE SELL-POWER! How 
about you? See us at the NAHB Exposition 
Chicago. Booths 16-17 


BASTIAN-MORLEY CO., INC. 


LAPORTE, INDIANA 
Branch Plants: San Rafael, California and 
Pittsburg, Texas 
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GM-DELCOS TRIPLE 
SALES OFFENSIVE 


] A нот, NEW GAS-FURNACE LINE 

The new 1961 GM-Delco upflow models for 
perimeter, basement or closet applications come in 
units up to 190,000 BTU input capacity. For homes 
without basements, the GM-Delco Counterflow 
Model is ideal. And for compact situations, you can't 
top the GM-Delco Slim, Horizontal Gas Furnace. They 
all have the stamp of GM Reliability—your assur- 
ance of better performance and fewer "call-backs." 


The brand name 


that identifies your 


homes with Quality 


DELCO APPLIANCE DIVISION, GENERAL MOTORS 
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SOLID NATIONAL ADVERTISING THAT PRE- 

SELLS THE GM-DELCO NAME 
Your prime home-buying prospects will be exposed 
to a broad schedule of national GM-Delco adver- 
tising, carefully designed to promote the GM-Delco 
brand name. This advertising makes the most of 
the inherent value in the General Motors name— 
and helps you sell homes. Buyers identify your 
GM-Delco installation in a model with quality. 


A FLEXIBLE, LOCAL MERCHANDISING 

PACKAGE TO FIT YOUR MARKET 
GM- Delco brings you a hot new merchandising pack- 
age for maximum impact on your individual market. 
You can pick and choose from the best in billboard 
signs, local radio and TV scripts, 1000 and 500-line 
newspaper ads, brochures and tack-up signs for 
models. Pinpoint and apply features of this flexible 
GM-Delco program to your loca! sales objectives. 


Delc 0365 


CORPORATION. ROCHESTER 1. N. v. 


Insulite Primed Siding 
Performance Proved on more 


than 4million homes 


Builders know from experience that this siding 
makes homes easier and faster to build and sell! 


Builders who have used Insulite Primed Siding 
know it's easier to handle, easier to work with 
and that it saves time and money on every house 
they put up. 


MOVES HOMES FAST. Homes made with 
Insulite Primed Siding have much more appeal 
to buyers. The deep shadow line, the absence of 
knots and splits, the extra smoothness of the 


CHOICE OF 3 DIFFERENT TYPES GIVES YOU 
DESIGN FLEXIBILITY Shown here is 4' x 8' plain 
vertical panel for board-and-batten construction 


Another choice is horizontal (lap) siding. It's 12* 
wide—gives exposure up to 10% inches. 8' and 16 
lengths mean less handling, less waste 

Also available are 4' x 8' grooved vertical panels 


Grooves are wide and 8° apart. Has shiplapped 
long edge for hidden joints 


finish paint job means these homes move faster 
in almost any development. It gives you an 
important extra“ to sell: a lifetime of lower 
maintenance costs! 


TRY IT YOURSELF. If you haven't yet used 
Insulite Primed Siding, plan for it on the next 
homes you start. You'll find out why the 
thousands of builders order and reorder. 


у 


bi 


A 
¥ $ 
М F4 t «а. 

EASY ТО HANDLE—EASY TO WORK Easy to saw, plane and 
nail—and saves carpenters' time because it works so easily 
Straight lengths, full widths and square cut ends mean less waste 
and less application time 


It has no grain so will not split or splinter, warp or bow. Nails 
start and drive home fast. No need to drill holes or use special 
nails. Excellent dimensional stability —boards stay butted 


TAKES PAINT BEAUTI- 
FULLY Insulite Primed 
Siding comes ready for fast, 
smooth on-the-job finish 
painting. Fully primed on 
face, edges, ends and back 
to save cost of prime coat. 
In laboratory moisture testa, 
it had the best blister resist 
ance of any material tested 
—and these results have 
been backed up by on-the- 
home use since 1957. 


Chicago builder Larry Mills of Laurance H. Mills & Son, Inc. says: 


“Not a paint complaint in the four 
years I've used Insulite Siding.” 


Larry Mills is a builder of quality homes in the 26 
to 30 thousand dollar range in the Chicago area. 
He was one of the first builders to use Insulite 
Primed Siding. He became sold on its value imme- 
diately, and has used it on almost all the homes his 
firm has built since 1957. 


COMPLETELY PRIMED. Why is Insulite 
Primed Siding so resistant to paint blistering? The 
complete deep-prime coat which is applied at the 
factory is one reason. In fact new construction can 
stand for several rainy days without a finish coat— 
and there’s no need to worry about Insulite Siding 
taking up water. 


HAS NO STRUCTURAL GRAIN. And this 
rules out splits and knots where water can penetrate 
beneath the coats to cause paint blistering. 


Still another reason why Insulite Primed Siding 
holds paint so well is the exclusive angle-cut 
weather drip" edge which makes water run off the 
edge, rather than run back under the siding. 


REMEMBER THIS: Resistance to paint blister- 
ing is only one of many good reasons why Larry 
Mills and thousands of other builders are using 
Insulite Primed Siding. Ask your dealer about this 
performance-proved siding. Or for special informa- 
tion, write Insulite, Minneapolis 2, Minnesota. 


Now —for the first time since it was introduced in 1957 


Plant capacity 
doubled for 1961 


—you can be sure of immediate delivery of Insulite 
Primed Siding. Plan to use this quality siding on all 


your 1961 home starts. Calltyour Insulite Dealer today. 


Build better with In Su L 7 7 E Primed Siding 


S Insulite Division, Minnesota and Ontario Paper Company, Minneapolis 2, Minnesota 


ROOFING 
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Wood fiber siding is shipped pre-primed splinter or crack. Available in three types (1) horizontal (lap 
si ' eat! у) vertical grooved panels with ship 
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I T M t J r D n 
Circle Ne. 1220 en reply card. р. 119 


› Land 


Red cedar shake siding is lightweight 
lar shake shingles are lightweight and easy to handle. All 
є label. Siding shingles come in variety of 
|, fixed to shingle undercourse ог backer 
2 i vake nails. In atural finish, primed or 
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Terne roof will last 100 years 


evelopmen hot the construction 
iangle He a rool pattern 
п las n 100 vea 
naintenanc ‹ Be 

muda roof made erne—an 
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which creates a 
x»rdinated with the 
geometric shape of the hous 
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ation of space and di tive 
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Speeds — Siding is prepunched 


Pinkolath" gypsi lath is de- New aluminum clapboard sid 

€ ' пасі o ing h prepunched nailing 

і tabs. Available with or without 

insulation board backer. Ther 

mosetting acrylic enamel finish 

is easy to clean, assures long 

wear and color stability .—Lyf 
* в ^ fl: In Booth N 848 
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New siding hos distinctive shadow line 
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Aluminum soffit has baked enamel finish 


Called Alum Soffit Supreme, material is heavy gauge. re- 
quires no further maintenance or finishing unless desired. Ha 
modular design. measures 6"x8^, requires minimum cutting on the 


job. Enamel-finish luminum soffit has no exposed nailing.— 


V Rol ¢ Booth Nos. 889-890 
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SONOCO 


SONOAIRDUCT. 


FIBRE DUCT 


Low first ster installati highest qualit you 


gel û three wt \ t rm d SONOAIRDUCT 


Fibre D ng, с com- 
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bout E ve piece EH able, be 
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Highest quality 1 ssured 
too, because SONOAIRDUCT hi 


been subjected to F.H.A. testing CONVENTION 
procedures ieeting or exceed EXP 

ing all criteria and test require OSITION 
ments for products in this cate . 
gory. Year in and year out, alu 


minum foil-lined SONOAIRDUCT Jan. 29-Feb. 2 


is America's best selling Fibre 
Duct— proof of its dependabl SEE US IN 
Order Sonoampuct Fibre BOOTH 416 


performance 
Duct in 23 sizes, 2” to 36” LD., 


in standard 18' lengths— special 
sizes to order. Can be sawed 


See our catalog in Sweet's 
or write for complete information to 


Construction Products 
зоносо PRODUCTS COMPANY, HARTSVILLE, SOUTH CAROLINA = La Puente 


Fremont. Calif. « Montclair, N } • Akron, Indiana > Longview, Texas 
Atianta, Ga * Brantterd, O mice, B f 


Calif 


Use speciolly outdoors 
Designed specifically for over which controls light and heat 
head uses outdoor Translucen penetration and Superglazc 
hbe la panei equire min which giv lasting protection 
nun Mich Ire improved Colors:—lime, sand, green, vel 
nage * mean ot wide low, blue, pink and white. Cut 
channels between panels. Line or irili with hand tools 
іч contain the Alsvnite-d fisynite D R ‚ Che 
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Lumber costs less Siding is embossed 
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announcing a \ 
DEALER-APPLICATOR | 


SERVICE 0n... LASTING BEAUTY 
BAKED ENAMEL 


ALUMINUM SIDING and VERTICAL PANELING 


Learn about it at Booth #1155 
NAHB Show 


Every day more and more builders build with Crown Baked Enamel Alu- 
minum Siding . . . and for several sound reasons: 
4 1. Crown gives you more to talk about to sell homes faster. 
E { 2. Crown offers a complete line: Aluminum Siding, both 


Horizontal and Vertical, plus Baked Enamel Aluminum 


* — i Gutters and Downspouts, Shutters and Soffits. 
- 


3. Crown's Wide Distributor-Dealer Distribution pro- 
vides immediate delivery when you need it. 


\ 4. Crown Simplifies siding installation through its 
А new Dealer-Applicator Service. 


All part of a plan to provide you with 


C.A.S.H. 


CROWN ALUMINUM SALEABLE HOMES 


An effective and complete merchandising plan to help you to quicker 
and better profits. 


Let’s talk it over at... 
"BOOTH #1155 NAHB SHOW 
There’s CROWN ALUMINUM SALES HELP near you 


| Call the Crown office 
nearest you for the 
name of your local 


Crown Dealer. Roxboro, North Carolina, P.O. Box 517, 3202 


LASTING BEAUTY CROWN ALUMINUM INDUSTRIES CORP. 


$820 CENTRE AVE. © PITTSBURGH, PA. 


CROWN IS ON THE MOVE...BETTER MOVE TO CROWN 
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3580 
Chicago — 8130 N. Central Park Ave.. pe lil., OR 5-033 
Newark, New Jersey, 27 Austin St., BI 2-3 


Cleveland, Ohio, 3224 Prospect Ave., EN 1- ято 
Indianapolis, Ind., 641 S. Harding St., 


| Detroit, Mich., 15430 Dale Ave., KE 8-3 


HOUSEWIVES appreciated having the washer and dryer in the THE UNDERCOUNTER DISHWASHER guarantees spotleasly 
bathroom. Stacked as shown, the Westinghouse Space- Mate lean dishes, because it heats its own water to a sanitizing 140 
fitina space only 25 inches wide. A removable pane n a closet degrees. Choose "N’ Change fron panels give wide " 


provided acce ervicing of decorative effec 


Leading Massachusetts developer says: 


“ОМЕ-СОМТАСТ BUYING SOLD 
WESTINGHOUSE RESIDENTIAL 


MR. ADELARO ST. ANDRE, the builder, is shown here in front of oil and bottled gas, was no obstacle to prospective buyers. 
of the first model home. It was built to prove that electrical They snapped up six homes on opening day. Within three 
heating is practical in a cold area like Massachusetts. The slight months all 28 homes in the development were sold! 
additional cost for equipment and power, compared to the cost 


AMERICAN BUILDER 


ides Lae 


THE POPULAR Built-in Oven attracted lots of attention. Only LIKE THE OVEN, this 4-unit Range Platform goes into place in 
17 inches, it nevertheless handles big meals. The unit slides a jiffy. It drops snugly into the counter top without special 
easily into place, has onl ne simple electrical connection fasteners. The Remote Control Panel and lift-out Corox® Units 
to be made mean extra convenience in cooking and cleaning. 


US ON THE NEW 
MARKETING PROGRAM” 


It’s Mr. Adelard St. Andre, president of Mount View Corporation, South 
Hadley, Massachusetts, speaking. Like every builder, we want to cut costs 
So we tried the Westinghouse Residential Marketing Program at our 
Batchelor Knolls development in Granby. It worked out just the way we 
hoped." Yes, Mr. St. Andre got everything he needed — appliances and 
heating equipment — with one contact. Deliveries were fast, complete, and 
on time! And Westinghouse really pitched in to attract prospects! Six home: 
were sold on opening day alone. All 28 were gone in three months! Now the 
Mount View Corporation lanning a big 140-acre development at South 
Hadley, with 225 Westinghouse Total Electric Homes! See what the 
Westinghouse Residential Marketing Program gives you 


1. One source of supply a complete line of quality home products 


HEATING AND AIR CONDITIONING: Baseboard electric heating; heat 

pumps; central air conditioning and heating systems • WIRING DEVICES EASILY built in, the big Refrigerator-Freezer was 
Load centers: outle receptacles, switches; plus the popular Westinghouse pushed into place before the trim kit was installed. 
Automatic Appliance Center • ELECTRICAL APPLIANCES: Built-in oven )0-degree door opening within cabinet width saved 
and range platforms; water heaters; dishwashers; food waste disposers; refrig- alusbla floor spac 

erators; freezers; Laundromat® washers; dryers; combination washer-dryer 

room air conditioners e MICARTA: Counter tops and vanities, and Micart 

wall-building products « KITCHEN CABINETS: Wall and base units in 

de luxe Heirloom Maple finish « APARTMENT ELEVATORS 


2. One point of contact Residential sales managers in 54 principal 
markets responsible for full line marketing. 


3. One coordinated merchandising plan . . tailored to sell houses in volume 
—traffic-building advertising, promotion aid, selling ideas, product training, 
and publicity assistance 


Learn how the Westinghouse Residential Marketing Program can save you 
time and money . . . make building more profitable. Call your Westinghouse 
Major Appliance Distributor today. Or write Westinghouse Electric Cor 
poration, Pittsburgh 22, Pennsylvania, for free booklet New Direction 


in New Profit for Builders.“ THE BIGGEST ATTRACTION was the electric base- 


° board heating. Every Batchelor Knolls home was a 
Р Westi n ouse Westinghouse Total Electric Gold Medallion Home. 
You сап be sure... if it's Electric heating assured maintained resale value 


through the years. 
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AREAWALLS 


The Original and Best 


) 

) 
) 
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You guarantee it. We back you up. SPC does its 
own deep corrugation for greater strength. SPC 
adds roll top edges for complete safety. SPC heavy 
galvanizing protects against rust and corrosion. 
That’s why SPC sets the pace in areawalls 

You can Sell our Products with Confidence 
meet and beat all competition 

All standard sizes and styles or special sizes 
made to order for any installation. Three grades 
to choose from 


1. Imperial Lux - Right, the finest areawall made 
2. Economy Lux-Right, the general use leader 
3. Thrif-T, lower in price but made to lost 


SPC Areawall Guard 


Universally adaptable for most 
makes of areawalls. Installs 
second Constructed of he: V 
cross weave steel wire on a frame 
of rolled bar steel. Hot dipped 
zinc coated after fabricati to 
insure freedom from rust and 
corrosion. Cross weave constructior prevents loss of 
light yet easily supports the weight of running children 
adults, and power lawn mowers. Keeps out paper, leave 
and other debris from window wells 


Write for full information on Areawolls and Guards 


Saint Paul. Corrugating Co. 


South End Wabasha Bridge, St. Paul 7, Minnesota 


PRODUCT PREVIEW 
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Stops condensation 
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handsplit 
cedar shakes 


Ways to profit! 


2 Shakertown 


cedar 
shake panels 


natural 
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Sell distinctive beauty...high quality...unsurpassed performance 
... AT LOWER APPLIED COST! 


Here's how . . . specify Shakertown Cedar Shake Panels 
on your next start . . . they're pre-stained, pre-insulated 
and have a lower applied cost than any other siding 
material! Colored nails and Jiffy Corners eliminate 
costly finishing. Apply beautiful Silvara Natural Stone 
over any wood or block surface to create a custom look 
to the job. Silvara Stone goes on in half the time 
and at half the cost . . . of full-cut stone. And distinctive 

DISTINCTIVE Handsplit Shake Roofs last longer than any other type. 

EXTERIOR DECORATING Get all the facts before your next start. 

STARTS 


WITH 


Shakertown 
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Dept. АВ11 • 20310 Chagrin Blvd. + Cleveland 22, Ohio 
CORPORATION NAME 
PLEASE SENO ME COMPLETE COMPANY. 
INFORMATION ABOUT STREET. 
SHAKERTOWN PRODUCTS. 
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W 
Fe à unique new 
the" Ой BY GUERDON INDUSTRIES, INC. 


Guerdon Industries is proud to introduce 
the Starlighter, a revolutionary factory-built home that 
is completely equipped with wiring, plumbing and 
heating components plus built-in appliances. It is com- 
pletely finished, both inside and out, before it reaches 
the site. The Starlighter is laid out with a design of т 
CONTEMPORARY STYLING — The spacious living 
implicitv to i int h room features tall, cathedral-type picture windows 
clean simplicity to insure easy maintenance and hold r 


photographs above show one of several floor plans 


production costs to a minimum, and exterior styles available. 
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+ 


house for builders a 


The most complete packaged home on 
low 


FACTORY-BUILT PRECISION—The Starlighter is one of the 
first true assembly-line houses. It is built to the same exacting 
standards that have made possible modern automobiles, TV 
sets, refrigerators, etc. Because it is assembly-line built, the 
Starlighter has advantages no other house can offer such 
as volume purchases of materials and appliances at mini- 
mum cost. 


I" 
77 


A COMPLETE FACTORY BUILT HOME BY 


GUERDON 
INDUSTRIES 
INC. 


MARLETTE, MICHIGAN 


NEWTON, KANSAS LAKE CITY, FLORIDA 
BOISE, IDAHO * CORONA, CALIFORNIA 


SANUARY 1961 
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and developers 


the market, easy to finish, 


in cost and quality built for faster and easier sales! 


FAST DELIVERY TO SITE—The Starlighter is shipped in two 
complete sections, each section designed for safe transporta- 
tion by common carrier on trailer-type lowboys. Transporta- 
tion costs are held to a minimum because of Guerdon’s five 
centrally located plants across the nation. After reaching the 
site the Starlighter can be erected in less than two work- 
ing days. 


а 


Write today for Guerdon's Technical Bulletin fl 
for Builders, Contractors and Developers. 


GUERDON INDUSTRIES, INC. 
MARLETTE 3, MICHIGAN 


Name 


Gvuerdon Industries has published a color tech- 
nical bulletin which completely describes the 
production, transportation and erection of the 
Starlighter. Included are specifications and oll 
essential facts. All "Starlighter" Homes ore 
manufactured in accordance with FHA Engi- 
neering Bulletin SE-279 and are eligible for 
consideration for FHA, VA and conventional 


insured mortgage loans. 
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Complete 1961 
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Featuring... 


Nationally advertised 
brands — many new 
styles — many 
new low prices 


Building Materials at Wholesale 


ST. LOUIS 
CHICAGO 


and now avon Ё 

MILWAUKEE . 
Bans 

Do... 


" 
jon 29.Feb 2 
1 


96 


SEE OUR EXHIBIT BOOTH 161 


@ morcan. wicurman 


Helping the Nation's 
building industry to cut costs 


You benefit from the 
economy of one-stop buy- 
ing and single invoicing 
to reduce paper work and 
accounting costs. Plus ex- 
tra savings with the M-W 
pre-paid freight plan cov- 
ering more than 7,000 
items. 


Send for FREE 1961 Catalog 
MORGAN-WIGHTMAN 


Dept. А-1, P.O. Box No. 1, St. Louis 66, Me. 


NAME 
COMPANY 


— — 


city s STATE 
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PRODUCT PREVIEW 


Fiber gloss comes іп 50’ rolls 

Continuous, cross-corrugated, fiber. glass is 
called Rololite Reintorced plastic. panel- 
ing comes in 50° rolls to speed installation 
of long skylights, awnings, fences. Rolls are 
40" wide. in and N-oz. weights.—Filon 


Plastics € Booth N 1173 
Circle Me. J247 on reply card, р. 119 


Ponels are insulated 

Colored panels tor low-cost construction 
are made by fusing color to asbestos cement 
board. Fire-resistant, durable, washable. In 
three types: insulated, porcelain finish, or 
colored on both sides. Aqua. white, tan.— 
Alliancewall, Inc.. Booth Nos (0.332 


Circle No. 1248 on reply card. p. 119 


Looks like marble 


Insulation board ceiling tiles in two new 
patterns, a gold or silver swirl, suggesting 
marble. and a design of printed fissures, 
giving an etched efiect. In * thickness, 
12x12” ому. — Certain-Teed Product 
Cort Booth No. 27 


Cirele Na. 1249 on reply card, р. 119 


Components soves skilled lobor 

These precision-built Components save you 
a large investment in expensive equipment 
and skilled labor. Save more than 25% of 
cost of doing your own prefabrication, 
Choice of floor, ceiling, roof, gable com- 
ponents.—Homasote € Booth No, 271 


Circle Ne. 1250 on reply card. p. 119 


Siding lasts a "'housetime'" 

Narrow clapboard siding of baked enamel 
aluminum eliminates painting and repairs 
during lifetime of hous KoverLum” will 
not peel, chip or rot. Resists termites com- 
pletely. More than 500 color combinations 
—U.S$. Aluminum Siding, Booth No, 98 


Cirele Me. 1251 on reply card, р. 119 


Prime coat is heovier 

Tempered hardboard tor exterior has a 
new, thicker prime coat that is hard and 
durable. Coating is а modern resin base 
material; will accept апу hnish for wood 
products.— Weyerhaeuser Co., Silvatek Div., 
Booth Nos. 303.307 


Cirele No. )252 om reply card. р. 119 


Light to work with 

Panels of plastic urethane foam, with sheet 
metal inner and outer skins, are lighter 
and less expensive to shi Also provide 
high strength, durability and resistance to 
impact; recommended for offices, hospitals 
—NOPCO Chemical Co.. Plastics Div. 


Cirele Ме. 1253 en reply card, p. 119 
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нг. ONE PIECE 
Ме BUILTIN! 


* 


The New Гоми HOUSE 24 Р 


INTERCHANGEABLE GAS or ELECTRIC 


SAVE u $117.90 


Single connechon % up to $25.00 
No oven cabinet save up to 45.00 
No 24” bose cabinet save ор to 20.00 
24° counter top covering save vp to 20.00 
No extra 110 volt outlet save upto 7.50 


Total $117.50 


Here's o one piece built-in that slides into the space 
normally occupied by е 4 base cabinet, Chrome 
frame around range top adjustable for a tight fit 


Over the counter top. Attractive chrome moulding forms 


frame around doors and protects fin on adjacent cab 
ets from heat whenev doc |! opened. Needs no 
eparate base on w › be mounted. Four leg leve 


е таке оп uneven floors. Available 


- то 19 sides ed a! end of kitche Your choice 


Mode Mid: ma alors or brushed chrome 


~, 


— 
— ` 


EASY INSTALLATION L 
Slides easily to 24 


inch space. Needs 
sept e bo 


Isperasenceces 


TENNESSEE STOVE WORKS * CHATTANOOGA 1, TENNESSEE 
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y Schlegel 
Woven Pile 
Weatherstripping 


seals so 
silently 


Schlegel Woven Pile 
| squeak (like plastic) 
sere " et; ) | doo n't bang 


rattle conditione 


MY 
SMOOTH ACTION. роот 
Wove Pile W eatherstrir 


\ | le 
ne I i 5 \ 


GIVES SURE PROTECTION. S 
re lient. It hior ors ani 


irregul ti 
WEATHERPROOF 
Sc gel Woven I 


proofing ! 


ем Showing hiege 
tripping installed 
ad section of Arcad 
adia Metal Products 


See us at: The NAHB Show, Booth 
No. 273; The HIP Show, Booth No. 
432; The NERSICA Show, Booth No. 
312 


for protection that’s silent, smooth and sure 
5 ehle gı е/ Audi uf 


WOVEN PILE WEATHERSTRIPPING 
SCHLEGEL MANUFACTURING COMPANY 


P. O. Box 197, Rochester 1, N. Y. In Canada: Oakville, Ontario 


PRODUCT PREVIEW = 


Wesher-dryer requires little service 


Factory recheck ате said minimiz 


M 11 


irele Na. 1254 en reply card, р 
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Hos five lights 
Chandelier has f 
irom ce 

nd 
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Circle Ne 


For gas or electricity 
An electric vented coml 
ег i 


$330 
ie | d nj 
b re 


Circle Me 256 en reply 


Соп be plugged-in 


Panel! à with 


Circle Ме. 1257 en reply card. p. 11 
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Priced to compete 

Duct-íree range hood «ompetes in price 

with ducted hood Ms installation 

n existing kitchen Ha wo-speed fan 

and twi ilters—one washable iluminum 

nesh the other charcoal 4: Со 

Ртойи П Воо! ^ 1 139 
Cirele Ne. 1258 en reply card, р. 119 


Mort kitchens p 
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WITHOUT . 

Lonolite Lonolite 
Masonry .. Masonry 
Fill E392 Fill 
Insulation 14 | |. Insulation 


Dramatic Test 


Sells Florida Builder on Zonolite (кыл) Masonry Fill Insulation 


x 
> 
— 
о 
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Pe 
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Walls insulated with Zonolite Masonry Fill cut 
air-conditioning costs, insure owner comfort 


In builder F. L. Ahern’s $350,000,000 
Isle of Palms Housing Development 
near Jacksonville Beach, Florida, all 
homes are planned to provide a water 
view from as many rooms as possible 
Large wall areas are exposed to hot 
summer rays. Air conditioning costs 
could be sky-high in such homes 
Now that’s no longer a problem in 
homes with concrete block outer walls 
Recently, Mr. Ahern had one partly 
filled with Zonolite Masonry Fill In- 
sulation...the rest left empty. That 
afternoon he found the unfilled section 
was blistering hot; the filled section 
was cool. So this insulation is now 


standard here for all homes with con- 
crete block exterior walls and Mr. 
Ahern feels that the promise of 25 
savings on air conditioning costs is 
conservative indeed. 
Drastically reduced cool- 
ing cost is just one of many 
reasons for the tremendous 
coast-to-coast surge to 
Zonolite Water-Repellen POURS FREELY INTO PLACE 
Masonry Fill Insulation 
that is now in full swing ...NO UNINSULATED VOIDS 
Get the whole time saving 
money-saving story with- 
out delay. No obligation... 
just mail the coupon. 


ZONOLITE COMPANY, Dept. AB-11 
135 S. La Solle Street, Chicago 3, III. 


Rush me FREE booklet MF-2 that gives full details on use 


® of Zonolite Water-Repellent Masonry Fill Insulation in con- 
20 ls O Li T E SPENT 


WATER-REPELLENT * 


нам 


MASONRY FILL INSULATION ADDRESS 


Zonolite Company, Dept. A8-11 135 S. La Salle St., Chicago 3, Illinois | васы а Pc — — 
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For You at the N.A.H.B. Show 
Biggest News 


BOOTHS 


5 2 5 - 6 - 7 


Also on display at the show — Farlofold and 
Dor-Mate doors, 4-Way, Casement, and 


Glider Wood Windows, and Qualitybilt Wood | 
Kitchen Cabinets and Vanities. Make a FARLEY & LOETSCHER MFG. CO. 


special note to see them! DUBUQUE / IOWA 
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TOOLS 
AND 
EQUIPMENT 


P" 16 
Tractor shovel has power steering, instant reverse 
Mor 1001 tr -%! і 300 р 
ad. N pic 
en reply card, p. 119 


capacit 
alloy di 


Circle No. 12 


901 product Preview 


high-backed (гис Arms slide on heat-treated aluminum wear 
plates maintenance. Bucket goes to 124" at hinge 
point wi 1° dump angle. Low-profile tires suit machine 
to soft [ Fer B h N 218-219 


Better tools speed up jobs 


Trencher digs fost into rocky, frosty soil 


New crawler-trencher is designed for digging in rocky and frosty 
soil. Machine is available in 9- or 12-hp models. Unit produc 
straight trench and fast digging action, features jaw clutch 
mechanism for ease in steering. Crawlers are addition to rubbe 
tired line Witch Marke Co., Booth No. 928 


Cirele No. 1260 on reply card, р. 119 


Generates on-site power Simplify boring with jig 


Неа» dut portable electric New boring jigs for lock set 
generator produc 3.000 watt implify locating and boring of 
of AC power at job site. Unit de and latch holes Two 
is rope-started, has 1-cylinder, models аге for 2-34” and 2-347 
4-cycle, air-cooled gasoline en 

gine. Has 5-hour running time 
—Pesco, Borg-Warner Corp., have strength and rigidity. — 
Rooth Nos. 786-787 Weiser Co., Booth Nos. 884.885 


Cirele Ne. 1261 sa reply eard, р. 119 Сіғеіе No. 1262 en reply card, р. 119 


backsets, other is combo jig for 
2-%%” and 5” backset. Side plate: 


JANUARY 1961 


Seber saw cuts wood, plastic, metal 


Improved odel 700 electric close cutting against walls, ceil- 
saber saw high spee ‘ ings, floors. Top handle adjust 
cutting wood, plastic, composi to three different positions. Kit 
tion low peed for meta includes four assorted blade 
Strokes per minute range from amp key and holder, 3-wir 
3.400 to 100. Multi-px ion cord -prong adaptor stet 
foot give me blade ing case.—Skil Corp., Booth 


Flush -cut attachmen llow \ 


Circle Ме. 1263 өв reply card. p. 119 


Drill is shockproof 


Electric drill has insulated Copcrete-weighted press makes 
chuck spindle and shockproof complete truss in seconds. Also 
nylon housing. Tool weighs 20% fabricates up to 40’ of stud 
less than other types, has wall. Pressing platen is raised 
power rating of 2.7 am Acts by two hydraulic jacks, pow 
as power unit for circular saw, ered by 5-hp motor. Requires 
bench sander, grinder.—Millers crew of three men.—Gang-Nail 
Falls Co., Booth No. 7 Sales, Booth Nos. 804-805 


Cireie No. 1264 on reply card. р. 119  Cireie No. J265 en reply card, р. 119 
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PRODUCT PREVIE 


Pickup heuls o heavy-duty load on or off road 


Forward Control ЕС 
has cargo bed 9 
handle 10-Ib Built 
for heavy \ ling both on 
and off-the th 4-wheel 
drive model ha › vehicle 
ratin › Wi! 1 
теат ’ hea t { 


Circle No 


170 lee 
in length, can 


pavload 


Reverses in oll speeds 
Optional li tion reve 
ottere ۲ 

crawler T 
pe bi 


ward 


1010 


naici a 
speed ith rey 
from 8 to ( mph. Ha 
or gasolin J 
Booth N 


Circle Na. 1268 on reply card, p 


Aligns, drives nails 
Single-blow automatic ia 
gun feed ail jumped 
hopper. It aligns them, point 
first, through flexible hose. О 
erator presse too! to surface 
gun drives the nail. Cannot jam 
United Shoe Machinery Corp 
Booth No. 208 


Chee Ме. 1269 on reply сагі. р. 119 


ised to 9,000 
body can be 


tron it ating 15 1 

tbs. Platform stake 
ubstituted on dual wheel 

ul 4,159 Ibs. Has turning ra 

ot 1°10 broad чта 

und windshield. Has nin 

ward and three reve speed 


и Moto I h No. 4 


1267 en reply card, p. 119 


Saw eases wood-workin 
Ten-inch radial arm 
deep De ed 
builder ind cabinet 
Feature wally епсі 


ne edge shaped 
afety guard. Operates 
240 lelive t 

1 ` 


Cirele No. 1270 en reply card, p. 119 


Trencher propels self 
Self-propelled trenc! 


simplicit 4 


tures 
Davi 
Г -66 hz E traction 
make t | spec 
>) pneumatic bounce 
Ha mplified boom extension 
vdraulicalh yperated Da 


I ( B \ 02.203 


control 


Cireie Ме. 1271 en reply card, p. 119 


Like o power hammer 
Portable impact drill 

duty clectric drill n 
hammer in one Drills 

› 4" in diameter in 

tile, masonr Has disintegrating 
action, wont chip or fracture 
materia The Stanie Works 
Booth N 173-176, 178-181 


Cireie Na. 1272 sa reply card, p. 119 


heavy 

powe * 
voles up 
concrete 


Мой with air power 
Air-operated — nailin 
drives I nails at t 
Model ARN 
attaching ph 
ub flooring 
gussets. Drive iai 
Triples hand spee: 
Line Sal In B 
Cirele Ne. 1273 on reply card, p. 115 


minut 


heathing 


f 


Truck does heavy work 
Mode! B-160 truck th ake 
bod d uj 9.000 Ib 

0 ck veight W hee 
ba i y 2 199 
Engine is six lind or V-8 
Speci fic use requiremen met 
t ariet in axle Inte 


H r, B N І 
Circle Ne. 1274 en reply card, р. 119 


Pipe weethers well 

This root - proof perforated 
fiber pipe lesigned clean 
and ife handling insit 
storage and installation 1 
10n brittle sealed | 
1 table septic 
ank connections 0 


Mig., Bot * 134 
Circle Me. )275 on reply card, р. 119 


tective 


coating 


Does over 100 fastening jobs 


Hammer-in fastening tools will 
do over 100 different fastening 
jobs, setting studs into concrete 
w thin steel with a few hammer 
blows. Craftsman's kit contains 
set of instruments equally use 
ful to carpenter "lectrician 
plumber Kit include ne 


Tamper cuts building costs 
New 
Crack 


reduces settling 
and call-backs. It com 
under-floor and sidewalk 
slab imp: hit and ТИ 
trench backfill. Improved power 
uts cost to 12¢ per cu d. Has 
me-man tran 
Jay ¢ 


Circle Ne 


tamper 


portation unit 
B Vo, 9 


1276 en repty card. р. 119 


Cuts fast end herd 

Heavy-duty sabre saw has Rock 
and-Lock shoe which keep 10€ 
flush 3 
double -edg 


blade chuck ind 
blade. Designed to 
hroug? WO Met 
pi pe All | 
Black De if 
^ 5 


Cirele Ме. 1277 ea reply card, р. 119 


standard Shure-Set hammer-in 
tool, one Shure-Drive shock-ab 
sorbing hammer, 50 drive pins 
and 50 threaded fasteners, all in 
deluxe carrying case Cost 
$29.95, $7.50 less than the total 
of items Ramset Fastening 
System, Booth No. 808 


Circle Na. J270 en reply card, р. 119 
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Hugh Kirkland (Right), President, Kirkland Masonry, Inc., Miami, Fla., talking to Dick Rogers, his Dodge Representative 


* Last year, we got over $4,400 4n new business 
. " * - 99 
for every dollar we invested in Dodge Reports 


“Dodge Repor ts actually doubled our busine 
1959, the first year we 
land. “And we doubled that increase last year! 
Mr. Kirkland concentrates in the competitive south and 


in 


used them," says Mr. Kirk 


central Florida markets. When he decided that his 
firm could realize its maximum growth potential only 
by actively competing for more commercial, industrial 
and residential contracts, he began using Dodge 
Reports. "We knew," he says, “that unless we kept 
ahead of the latest developments in these markets 
contracts would be awarded to our competitors before 
we even heard of the jobs." In the two years since 
that decision, his firm has captured over $3-million in 
new business — most of it commercial and industrial 
contracts that he couldn't even have bid on without 
Dodge Reports. Today, he is one of south Florida's 
leading masonry contractors 

Daily Dodge Reports tell Mr. Kirkland all he needs 
to know: type of project and cost, names of owners, 


fe. w. 600608 


-— DODGE 
| reports 


119 W. 40th St., New York 18, N. Y. 


CORPORATION 


JANUARY 1961 


architects and engineers, names of general contractors 
bidding, results of the bidding, and award of the gen- 
eral contract. "We have to be there with a bid before 
the general contract is awarded because the GC has 
to incorporate our bid in his,” Mr. Kirkland says. 
Dodge Reports give us the facts we need in fime 
to figure the job and get it!" 
Dodge Reports can get new business for you, too 
at surprisingly low cost. Send the coupon for fur- 
ther information. Or, consult your telephone directory 
for the Dodge office (in over 80 principal cities) 
nearest you 


oo — — — — вешь — — — — — — — — . —— ee . — 


F. W. DODGE CORPORATION 
Construction News & Statistics Div., Dept. ABI 1 
119 West 40th Street, New York 18, N. Y 


Please send me your brochure “How Subcontrac- 
tors Get More Work in New Construction." 
O send full case history on Mr. Kirkland. 
have a Dodge Representative call 


Name 


Compony — Tithe _ 
Address 


City 


aon тна Aue А 


to any home 
at a low, low cost with 


LOMANCO 


ё а 


М BOOTH 882 


NAHB SHOW 


JAN. 29 - FEB. 2 
CHICAGO, ILL. 


ALUMINUM 
WINDOW SHUTTERS 


The only shutters with all the fectures homeowners want! 


© 100% Aluminum Construction . . . no rotting, warping, cracking or splitting 


€ One piece aluminum slats locked in continuous frame . strong, durable, yet 
lightweight and attractive 


€ Completely assembled ready for mounting . . furnished with pre-drilled corner 
holes and eyelets and mounting screws 


@ Factory Finished in Baked Enamel satin white, charcoal black, mint green, 
forest green and tile red, or available with white prime coat only 


© Complete range of 16 sizes for all standard windows 
Perfect for all types of homes . . . Ideal for remodeling! 
SEND COUPON BELOW FOR COMPLETE INFORMATION 


Louver MANUFACTURING CO. жымын te. men” 


Gentlemen: Please send me complete information on your new Beauty-Line Aluminum Shutters. 
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PRODUCT PREVIEW 


Five tools in one 

Convert 155 router in seconds to a finishing 
sander. scroll saw, power plane or shaper 
table. Has 23,000 rpm motor Tapered 
housing affords greater visibility Por 

' Machine ( в h Ni 


Circle Ме. 1279 on reply card, р. 11 


Cuts foundation costs 
Curb wall form made « 
ШАШ ! 
Or piece 
trij Р, 
B h N 4 
Circle Ne. 1280 on reply card. р. 119 


Metal form assures alignment 

New version of Lo-Wall form has special 
“Stak o Yoke Bar Clamp” for fast and 
ure line adjustment. It 12" high, will 
pro: de 8" thick wall Symons Clamp 
Mf ‹ юш N 9 


Cirele Na. J281 on reply card. р. 119 


Hangs door in 2 min. 

Prehung door routing and boring machine 
will bore for the lock, latch and striker 
plate automatically. Accuracy is assured. 
-Ruvo Engineering Corp., Booth No. 614. 


Circle Na. 1282 on reply card, p. 119 
More tools, p. 232 
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w шшш HYDRONIC. HEAT 
г WE DOESNT COST 
WILLE ANY MORE... 


ANYMORE! 


The New Belsaw 910 turns rough lumber into 
all popular Millwork Potterns 


Now а production machine that PLANES, 
MOLDS ond SAWS in one continuous power 
feed operation. A versatile money-maker for 


your shop. installs in minutes 


А Heavy-duty "Magna Fold" vinyl folding 
The Belsow 910 face molds up to 11 2 inch loors are embossed on both sides. In choice 
wide stock or edge molds to 6 inches wide— f seven decorator colors, Have strong 
planes stock 12% inches wide by 6 inches luminum track, steel ribs and засе 


А Packed with screw and hardware 
thick. Saws 2% inches thick. Power feeds 22 | American Door Co., Inc.. Booth Nos. 57-58 


feet o minute with 3 or 5 H.P. motor | Circle Ne. J283 өз reply card, р. 119 


Delivered on easy payment ріоп with full 
money back guorantee 


Find out today how the 910 can provide extra 


production and more profits for your company. 


Send for Complete Facts Today 7 | 
BELSAW MACHINERY CO, А Д ина 


Sine: M^ х On 287 
9081 Field Bidg., Kenses City 11, Mo 


Builders . . . SPECIFY 
NEW DENWOOD | Reptoco ota toeks DRO 
STEEL TRUSS : 8 HYDRC THERM 


П 


signed t eplace old mortise-type lock 


1 | Will f ny se vith 2*4" to 29/16" 
EN`” CONNECTORS | diameter ros scutcheon o 7\4” in 
T x e | heigl D ; ‚ B у e 


ә 924 


| Circle Ме. 1284 on reply card. р. 119 Now. . . with new completely pack- 
Th aged Hydrotherms, you can offer the 
e finest gas-fired hydronic heating sys- 
connector tem available at little or no 
with the inerease in the cost of your homes. 
built-in With all principal accessories factory 


anchor 
tab. 


Most Practical Low-Cost Way 
to Build Trussed Rafters 


e Highly versatile . . . ideal for both 
small and large volume builders 
only plate that can be used with 
either a pneumatic gun or an 
ordinary hammer 
Die-formed of 20 gauge galvanized 
steel with nail holes properly pre 
pierced to function as templates 
Made to meet requirements of FHA, 
VA and the Uniform Building Code 
Available in many sizes and shapes 
for all applications. Jigs, guns, and 
other equipment aiso available 


Write Р. 0. Box 802 
c for complete information 


F. D. KEES MFG. CO. 


Ter, CSUR E “ЕКИН АМЫ A 
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Both locks and seols 


automatic locking hardwar 


and appearance 


Cirele Ме. 1285 en reply card, р. 119 


assembled, Hydrotherm's special pur- 
pose design and cast-iron construction 
mean years of trouble-free, fuel-saving 
service . . . backed up by a 25 year 
guarantee! 

Specify Packaged Hydrotherms for 
your homes. Your contractor will agree 
they're the best! Available in 72,000 
to 155,000 BTU/hr input capacity for 
200 to 620 square feet of installed 
r tion. 
adiation e 

Hydrotherm's complete — 
line of boilers includes T 
capacities from 50,000 
to 3,600,000 BTU/Hrin-  ; 
put, for domestic, com- @ 


mercial, industrial use. 


Want more facts? Write today to 


HYDRO]HERM £ 


Dept. 13-A Northvale, N. J. 


BONUS 


C °° Product Proview 


a 
4 — 4 


Stake truck rates up to 19,000 Ibs. gross weight are a in six-cylinder or V-8 mo 
f ted an ne pi 

Model B-160 truck with stake bods rated up t x 

ci rt ( t wl 4 " 


wt 
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Thirty more 


Seldergun has alloy tip Intercom permits outside, inside contect Door goes up easily 


Soldergun has all tip ires Soun system maintains tw« for AM radi System can be Folding aluminum door installs 
no filin K ng а ма al m cas used for private or general com using only a ewds г. Door 
plished b vipin heat T ins i ‹ Units g munication. Nurseric › ich is finished with baked зап 
with damp doth. Kit al 7 i c mounted ooms can be monitored b n top coat. Hardware is nonru 
tain ИИГЕ hadow le t г ing homes nev com. Radio plays in part ng simulated bra Glide run 
light, handl ım pat t mstru à house. Units are finished in ners are self-lubricating nylon 
storage of extra і in take ‹ blended gold, роі i atin Comes in white, 32", 34" open 
" Po hle 7 bl adapt ilve Talk A-Phoi ings.—H unter-Douglas Di 
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Stapling hammer is more efficient for large areas 


Stal TES 
FI! 

stapk 

ne 1 t nme 4 
HK i i B 
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staple, is more ес 
Mode H2BR 
dc n 


- 1 


Steel roof deck has wider ribs for welding 


s ype ` \ x» dech 

U › nical ipp 
м һе peed lec 
gauge d lengths up to 28° 
f ainted 


Cirele We. 1292 


alvanize« i 


en reply card, p. 119 


can boost 


Gives better daylighting 


Twin domes provide 
fient. daylighting 
1 reintorced 
for rength 
acrylic 10 


more cf 
Inner dome 
with fibr las 
outer dome i ii 
weatherability. Per 
manently sealed for thermal in 
sulation. Self-flashing unit 
nailed to roof ——Wasco Produc 
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Masonry drill is held by vocuum rig 


Masonry drill cuts hok to 8" 
concrete 1 


in diameter, secures quickly to 
cuum rig. Pump develops 3,000 Ibs 
suction disks. Stand goes on verti 
weighs only 125 Ib rolls easily from 
Ele Tool ( 
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New pattern for boord-and-betten application 


“Santa Rosa” is name of new redwood pattern for use in reverse 
board-and-batten application. Applies eithe durable 
paneling. One side of board is sur 
other w-textured. Material durable and requires 
ittie maintenance. — Cal a Red dA n 
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exterior 


a h $ Aa 
siding or hnished doo 


faced 


efficiency, sales 


Cooler fits cabinet base 


"Curtain Wall" air conditioner 
is shaped to fit ventilating cabi 
net in base of 
dows. Unit is 
weighs 125 Ibs 
x51-»$"x12-V$". Similar to reg 
шат room ait conditioner.— 
Amana Refrigeration, Inc 
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ipartment in 
I-hp 9.000-btu 
measures 1214^ 


Fan is reversible Panels mount anywhere 


Ceiling or wall mounted attic 
fan reverse ir flow by chang 
ing motor lead Blades аге 
paced irregularly around 


Perforated panels can be 
mounted on all surfaces—brick 
concrete, metal—with this hang 
hub er kit. Hangers have built-in 
for maximum air delivery. Unit spacers. No drilling, no special 

mounted on rubber grom- tools. Includes 10 anchors, 10 
mets, measures 24" to 48" dia— bolts, can of adhesive, instruc 
Diehl Mig. € tions.—Goodloe E. Moore, Inc 
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س 


the hade says: 
( 


"HIPShow is the 
greatest combination 
of essential products 
and information ever 
assembled. No one 
aiming for bigger 
profits in this field 
should fail to attend." 


5th annual nationwide 


1961 HOME 


IMPROVEMENT 
PRODUCTS SHOW 


Convention Sessions 
FEBRUARY $-9-10, 1961 
HOTEL PARK SHERATON 

New York 


Trade Show Days 
FEBRUARY 9-10-11, 1961 


SEE, COMPARE, LEARN, SELECT 
products and methods you need to meet de- 
mand. Only HIPShow brings together the 


greatest variety of commodities and special- 
ties, material and equipment, topics and 
speakers to let you recognize, develop and 
exploit the opportunities for maximum busi- 
ness and profit in your selling area. 


PLAN NOW TO ATTEND 
SAVE TIME 
REGISTER IN ADVANCE 


HOME IMPROVEMENT PRODUCTS SHOW, 
331 MADISON AVENUE, NEW YORK 17, N.Y. 


ADVANCE REGISTRATION FORM 


Home Improvement Products Show AB 1-61 
331 Madison Avenue, New York 17, N. Y 


Please mail Айт: ' Badge to те. | undersic har there is no registration fee 
and that the badge will admit me to the exhibit floor at a time during ow hours 


NAME — TITLE 


FIRM...... 00494000000000000000000000999 (Check type below) 


ADDRESS 


CITY & STATE 


Additional names with infor 
mation as requested above on 
attached sheet 
TYPE OF FIRM-PLEASE CHECK APPLICABLE BOX BELOW 
С) Specialty Dealer General Contr acto 
(7 Lumber Yard Buiider 
[ 


Bldg. Material Modernizing 
Renovainng 


226 


Hotel reserva 
tions requested 


Dept. & Chain Store Manufacturer 
Hdwe or Apphances Wholesale only 
Wholesale А Retad ONDE 


H Н 


Meets current requirements 

New 20-amp grounding devices 
permit higher-rate electrical 
equipment to obtain full cur 

rent requirements, Include single 
and duplex те "tack which 
will accept all cap Shallow 
bodies de wiring Leviton 
MI Co 
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Saves space and steps 
This unit has all cooking con- 
venienc Features ventilating 
fat extra he nsulation 
backguard with full width 
fluorescent light. Has flame-set 
burner control, barbecue broil 
over vanishing rill н dge- 
Holl 11 Ca 
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Extra weatherstrip added 
Ih ingle-hun aluminum 
window ha: M integral fin 
im  desigoed inte vindow 
frame for cas installation 
Wool-pile weather-stripping 
treated with licone is rated 
above minimum air infiltration 
Се Steel Produ Corp 
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Pulverizes 6” of soil 

“Tillit,” a general-purpose soil 
pulverizing unit thoroughly 
mixes ЦЬ w aggregate о 
depth of si inche Used for 
road beds seeding unit is 
PTO-driven and attached with 
$-point linkage. Fits all make 
of tractors F Motor Ca 
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Add light to garage 
Sculptured fiber glass panels of 
this sectional overhead door light 
up garage like a skylight. Panels 
are encased in extruded alumi 
num, making door shatterproof 
shrinkproof and impervious to 
corrosion Fray Mf ( 
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Up and roofed in one dey 
Complete house package, de 
livered with everything but the 
concrete | recte ided 
and fed in eight-hour day 
Includes wiring, plumbing, in 
terior decorating. Slab. crawl 
basement plan General Home 
G 1 
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Has sculptured pattern 
Decorative tile features a 
sculptured pineapple pattern 
in bold relief. Called “Tropico 
this addition t the Hermosa 
line will be available to build- 
ers in 1961 in many colors in 
cluding bronze, orange, gray, 
turquoise.—Gladding, McBean. 
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і 


Roller ends hand tomping 
(м< ” wire 
! ggre 
Bring 
ol fat 
Im- 
Speeds 
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Adapts to difficult jobs 
Р tabl tric Flex -Saw їз 
fo inolcun 
' atio 
Hashın 


ıtting 
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è 


Has different color 


emodelled kit 


f 
308 on reply card, p. 119 


Operates from dashboard 
Electron м control 
1 md light 
pushbutton transi 
ainsmitte ım сат 
ture include ir 
Mor light 
if uich 
€ 
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THAT 


| 


Classic door durable 

door has louvers 

езеп for тас 

u Won't wary 

it. Eight-ft.. high 

t installatior 

prime sy t 
bushing 
j 
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Won't rotote or rust 


isl i ave an 


h to eliminate 
p ‘ her 
rugated ind 
Available 
hold washer 
Nail are 
F.H faze ( 
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Beots heat problem 


Vinvl T tor able in 
(mimte 
ette-burn 1 атс pecial 
laver і uminum foil resis 
he °F brasion 
and A h gre 1 


І 


exclusis сда 


R 
Circle No. 5312 oen reply card. p. 119 


Eliminates fire hazard 
This electric hot water boile 
eliminate oil, and coal 
fiames nec no chimneys ог 
tumat "m Designed 
adiant panel, convector 
he 1 and rad or heatin 
ns, Sina 40.948 t 


j 1 ‹ 
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Takes 


longer 


to unpack 


than 
INSTALL! 


FABRIC DOOR 


Many builders 1 


right in the carto 


the Columbia-matic Fobric Door 
in seconds, 
ging, no hardware, no framing 


the buyer installs it later 
No pointing, no 
necessary. A real space saver. Neat folding, narrow 
profile, portable rsible, washable. Lovely vinyl 


covering, heights to 8 dths to 4’, con be hung in pairs. 


complete detoils write: 


THE COLUMBIA MILLS, INC. 
368 5. WARREN STREET ® SYRACUSE 1, NEW YORK 


BETTER ESTIMATING pes m 


TO SUCCESS 


LEARN TO ESTIMATE 


You con become o successful building controctor by learning to estimote 
construction costs quickly and accurately. Bid on profitable commerciol 
and industriel jobs without worry about “What did Î leave out?” or “Am 
! bidding too high, or worse yet, too low?” 

WHAT WE TEACH 

We teach you to prepare estimates complete in every detail. You learn to 
read plons, to list ond figure the cost of materials, tn estimate the cost of 
labor, ond many other things thet you need to know to bid with confidence 
We will send you plans, specifications, estimate sheets, cost data, and com- 
piete intructions. The labor date that we supply is not vogue ond theo- 
retical—:t is specific, complete and accurate. It gives you the octuel cost 


ef labor required te do work in your locality at your current wage scales. 
OUR GUARANTEE 


Best of all, you don't need to poy us one cent unless you decide thet our 
course is whot you need and want. Study tor ten days, and then if you оге 
mot delighted, simply return the moteriais we sent you ond there is по 
further obligation. If you decide to keep our course, send us $19.75 (poy- 
ble in two monthly payments). Send us your name ond address today ond 
see what our course con do for you. 


CONSTRUCTION COST INSTITUTE—-Dept. A161 
Box 8788, University Station—Denver 10, Colorado 


FREE' SAMPLE FIBRE DUCT 


Moisture-Proofed а Extra Strong е Crush- 
Proof € Termite-Proof the most rigid fibre duct model 


NOW SAVE i» 5: osos coss 


On Ducts for AIR CONDITIONING 
and PERIMETER HEATING 
INTERNATIONAL FIBRE DUCT DIVISION 
3800 Pork Ave., $t. Lovis 10, Mo. 
Do away with costly metal or concrete ducts. 
Set up for fast installation — no delays — at 


low cost — in heating and air conditioning. 
For free literature 


NAME 
ADDRESS 


Circle Me 


anythin 


bud 


Wash ond dry 


Clothes d 
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are wood paneled 
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Touches up concrete 
€ i ct п t 


p. 119 


Decorates any size wall 
A TT « , cont 


eply card 


Have herdwood finish 


" birci rel 


119 Circle Me 


p. 119 


“@ 
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House fits smeller lots 
Designed for tot 
$-bedroom І bath 
тъ 1.041 sq. ft 
ntralized 
mas be 


small this 

hous 

Plumbing 
conom \ 
joined b liding 

Cent heatir 

r buil n k h« 


H M 
le Ne. 137 


1OOT 


en reply card. p. 119 


Getting a second mortgage 
Broct 


you d mor e n 


Li n 


xplains how to turn 
cash 
wer ге 
ig d nd 
teps in 
title 


and 


quir 
iluation 
M 
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Pools easy to build 
Swim: { P А 
ин 


vi 


п 


"na 
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Hamper saves floor space 
Bilt-In sa 


Double duty joist hangers 
Joist t 


hanger E 


hing 


F. D. Ke 
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Attachment 


Designer 
ut 


шип 


quip 
lud 


Cirele Me 


Comfort comes modern 
Metal f 


cated fireplac 


dire heat 


pro 
rcu uor 
role 


Á 
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Snaps in with e push 
A cane witch for lamp 
па lam; h snap-in 
tul stallation 
n and latx Eas snapped 
nounting hole 
nte tocked 


ingle pu 


pol 


andl 


Е Mig. € 
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igh 
shifte 


load 


overhead safety 


limiter ntrol to 
rloading a an 
pre 
fall in even » | 
failure Color би 
stlable He M f 


mirol als 
гес 
uli« 


4 à 
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Oven hes exhaust 
Sut t 21” built 
far hict 
do 
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lonize fumes awoy 


Ductless hood removes smoke and odors by 
electrosta ionization. Fumes are drawn 
into hood where they become charged and 
drawn to charged collector plate. Plate 
cleaned with detergent. Unit goes on wall 
—Progre Mfg. € Inc., Booth Nos. 1156 
115 
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CALL COLL rer f 


Те measure of 
WITCH aò Б, ' 
" " x 2 


CHARLES MACHINE WORKS, INC. 


А - * 


PLASTER and 
MORTAR : 


This is an exceptionally fast hard-working 
one-bag (5% cu. f mixer, built to stand 
punishment. Best and most durable materials 


Lifetime shaft seal. End-to-end mixing action 
Power throw-out. Over-size electric or 
gasoline power 


LIFETIME SEALED BEARINGS REQUIRE NO GREASING 


quee a pum pan UND CEP LP RR ашай | 


MULLER MACHINERY CO., INC., Metuchen 4, N, J. 
Please send me full information on: | 


0 Plaster ond Mortar Mixers, [L] Tilting Concrete Mixers, 


MULLER MACHINERY [Г] Non-Tilting Concrete Mixers, [L] Power Trowels 
COMPANY, Inc. NAME 


DISTRIBUTORS: Some profitable STREET 
биогра ave stiil open. 


^ 
" 


PRODUCT PREVI 


Hood fan does extra lerge job 
The powe ! 

hoo П 

deli arg 

throug lon 110 

Mixed-Flow Hood м 

[E m ^u t 

tang ка 


wal u top 
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Hood designed 


Hu range 


for economy 


à 
€ 


Г] 


Circles Noa 


Cabinets handcraft 

Handcrafted wood kitchen 
het ane iclapted unpiemen 
toda Os 


Smar р | mold 


modern applian 


rib pleasin 


Pro 
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Hos new water oction 
Nin h à 
tur unique 
distribution. A 
force through ж 
caily pening 41 
tating “Z rm. Built-in 
vertible, portable Waste K 
Cor Boot! N 98-44 
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new dishwasher dr 
tem of 
powertul 
wat 
located 


230 


case tl duct occupies only 
about 35 sq. in. at the back of 
abin Also h tw light re 
€ tacle push button control 
а lifetim iluminum hit and 
back-draft damper. Completei 
issem bled в M f € 
н ії 
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Variety of products 
From Welb f t961 
new nd m pl« е of tre 
standin пре ` n 
Bilt-in | face uni 
Also om 


Ngt 


litione 

* ` ric at uni 
fo mme —VH 
€ 1 3 
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New gos kitchens 
Ove ’ 
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Wood-like decoration 
Wood grain · dec ted 
ull-width 
B n uned, heat 
i rox position mate 
Model ture ех 
unbreakable 
M 
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Living-dining cabinets 
these Bronzeglow bi 
are partic Harl 
living-dining k en Include 
cabinet sen ап 

ate ab 
Mad 
lities.—H 
450-45 
Circle No 


h cabine 


ed to today 


/. 5 
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Range is versatile 
Automatic 
tim miracle 
Minute- Minder 
Cook - to h 

1 Brain Desig 
fine cabinet 
stainles steel 
Work in B 


Сис Ne 


cook мет a meal 
Oven 1 „ 
chime 
Burner with 
com plemer 
Porcelain 
ithe Stove 
h Ne 961-962 
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Gives home new light 
Built-in lighting using common 
structural lighting schemes solve 
many problems in the home 
Methods include valance light 
ng. cove lighting, canopy and 
{гор panel ispended panel 
General Ele ic € Lamp Di 
Booth Nos. 130-1 
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Cabinets odd glamour to the bathroom 


Bathroom cabinets | 
need and luxur | feat 
in пе" ensembi 

gn th ve 

ип center m 
stallation ab 
тас! he 
Iran las Г! 


Circle Ne 


it’s easy to hang 
Combination “Var 
"ni па 1 i 
mounted uppor 
ibl ngers, Ha 
€x (« equippe 
апа 10€ A 
Ger 


п 
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For а flexible shower 


Millie the Mermaid” will high 
light new line of brass plumbin 
and bath products from Milwau 
kee Faucets. Featured above, the 
firm's new Rex Adjusto shower 
Units long arm can be move 
to any placement.—M ilwauke 
Faucets Inc., Booth No. 778 
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reversed to 
t 


side cabinets can be 


let m ving left rig 
Othe includ nit 


nd oor typ 


Nave 
ic rolled 
f 
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Serves “far out” 


treatment 
DT diffi 


n, һай! 
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PUL Tre AF LO J 


Mixes neor heater 
Ultrafiow mixes hot 
watt n ie wale heat 
distrib i ub, lavator 
kitchen, by push-button control 
Th plumbing nnovatio 
adapt nventional tem 
—An Sanita M € 
Bo ^ 76-777 
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and cold 


Fit standard openings 
Bathroom  accessorie 
holder, tumbler holder and soap 
holder-grab bar—are designed 
to fit standard opening for re 
cessed installation. All are 44” 
sq. feature lifetime triple 
chrome plate.—Hoover Bath 
oom Accessories, Booth No. 950 
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AMERICAN SUILDER 


BLUEPRINT HOUSE 


(Continued from page 98) 


2-224" Steel Beam Column 

2х4” Fir Partition Shoe 

2х4” Fir 16*-o.c. Мой Studs 

224” Fir 16"-o.c. Port. Studs 

224" Fir 8"-o.c. Stagger Part. Studs 
2х4” Fir Woli Plote 

224" Fir Steel Вест Plate 

2x4" Fir Joist Sill 

2х4” Fir Header Blocking 

2х4” Fir Window Sill 

1x3” Fir Floor & Roof Joist Bridge 
122” Fir 16".o.c. Ext. Woll Furring 
1х2” Fir Cont Strip 

Plyscord %” Floor Lining 

Plyscord A” Ext. Wall Lining 
Plyscord %” Roof Lining 

Plywood %” Floor Underloyment 
136 Fett Floor Isolation 

15# Felt Ester. Woll Isolation 
Fiberglass 2” Roof insulation 
Fibergloss 1%" Woli Insulation 
Fiberglass 1° Wall Insulation 
Alum. Mesh 3” Soffit Screening 
Metal Joist Anchors 

Metol Joist Hangers 

Wood Misc. Furring & Grounds 
Metol Structural Hordwore 


= p pm 2 2 کم‎ т= = = 


CC ететт щл (Л r 


—WOOD EXT. & INT. MILLWORK— 
14” Wh. Pine 3'x6'10 Ext. Flu. Or., FAT 
136° Birch Ven. 3'x6'10 Eat. Flu. Or., FET 
134" Birch Ven. 2'8x6'10 Ext. Flu. Or., РЕТ 
1%" Birch Ven. 6'x6'10 Int. Flu. Sl. Dr 
F.T.H 
13” Birch Ven. 2'6x6'10 Int. Flu. Or., FAT 
136° Birch Ven. 2'4x6'10 Int. Flu, Or., FAT 
1%" Birch Ven. 2'x6'10 int. Flu. Or., F&T 
White Pine 2'8x6'10 Dr. Jomb & Trim 
White Pine Sash 9'26'10 Fix. Wind. WIL, РЕТ 
White Pine 045 2x8" Fixed Wind. Frame 45 
White Pine 422” Window Trim 45 1 
Knotty Pine 3423’ Sink Cabinet i 
Knotty Pine 2'3x2'23' Bose Cabinet 
Knotty Pine 42223’ Range Cabinet 
Knotty Pine 22x2’ 6x6’ ó Cabinet (Oven) 
Knotty Pine 412x1' Мон Cabinet 
Knotty Pine 31221’ Woll Cabinet 


million 
Charles Clotfelter of Marietta, 
Georgia, is cured of cancer, like 
more than 1,000,000 other 
Americans. He owes his life to 
his own vigilance. He went to his 
doctor in time. Charles Clotfelter 
is living proof that many cancers 
can be cured if detected 
and treated early. Do you 
protect yourself with an 
annual health checkup? 
Its your best insurance 


against cancer. 


AMERICAN CANCER SOCIETY 
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Knotty Pine 2'6n2'6x1' Wel Cabinet 
Oak & Pine 7Rx3'1 inter. Stoirs 

Ext. Plywood 3$" Ext. Wall Siding 
222" W. Pine 16”-о.с. Ext. Wall Battens 
. Pine 1 x 10” Cornice Роса 

. Pine 1x8" Cornice Frieze 

Pine 4x4" Cornice Ва. Trim 

Pine 4x4” Round Base Molding 
Pine x4” Woll Bose 

Pine 1x8" Beam Enclosure 

Pine 1x4" Beam Enclosure 

Pine 1x10" Beam Enclosure 

Pine 1x6* Window Soffit 

Pine 045 2х6” Window Sill 

Pine 1212” Closet Shelving 

. Pine 1х2” Shelf Cleat 

C. Plywood %”" Cornice Soffit 
Plywood У” Carport & Porch Ceiling 
Metal Closet Poles & Accessories 
Oak & Mastic Door & Wind. Cathing 
14” DSA Glow Window Panes 

Ye” OBS Glass Window Panes 
Formica Ve" Counter Top 

Vinyl Floor Covering 

Metal Finish Hordwore 


ELIE 


> 
^ 


—OAK FINISHED FLOORING— 


Ook 134" Finish Flooring 
Machine Ficor Sanding 


—ALUM. SLIDING DOORS & WINDOWS, F&T— 


Aluminum 5'10x6'6 Ext. Giz. Sl. Or., FAT 
Alum. Sash 6'3x3' Sliding Window, FAT 
Alum. Sash 4x3' Sliding Window, РАТ 


N 


— 8 ә 
меб 
8888 


—METAL ORNAMENT & MISC. WORK— 


Cost Iron Fireplace Damper & Асс 
7" | Steel 15.34 Roof Beam 
525294" Steel Window Lintel 
323254." Steel Fireplace Lintel 
2".d. Steel Pipe Column 

Steel 2".d. Pipe Flonge 

4х1" Steel 8eom Strap 


— METAL SHEET WORK, ROOFING & SKYLIGHT— 


26-go. Giv. МИ. 7” Gravel Stop 

26-go. Сім. МН. 11" Rf. Counter Flashing 
26-ga. Giv. МН. 16°-d. Pier Termite 8 4 
26-ga. Giv. Mtl. 7" Spandrel Flashing 
26-де. Giv. Mil. 10x13" Beam End Cover 
26-go. Giv. МН. 18х24” Вест Supp. Flash 
20 Yr. Compos. 4 Ply Roof Cover & Flash 
Metal & Gis. 24 л 18" Roof Skylight & Acc 
26-90. Giv. МН. 10" Chimney Flashing 
26-ga. Glv. Mtl. 6" Skylight Floshing 
26-ga. Giv. Mti. 24224" Vent Flesh (& Flue) 


PAINT EXT. а INT. FINISH— 

Lead & Oil Ext. Millwork 3 Coots 

Leod & Oil int. Millwork 3 Coots 

Leod & Oil Gypbd. Wall 2 Coats 

leod & Oil Gypbd. Ceiling 2 Coats 

Stain & Varn. Int. Millwork 4 Coon 

Stain & Vorn. Finish Floor 4 Coats 

Leod & Oil Ext. Рума. Sid. 3 Coats 

Leod & Oil Carport Ceil. 3 Coats 


2251 
401 


540 5 
480 5 
895 5 
090 5 
945 5 
800 5 
335 5 
435 5 


—PLUMBING SYSTEM & FIXTURES— 


Water Service Connection & Piping 
Sonitory Service Connection & Piping 
Gas Service Connection & Piping 

Gos Furnoce Connection & Piping & Acc 
Hose, Bibb Connection & Piping & Acc 
Lavatory, Piping & Accessories 

Bath Tub, Piping & Accessories 

Woter Closet, Piping & Accessories 
Kitchen Sink, Piping & Accessories 
Shower Head, Piping & Accessories 
Elec. H.W. Heater, Piping & Accessories 
laundry Wash., Piping & Accessories 


— — ent Tp 


—HEATING SYSTEM & FIXTURES— 


Gos Warm Air Furnace & Accessories 
Соз Worm Air Ducts & Registers 
Prefob. Metal 8"-d.x18' Flue & Chimney 
Gas Warm Air Temperature Cont. Equip 
Соз Warm Air Ventilating Connection 


— ELECTRIC SYSTEM & FIXTURES— 


Electric Service Connection 

Telephone Service Connection & Wiring 
H.W. Heater Connection & Wiring 
Gas Furnace Connection & Wiring 
Laundry Wash. Outlet, Conn. & Wiring 
laundry Dryer Outlet, Conn. & Wiring 
Oven, Outlet, Conn. & Wiring 
Refrigerator Outlet, Conn. & Wiring 
Electric Exh. Fon Conn. & Wiring 
Ronge Top, Outlet, Conn. & Wiring 
Ext. Light Fix Outlet, Conn. & Wiring 
Light Switch Outlet, Conn. & Wiring 
Convenience Outlet, Conn. & Wiring 
Elec. Service Роте! & Switch 

Сей. Fixture, Bulbs, Outiet & Wiring 
Wali Fixture, Bulbs, Outlet & Wiring 
Entr. P. Butt. Chime & Wiring 
Television Antenna & Wiring 


————————— 
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ADVERTISING 


The Market Place fer buying and selling used 
merchandise, help wanted, positions wanted, and 
other classified listing» 

Rates—-$7.50 minimum fer 40 words or less. 

for each additional werd. 

Display Classified—$35.00 per inch. Reverse plates 
ot accepted. Ne illustrations. Ne agency commis- 
on «& ‹ discount, One columns enly—2'4 
inches e * inches maximum. Signature cute 
and trade names allowed 


SALES AGENTS WANTED in Mississippi 
Valley territories, capable of opening Fran- 
chised Distributors for our patented WALL 
PLANNER Group of Furniture, F.H.A. ap- 
proved for Mortgage inclusion. MEIER & 
POHLMANN FURNITURE СО. (manufac- 
turers since 1869), Saint Louis Missouri. 


GUTTER & DOWNSPOUT 
NATIONAL 
SALES MANAGER 
WANTED 


One of the world’s largest manufacturers of 
Aluminum Building Products desires a Na- 
tional Sales Manager to direct Sales for 
Guttering and Downspout Division. Must 
have proven ability. Must know Roofing and 
Siding Distributors and Dealers and have 

“eptional Executive and Administrative 
experience. Salary and Commission. Auto- 
mobile rnished and expenses paid. Send 
omplete resume, address Box 293, American 
Builder, 30 Church Street, New York 7, N.Y. 


Few Boat Lifters Available, fraction original 
‘ost, anyone can afford, lift boat, paint 
protect against storms, or DO IT YOUR- 
SELF-—-by pouring. A Home with interior 
and exterior walls of Insulcrete, withstood 
200 miles hurricane winds Islamorada, Fla. 
National Insulerete Cory Box 4188 Nor 
mandy Br., Miami Beach, Fla 


SALES REPRESENTATION WANTED 


Minnesota, lowa, Wisconsin, North and 
South Dakota, Manufacturer of complete 
line of aluminum combination storm win- 
dows and doors has territory available. Com- 
mission basis. Box 292, American Builder, 
30 Church St., New York 7, N.Y 


POST OFFICE WILL NOT 
FORWARD MAGAZINES! 


You must write us, prior to moving if pos- 
sible, giving both old and new address, 
alse postal zone. Allow three weeks for 


change. 


AMERICAN BUILDER 


BOX 961 © BRISTOL, CONN. 


PRODUCT REVIE 


New lines for doors Boiler weighs less 

Accordion do in deluxe and Permaglas HW-80 heating boiler 

low ¢ vie \ р td we ibs nd is 27 
һ. Has maximum inpu 
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igh ni 
heigt n h. Delu 


lin i | ippearanc ing f 80,000 BTL Spe ihed f 
come м d n | ' lium-sized hom 
bulk copper or 
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Circle Ne. 1361 on reply card, p. 11‹ 


Ends condensation Door requires no tracks For duct Adds heating efficiency 
Desi t a t ۱ Tract а E r س قو‎ чи 
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* " M l " Gas I Й t installation Latest wiel ni s 
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Circle Ne. 1344 en reply Circle No. J350 an reply card. р. 119 
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Handles for all doors 
Har гац ‹ 
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Cleans the air 
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* سد‎ 4 м 
+ tron 1 
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Cirele 80. 1351 y . Circle Мә. 1363 on reply card, р. 11 


is panelized | зрнаца is smoother | Gives individuel control Designed for high capocitie 


“г жй 
window Dro Damper for all Base inis Packaged a conditione « 


Г ] меһ -capac t 
ment elimina | P 


reply card. p. 11 


Plate grips wood tightly 


— Entire system is outside 


Gas it MM nin un 


гер ard. 9. 119 
Circle Мө. 1365 on reply card. p. 11 


i Skylight utilizes daylight a : à 
-— — Qa — 2: y" - me For smaller homes Digs straight ditch 
+ Ne condensin u à Crawler mounted “рис! 
pacit { 000 Btu c al Witcl rencher makes straight 
M а = i * n im hon п аѕ а І lit f founda 
t i »ropelle: 
ше i d unit ieg hi erable 
110 ни 
i j i è la rock 
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Fits all doors 

Балбай de Staples subflooring 
Big iple ind machine t 
drive rem have been designe 
for ich jobs а ib-floorin 
St pi ir 16 Ba r€ Ivanize 
steel 3/16” 2 p Ne 
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Doors have solid core 


Gives picture effect Mid « i > Breoks off circuit Forms hook up faster 


“ны! : the up ‹ ' Thermal cut-out is advanc Concrete forms made of 1 


ply woo ire tiff ' ersa 
tile. Faster hook uf possible 
with tie clip lie locked be 

fore next form ч. All part 
case hardened. For residential 
г commercial use. —Durafor» 

Inc., Booth No. 927 
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An Amazing Introductory Offer 
of Books on OER 


Take any 3 3 for only $795 


(TOTAL VALUE UP TO $21.85) 


— 
н ARPE NTRY 


21 IF ЧЕ о " А н es 2 H . 2 
SIMPL! " F you're a builder, contractor, building supply distributor, archi- 


tect, real estate man, or otherwise associated with the building 
industry, here's a unique opportunity to secure interesting, valuable 
and instructive books at an unusual cost saving. Every one of these 
books should be in the builder's library. They help cut costs on the 
job, point out new building techniques and supply a convenient 
reference source for solving day to day building problems. The books 
pictured here have original publisher's prices ranging from $2.50 to 
$9.95. Choose any three of these handsomely bound books for only 
$7.95. In addition we'll enroll you as a member of the Builder's 
Book Club so that you'll be informed of important new books in 
building, and will be able to secure them at special membership 
prices 

How the Club Operates 


In coming months we'll send you announcements from time to 
time of new book selections. If you wish to buy the particular book 
selected, at a special money-saving club price, you need only return 
the postage-free order form which you receive with the announce- 
ment—nothing to send back if you wish no book. The club's method 
of operation saves you time and trouble. 


You Need Buy No Further Books 


You are not obligated to purchase any minimum number of 
volumes and you may discontinue membership whenever you wish. 
But we believe you'll want many of the forthcoming books we plan 
to announce this coming year 


Bonus Book Free If You Hurry 


If your acceptance of our limited-time offer is postmarked no 
later than February 28, 1961, we'll include a special bonus book 
HOW TO BUILD SWIMMING POOLS absolutely free—a special 
dividend for acting now 

The Club reserves the right to request members to make alternate 
selections in the event a book as listed becomes out of print. This 
special club offer expires March 30, 1961. 


— e 9 nm P 
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CUT HERE—Fill in the coupon below and mail promptly. 


م 


Yos, send at once the three books checked below. Bill me $7.95 plus 5 H | Р Р | N G L A B E L ¥ 


shipping chorges. | understand that as a member | am not obligoted 
to buy any minimum number of books ond may cancel my member- FROM 


ship whenever | wish. THE SIMMONS-BOARDMAN PUBLISHING CORP. 


| , 
О ine Bese Handbook, 1,640-page С) Boek af Modern Ноте Decoration. Hun BUILDERS BOOK CLUB 
fact-packed reference book. all phases of dreds of new ideas for interior decor 
building construction. Regularly $9.9 Scores of illustrative plates Room 9328, 30 Church $t., New York 7, N. Y. 
О — . — bea „жа. Selling Houses Successfully. How 10 sell 
, — 0008 оп house с the houses you build. Advertising tech 
struction. More than 150,000 copies sold niques, model homes. etc. Published at 
Regular price $5.95 00. 


< TO: 
Meuse Carpentry Simplified, by N. L. е 
G Burbank. Standard book today on car- This is Your Home. Explains home con- 


pentry. 100,000 copies in print. Regular struction and maintenance to the new 
price $5.95 home owner. Illus 


о S Carpentry Estimating, by O Theedelite Practice, by J. A. Sandover 
Шоп & Rogers. How to “take-off” bil) Explains tbe use of the transit in easily- 
— materials from blueprints and specifi understood language. trigonometric func 
cations. Regularly $3.95 tions, slide rule. 110 pp. Address 
О Mew Te Build Cabinets for the Modern m Over Beard 
ogg И. Р. I о v^ ا‎ — — 1 — 
working drawin t 
— $4.58 ss. Ilustrated. — Grafting, sketching, lettering. 120 pp. 


D Mew te Remodel Your Ноте. Get in on U Werld Atlas. Full color maps. 
the 20 billion dollar remodeling market = plus maps on rainfall, Inc 
der 1961. Many illustrations. every home and office. 112 pp. 
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Answer 


me in one 
word- 


When a YES in a chart will do it, that’s enough. 
When a picture can tell the story, all the better 
When text subdivision helps Reader 

Reader B needs, we're for it 
When 


A skip data only 


1 layout comes straight to the point, we cheer 


You get wide awake readers awake readers 


The advantage to the busy reader is plain 
Plain, too, is the gain for the advertiser. He gets 


wide-awake readers—with the time and inclination to pursue 
ideas in his advertising. 


SiMMONS-BoARDMAN, 30 Church St., New York 7 
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SIGNALING 


AMERICAN BUILDER 


Ad ve rti se r S | n d ех “the better you buy—the better you build—the better you sell" 
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Hunte Di ion-Robbin * Skil Corporation 
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State Plywood Corporation 
State steel Corporation 
Atlas Cement Compar 
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Advertising Sales Representatives 


m m ж m 


NEW YORK 7, N.Y Jock Wyott 


Sol $corolo 
Manoge 


CHICAGO 3, ILL George Hutchings 


' ge 
Dove Rompel 


CLEVELAND 15, OHIO 
Wr A ( Monog 
Arthur W. Stockdale 


a 


TOLEDO 6, OHIO Harold Monn 
^ ‚ 


DALLAS 19, TEXAS Joe Sonders 
езе 1 — Е e 


LOS ANGELES 17, CALIF Fred A. Kloner 
15! West h Dove Clork 


Homas 


H T! ў 


SAN FRANCISCO 11, CALIF lew Vegler 


ove 


А 


PORTLAND 5, OREGON 
20 $.W. M Е Pete Kloner 
pa Phone: CAp 7-499 Representative 


Lakes í ‹ ATLANTA GA J. Sidney Crone 


Manufacturing ам Ре 


Plate Glass Comi 2 fight 


NEW YORK OFFICE 


A M А. W. Brownell, И 
Bernord L. Perry 
John V. Mitchell 
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SALES CO., inc. 


7525 N.W. 37th 
Miami! 47 


VISIT OUR BOOTH +804-805 AT NAHB SHOW! 


TIMATE in 
TION 


JANUARY 1961 


American Builder, January 1961 


MONTH AHEAD 


Today's market calls for imagination Try to see the HIP Show in New York 


Fresl approach to tl perennial problen of As noted, the Short Course includes a remodeli 
home-building аге a needed They come session. Thre еек» later and about a thousand 
under the heading of smart business practi but mile » the east n entire convention will focus 
with a more sophisticated market projected for the on the maturing home improvement industry. This 
months ahead, fresh ipproach« ill be mandatory the 1961 Home Improve nents Products Shov 
this b. 8-11 at the Coliseum N vor! 

ri j ; In panel discussions on the first day, 18 suc 
f 7 › ful contractor n iler will AT: мі then 
for methods of timating. pricing. accounting, tech 

Uni niques of handlin ubcontractors and productiot 
home шау dissatishec scheduling. These ninars will illustrate the them 
homeowner у м enticed into bu ol the HIP Show through improved man 
A lot ol perien ot kno vhat thé gement knowho геи! р! Mit ontrol 
“а in the wa : \ great many Every hour of tl ' 1 ill stick 
mor i perienced I| t know what close t the › lag 1 ol a me 


the nt until proh lor evel 


Take advantage of the slack season You can get data on merchandising tie-ins 


1 1-44 И 


Your j ıke-charg build í í On th cond d pan om ind 
both group 1 | studi ther market ex ill candidly ppraise the 
lon if е ( lor the prospects for ( heralded home improvemen 
imagin › › ' T lifi ne Om. Discussion | When Will The Sixties 
betwee i i отеле one Soar Later on, the sul і will be verchandising 


o1 


inter building Purpose lo (quaint vou ith tf enormous 
project \ те to lay the foundation range of merchandising programs and aid mu сап 
for yout Here how some or ret from national nufacturet tions and 
ganizat ‹ helj take a giant publications. А typical cro ‘ industry 
step in h Ш Ct 1« adders will gl I'M tH details 


progra 


You can still attend this two-day course 


: | Our contest winners are a source of ideas 
Champai n, Illinoi will te he scene of the 


teenth annual Short Course in. Residential Con uary wil so th onth yo et t 
struction mducted | u Universi Illing Д 1 | i AMERICAN BUILDER 
Small Hom Council—Building Research Council ) ti up n the thre 
The two-day cou u p ir O Model He f 
session urgi puricter 3 
sily Your Operation with N hor demonstrate 1 ipproaches 
October issue of AMERICAN BUILDER for terial ‹ to homebuilding and we're sure th ome will 
the sick < ke Reports wil be stimulate oul ve imagination. You may be 
land planning for apartments, apart influenced by the reasons the judge ve for pich 
and the market ne И senior citizen ing these houses. Or vou may pick up a hot idea 
In line with tl i теге Т пр | те ol t nany West Co uilders repre 
there м € n "add-a-rooi If you at sented 
tend these resear report high Almost hall of winner re from the We 
ligh ‹ using chilled water, zon On the surface, thi ns strange, but the mystery 
control j | n »ng-spamn adel tor clear Ip hen ^ onside tha build [rot 
спре i ig id frame ou па this region al hampered by lever design tradi 
tiot In additi | lot of them are quite contest 
col 1 па aler › the values of merchandising 
As AMERICAN BUILDER knows from experience. they 
ire proud of their awards and di play them promi 


nently i the promotion 


IN MARCH: American Builder will examine these two trends at X-ray range 


* Why the attached house—or row house—has caught the builder's fancy 
You'll get fresh insights and detailed data on this expanding market 


* The resurgence of interest in asbestos cement. As the smart builders 


in our feature will demonstrate, you can use this product in new ways 


AMERICAN BUILDER 
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ITS NEW KENTILE CUSTOM CORK, WITH THE TOUGHEST 
FLOOR FINISH EVER! Over whisper-quiet, cushiony Cork, Kentile 
has added crystal-clear polyurethane resin. Result? A beautiful Cork 
tile floor that fights off scuffing, dirt and grease as no other flooring 


ever could. New Kentile Custom Cork will give your homes added 


sales appeal, as well as the opportunity for distinctive flooring designs. 


Speak to your flooring contractor. 


HEAVIEST ADVERTISING 
IN THE TILE BUSINESS! 


one of the 

1 feature 1 n 

THE SATURDAY 

EVENING POST, LOOK, HOUSI 

BEAUTIFUL, HOUSE&GARDEN 

plus 12 other leading National 

p iblications 1 ell as the 
Magazin 


There's a Kentile Floor for every home 
in e e ra Over 200 decorator 
color 15 Pe 


esilient tile 
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IT MAY COST A LITTLE MORE 
TO USE THE VERY BEST... 


but me, hardware 


assures real satisfaction 


There are many ways to cut quality and make 
some quick profits in the building business. But 
there is only one way to make substantial, vear 
after year profits by using top quality ma- 
terials and workmanship in every home you build 
Prominent builders know the value of using Na 
tional Mfg. Co. hardware—they know they can 
stake their reputation on the trouble-free per- 
formance of National’s products. Is it any wonder 
more builders insist on National Mfg. Co. hard 
ware to protect their good name? 


NATIONAL MANUFACTURING CO. 


18101 First Ave., Sterling, Illinois 
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